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INTRODUCTION

The Identity Guidelines Overview
provides users with a quick
reference on key brand elements
for the HHREWORKS brand. This
tool must be used when preparing
documents or other corporate
communications.

In an increasingly competitive market, building

a strong and distinctive brand identity is central
to achieving your commercial goals. To maximise
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the impact of your brand, all materials should
adhere to the Identity Guidelines. This document
provides the essential tools and guidance to
enable anyone to ensure their materials are
on-brand.

For a brand to be successful it needs to be
consistent. These guidelines have been created
so that all of your materials can share the same
look and feel. All the design elements described
here have been created to build a brand with an
identity that is distinctive, making it

easily recognisable.

These guidelines are 100% practical. They are
designed to help you apply the brand identity
effectively. If you read them carefully and apply
them consistently, all the materials you produce
will reflect and reinforce the distinctive essence
of HIREWORKS.



WHO ARE
HIREWORKS?

HIREWORKS was launched in 2007 and soon became a major force in
editing equipment rental after securing the contract to supply the latest
technology and associated technical support to the 6th Harry Potter movie.
A year later HHREWORKS acquired London Editing Machines, (LEM Digital),
a very established rental company specialising in feature films. This allowed
HIREWORKS to expand rapidly to offer dry-hire cutting rooms. In 2012
HIREWORKS provided the hired editing systems to the latest in the series of
James Bond movies, Skyfall, and multiple Avid systems with shared storage
for use by the BBC for their coverage of the London Olympics. Around

this time HIREWORKS started to offer a support based service working on
several ‘live’ productions integrating specialized recording technology such
as EVS. Shows including ‘First Dates’ for transmission on Channel 4 and
‘Keep it in the Family’ for TX on ITV, were soon followed by live events such
as the Wimbledon tennis, athletics and the BBC Proms.
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In 2017, HIREWORKS expanded its cutting room capability to 60 rooms,

22 employees becoming one of the largest hire companies in the industry.
HIREWORKS are proud to boast a client list of over 200 active clients,
spread across many areas of the TV and Film industry, including, Production
Companies, Broadcasters and Facility houses. HIREWORKS rely on a strong
reputation for customer and technical support and the importance of our
fast & efficient response to customer needs cannot be overestimated.
HIREWORKS reputation rests on the quality of our technical & operational
support and this is fundamental in winning future business as well as
mMaintaining existing business. HIREWORKS consider it vital that they share
the same commitment to customer care in all aspects of our business for us
to continue to grow and enhance the HIREWORKS reputation.






TWO LOGOS -

MORE FLEXIBILITY

Because of the positioning of HIREWORKS, the
main HIREWORKS logo has been designed in
two ways. Offering more flexibility across the
brand. This means that whatever material, the
brand will stand strong and recognizable.

The Main logo is used predominantly in Cool Grey
11 or white. There is a secondary palette which is
also reflected in the sub-section logos that can
be used along side the main colours. These offer
alternative colourways for exceptional usage.
These colours must never be altered and the
background must never compete with it. When
placed on a colourful photograph, or a solid
dark colour, the logo must be used in white or
alternative white*. On white backgrounds the
logo may be in Cool Gray 11.

*Alternative white is only available for sub - section logos

HIRE
WORKS

HIREWORKS
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1LOGO -

POSITION, CLEAR SPACE,
MINIMUM SIZE

Position

To create a clear and consistent brand, the logo
should always appear in the most prominent
position. In order to adhere to this standard, the
HIREWORKS Stacked logo should always appear
in either the top left corners of printed materials
whilst continuing to adhere to clear space (as
advised below). For digital materials, the logo
can appear in the top left, however, care must be
taken to ensure maximum visibility for

the brand. Never centre the logo on a page.
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Clear space

The HIREWORKS logo is a strategic asset

that should be protected and used with care. It
should never be boxed in or be confined in the
space it inhibits. To ensure the logo stands out
it is important to adhere to the minimum clear
space set out on the following page.

The minimum clear space is defined by use of
the ‘O’ of HIREWORKS, using this width and
character ‘x-height’ to create a consistent clear
space guideline for width and height.

This guideline is the minimum clear space that
should be given and wherever possible, the
amount of clear space should be increased to
the maximum permitted on the page.

Minimum size

Minimum size refers to the smallest size at which
the HIREWORKS identity may be reproduced

to ensure maximum impact and legibility of the
strapline. The minimum reproduction size of the
logo is 38mm wide (based on the full width of
the mark).




1LOGO -

Clear space visual guide

1x
‘x-height’

1x 1x
‘x-height’ ‘x-height’
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1LOGO -

CORE COLOURS

Because of the positioning of HHIREWORKS,

the main logo has been designed to be used
predominantly in a ‘Cool Grey 11" or white. There is
a secondary palette which is also reflected in the
sub-section logos that can be used along side the
main colours. These offers alternative colourways
for exceptional usage. These colours must never
be altered and the background must never
compete with it. When placed on a colourful
photograph, or a solid dark colour, the logo must
be used in white or alternative white*. On white
backgrounds the logo may be in Cool Gray 1.

*Alternative white is only available for sub - section logos



1LOGO -

SUBSECTION LOGOS

HIREWORKS have 3 subsections, Post - LIVE - DATA. These have been assigned a specific brand colour. There are the 3 colourways for the HIREWORKS
Stacked Sub-section logos. Two tone, White and Alternative White. These colours must never be altered and the background must never compete with it.

When placed on a colourful photograph, or a solid dark colour, the logo must be used in white or alternative white. On white backgrounds the logo may be
in Cool Gray 11 with the brands assigned colour.

HIRE ..., HIR HIRE ...

WORKS WORKS WORKS
R

I*IR- POST I*IR- DATA
WORKS WORKS




1LOGO -

INCORRECT USAGE

To portray the HIREWORKS brand effectively and uphold the integrity of the mark, the logo must always be used correctly. Altering the fundamental
elements of the identity or distorting it in any way will weaken the brands message.

Do not:-

1. Use a black logo on a dark
coloured background

Crop the logo

Rotate the logo

Apply any visual effect to the logo
Add a drop shadow to the logo
Apply a stroke to the logo

Distort the logo

Remove any elements

© O NODUA NN

S

Change any of the fonts

Change the colour. Use the specific
logos supplied.

12. Place any copy over or under the logo

J—Y
s

Rescale any parts of the logo independently

10

WORKS

WO
2]

HIRE IHIRE WS =
) WO O NORKS
5| 6| 7] 8]
= HIRE IHHRE.

S

10
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HIREWORK
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1LOGO -

POSITION, CLEAR SPACE,
MINIMUM SIZE

Position

To create a clear and consistent brand, the logo
should always appear in the most prominent
position. In order to adhere to this standard, the
HIREWORKS Horizontal logo can appear in the
top left corner, either bottom left or right hand
corner of printed materials whilst continuing to
adhere to clear space (please see templates).
For digital materials, the logo can appear in the
top left, however, care must be taken to ensure
maximum visibility for the brand. Never centre
the logo on a page.
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Clear space

The HIREWORKS logo is a strategic asset

that should be protected and used with care. It
should never be boxed in or be confined in the
space it inhibits. To ensure the logo stands out
it is important to adhere to the minimum clear
space set out on the following page.

The minimum clear space is defined by use of
the ‘O’ of HIREWORKS, using this width and
character ‘x-height’ to create a consistent clear
space guideline for width and height.

This guideline is the minimum clear space that
should be given and wherever possible, the
amount of clear space should be increased to
the maximum permitted on the page.

Minimum size

Minimum size refers to the smallest size at which
the HIREWORKS identity may be reproduced

to ensure maximum impact and legibility of the
strapline. The minimum reproduction size of the
logo is 38mm wide (based on the full width of
the mark).

HIREWORKS

38MM

12



1LOGO -

Clear space visual guide

J 1 X 3
: ‘x-height’:
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1LOGO -

CORE COLOURS

Because of the positioning of HHIREWORKS,

the main logo has been designed to be used
predominantly in a ‘Cool Grey 11" or white. There is
a secondary palette which is also reflected in the
sub-section logos that can be used along side the
main colours. These offers alternative colourways
for exceptional usage. These colours must never
be altered and the background must never
compete with it. When placed on a colourful
photograph, or a solid dark colour, the logo must
be used in white or alternative white*. On white
backgrounds the logo may be in Cool Gray 1.

SILEAA[O1{ &Y [HIREWORKS

*Alternative white is only available for sub - section logos



1LOGO -

SUBSECTION LOGOS

HIREWORKS have 3 subsections, Post - LIVE - DATA. These have been assigned a specific brand colour. There are the 3 colourways for the HIREWORKS
Horizontal Sub-section logos. Two tone, White and Alternative White. These colours must never be altered and the background must never compete with
it. When placed on a colourful photograph, or a solid dark colour, the logo must be used in white or alternative white. On white backgrounds the logo
may be in Cool Gray 11 with the brands assigned colour.

POST LIVE

HIREWORKS HIREWORKS HIREWORKS

DATA

HIREW RKS JHIREWORKS j HIREWORKS

POST DATA LIVE

HIREWORKS | HIREWORKS j HIREWORKS
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1LOGO -

INCORRECT USAGE

To portray the HIREWORKS brand effectively and uphold the integrity of the mark, the logo must always be used correctly.
Altering the fundamental elements of the identity or distorting it in any way will weaken the brands message.

1. Use a black logo on a dark ()‘2~ HIREWORKS
coloured background (o;

Crop the logo

[4]

Rotate the logo
Apply any visual effect to the logo

Add a drop shadow to the logo
Apply a stroke to the logo

Distort the logo HIREWORKS | HIRZWORKS | R© S HIREAORFS

Remove any elements
Rescale any parts of the logo independently “
5 0 7 B

© O NODUA NN

S

Change any of the fonts

J—Y
s

Change the colour. Use the specific
logos supplied.

12. Place any copy over or under the logo I."R.. ORKS
At an av;rd ce ony

HIRENOURKS | | HIREWQRKS ‘
£l 10/ Kl 2]




BRAND
ELEMENTS

IIIIIIIIIIIIIIIIIIIIIIII



2 BRAND ELEMENTS -

FONTS

Professional fonts

For print purposes Gotham is a full family suite

with thin, extra light, light, book, roman, medium,

bold, heavy and black font versions.

For digital purposes Montserrat

has been chosen as a font alternative, offering a
full family suite of thin, extra light, light, regular,

medium, semi-bold, bold, extra-bold and black

font versions,

Montserrat is a free font and

should be used in all internal
templates. Please contact
brand manager for
download link.
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnoparstuvwxyz «123456/890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ * 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ *1234567890

ABCDEFCHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopagrstuvwixyz - 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIIKLMNOPQRSTUVWXYZ - 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIIKLMNOPQRSTUVWXYZ « 1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz -
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz -
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz .
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz .
1234567890

18



2 BRAND ELEMENTS -

TYPOGRAPHY & USAGE

As an example of document type-setting see the below for the styles used in this document.

MAIN TITLES | GOTHAM BLACK/MONTSERRAT | 50PT / 51PT LEADING | UPPERCASE

ABCDEFGHIJKLMNOPQ
RSTUVWXYZ » 1234567890

CALL OUT TEXT | GOTHAM LIGHT/MONTSERRAT | 18PT / 16.8PT LEADING | UPPERCASE

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopagrstuvwxyz ¢ 1234567890

SUBHEADING | GOTHAM BOLD/MONTSERRAT | 14PT / 16.8PT LEADING | UPPERCASE

The HIREWORKS branding

ABCDEFGHIJKLMNOPQRSTUVWXYZ uses UPPERCASE through
abcdefghijkimnopqrstuvwxyz 1234567890 out the brand to reflect
the logo and the brand
BODY | GOTHAM BOOK/MONTSERRAT REGULAR | SENTENCE CASE| TRACKING: 10 | 95% WIDTH positioning. It takes a
ABCDEFGHIJKLMNOPQRSTUVWXYZ confident approach that
abcdefghijkimnopgrstuvwxyz « 1234567890 is in-line with the

brands ethos

HIREWORKS - BRAND GUIDELINES 19



2 FONTS & COLOURS -

Main colour
PANTONE Cool Gray 11
C:44 M:34 Y22 K77
R:59 G:60 B:67

Secondary colour
PANTONE 7711 CP
C:98 M:0 Y:28 K:4
R:0 G:153 B:179
PANTONE 233 CP
C:12 M:100 Y:0 K:0
R:212 G:0 B:127

PANTONE Cool Gray 5
C13 M:9 Y10 K:27
R:182 G:183 B:183

HIREWORKS - BRAND GUIDELINES

The predominant usage for the HIREWORKS
brand will be the use of the Cool Gray 11
mixed with the secondary palette (Also
used to represent the subbrands)

20



2 BRAND ELEMENTS -

USE OF THE BRAND SYMBOL

The HIREWORKS ‘O’ has been pulled out to
create a symbol and to emphasize the brands
positioning. The HIREWORKS Circle creates

a striking and relevant icon for all material.

This symbol may be placed over photography,
imagery and over solid colour but within

clear and relevant space and must not be
overcrowded by the image it is sitting over.
When placed over solid colour, a tinted variation
or white may be used. No other colour variations
of this symbol can be used. When placed over
an image, the opacity can be changed to keep

a clear and consistent message. Full or part of
the symbol may be used providing it displays
the brand expression clearly. Please refer to
templates for inspiration on positioning.

HIREWORKS - BRAND GUIDELINES
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S5 TEMPLATES

LETTERHEAD - STACKED

HIREWORKS branding is all about flexibility.
Therefore there are two different options for the
letterhead. One using the stacked logo and one
using the horizontal logo.

-
I* I R WINGATE HOUSE
- 93-107 SHAFTESBURY AVENUE
LONDON
WORKS

Please contact brand manager for artwork files.

18/10/2017

CLIENT NAME

4 ALLEN RAMP

NEW DEAN

TO12WA

DEAR CLIENT NAME, WoRKs

Andi a doluptas aut volo beaquis ratem facipsande nati ute rem hicabo
lorpore ed con nullita cust explam ulluptiunt, officab ipsandicit as
rempore hendaes sitatis ciaspit do. Nam eid dolorem exceperume
restiscietus dolora endit la vollabo edi rrumquam, quidel entis nus et,
molorei usapici dessundae pe vellaceatis eius.

DEAR CLIENT NAME,

Quia volore res magnatumauis aut possinv elendit, occabor eiundusdae
ese utem. Nam eid dolorem exceperume restiscietus dolora endit la
vollabo rrumquam, quiel

et entis nus et, molorei usapici dessundae pe vellaceatis eius. Nam eid
dolorem edi exceperume restiscietus dolora endit la vollabo rrumaguam,
quidel et entis nus etes molorei usapici dessundae pe vellaceatis eius

Apellaccabor rempe net ipicidebit officiis ipiendictas quos modit est
quatene stot em fugit idus exersperspe nonseque volore, officimin pe
volupti oriosam et veligent hicaecturem et, utendit, sam et alis repedit
aturiti umquatia poritio idelesciatus rai culluptia corent exersperspe
nonseque volore.

-

NAME SURNAME

JOB TITLE

HIRE
WORKS

B +44 (0) 7381 747 580
<, +44 (0) 2071895 773
S name@hireworks.tv

Hireworks Ltd registered office:] Green Lane Gardens, Hartley
Wintney, Hants. RG27 8UW, UK. Reg No: 06219541

HIREWORKS - BRAND GUIDELINES 23



S5 TEMPLATES

LETTERHEAD - HORIZONTAL

There are word templates available to use in
house and on printed letterhead using the
Montserrat font. Please download to use.

WINGATE HOUSE
93-107 SHAFTESBURY AVENUE

LONDON
‘WI1D 5DY
18/10/2017 Please contact brand manager for artwork files.
CLIENT NAME
4 ALLEN RAMP
NEW DEAN
TOT12WA

DEAR CLIENT NAME,

Andi a doluptas aut volo beaquis ratem facipsande nati ute rem hicabo
lorpore ed con nullita cust explam ulluptiunt, officab ipsandicit as
rempore hendaes sitatis ciaspit do. Nam eid dolorem exceperume
restiscietus dolora endit la vollabo edi rrumauam, quidel entis nus et,
molorei usapici dessundae pe vellaceatis eius.

1810/2017

DEAR CLIENT NAME,

Quia volore res magnatumauis aut possinv elendit, occabor eiundusdae
ese utem. Nam eid dolorem exceperume restiscietus dolora endit la
vollabo rrumquam, quiel

et entis nus et, molorei usapici dessundae pe vellaceatis eius. Nam eid
dolorem edi exceperume restiscietus dolora endit la vollabo rrurquarn,
quidel et entis nus etes molorei usapici dessundae pe vellaceatis eius.

WORKS

%\

Apellaccabor rempe net ipicidebit officiis ipiendictas quos modit est
quatene stot em fugit idus exersperspe nonseque volore, officimin pe
volupti oriosam et veligent hicaecturem et, utendit, sam et alis repedit
aturiti umquatia poritio idelesciatus rai culluptia corent exersperspe
nonseque volore.

HIR

Ebiscium es es veliquam asitiustotat pos ut volorer feribustor sum sit,
omnis asun plitatur molorem que officitiae consecu litisitae est, ut
ipsaepr epudisquo cus dolu tiam harcidempel imporro te viducimaxima
perchilit, qui officab orempel itatemp molorei usapici dessundae pe
vellaceatis eius

-

NAME SURNAME

JOB TITLE

B +44 (0) 7381 747 580
« +44 (0) 2071895 773
& name@hireworks.tv

WORKS

;

office:] Green Lane Gardens, Hartley
JW, UK. Reg No: 06219541

HIREWORKS

Hi
Wintn

HIR

HIREWORKS - BRAND GUIDELINES



S5 TEMPLATES

BUSINESS CARDS

NAME
LASTNAME

9 PINEWOOD STUDIOS
9 SOHO

+44 (0) XXXX XXX XXX
+44 (0) XX XXXX XXX
XXXX@hireworks.tv

Wem

HIREWORKS.TV

PINEWOOD STUDIOS
SOHO

+44 (0) XXXX XXX XXX
+44 (0) XX XXXX XXXX
XXX@hireworks.tv

HIREWORKS - BRAND GUIDELINES

NAME
LASTNAME

Q PINEWOOD STUDIOS

9 SOHO

B +44 (0) XXXX XXX XXX
S +44 (0) XX XXXX XXXX
= XXX@hireworks.tv

HIREWORKS.TV

HIREWORKS business cards work best with the
stacked logo and can be used in all colours.

Please contact brand manager for artwork files.

25



S5 TEMPLATES

To accommodate the different locations and

- clients HHREWORKS have, there are compliment
I* I R = slips to suit everybody. Some with copy, some

‘No R I/S without and some with the location specified.
L N Please refer to the brand folder for PDF files.

WITH
. +44 (0) 20 35981870 .
S info@hireworks.tv COMPLIMENTS Please contact brand manager for artwork files.
HIREWORKS.TV

HIRE HIRE
WORKS WORKS
. +44 (0) 20 3598 1870 WITH +44 (0) 20 3598 1870
S info@hireworks.tv COMPLIMENTS info@hireworks.tv
HIREWORKS.TV HIREWORKS.TV

HIREWORKS - BRAND GUIDELINES
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S5 TEMPLATES

QUOT

A quote template for each sub sector has been
— ISSUE DATE: — ISSUE DATE: 29/9/2017 -— ISSUE DATE: 27/7/2015 . . .
A i%I’S - wgﬁy wg?\‘i;g camanpansiTT created in Word. This template can be obtained
by contacting the brand manager.

M LY AN
WIMBLEDON 2018 - 2021 WIMBLEDON 2018 - 2021 OTHER ANIMALS

—— B

ITEM DESCRIPTION QTY  UNITPRICE PRICE SYSTEMS AT EALING STUDIOS WEEKS  PRICEPRWEEK PRICE

Other templates can be set up, using the stacked
—— version of the HIREWORKS logo in the left hand
corner and should follow the branding colours

eas,500

and fonts.

2 INFo

Total ex VAT £64,020

var 12,808

2 TERMS & CONDITIONS SLooNH

AN . . +44(0) 203 598 1870 . +44 (0) 203 598 1870

HIREWORKS - BRAND GUIDELINES 27



5 TEMPLATES

HTML EMAIL

HTML emails are sent out via Mailchimp.

A specific HHREWORKS account has been setup
for this. Please contact the brand manager for
the login.

A template for the header image in the different
colours has been setup in Powerpoint. Please
change your email colour to fit your header
image colour.

HOW TO USE:

1. Please drop your image in behind
the coloured block of your choice. You can
choose from Pink, Blue, Light Grey and
Dark Grey.

2. Crop and scale your image to fit

3. Save as JPG

4. Drop into MailChimp

HIREWORKS

HIREWORKS OFFERS 51 NEW
CUTTING ROOMS IN SOHO

READ MORE

ROVIT A CUS DUS

Sus, experum facepudia discia suntioritia voluptate et quod itate
veliquatate esto cone que por sit, estios que vent qui te poritis mos
utat aut voluptat reiusaperum, omnis expernat sam rem est modite
sumquunt. Vera ipicitatia simenduntota quiassu ndictaqui tem ex et
explis molum cuptatur, tem ut voleseque ea iur? Qui sinia it consedi
tionem faccae lautatiis ea consequae volupti tem.

Lantem corepudt re pere, simoluptia es explitius am verit arum ide
veriossunt provit qui de minverunt volupta doles verepero et, qui
blaut labo. Catem aut eum, odipis si tem.

Dolut eaque et, sit maio. Ehendandes vente nonsectur ruia dent edi
aspiende rent ipita nossendit quo quis ma corrum reme volorib edut
earibusdae. Itaquam quam, occus ad quossi is arupem haruptaee.
Maiossit aspis est voloribea qui cus, qui dellabor as aborum invelltin
esequae nobiscid ulparchil eaturep elicimilita cu quuntio de cori volor
aut eum ea voloren essit si totaquuedo nduntiis qui que exerchit ut
rehendes aut elum nonsequis.

Net aditent, iumquatia verum quam, qui alique nonsequia comnihil et
as num etur, vel evel ipsani si dolupta speris res eum eossinimi, aute
rectemperrum solore andis ea ium rerum hillaccum inullibus mo man
doluptatem res eic temedit

Fictotate denda int, quae es ad entotati se modipsuntis re sollupt aetu
mrere plab ipis nectorempore omnimus aut omnianda dolore, imilibus
inullauta duci inis ut adis porrum repe net acipiet eatiam, sent poreed
et quias auta volest, tem facerovidit, omnimi, sit, conseratur acccium
qui dundaectur am, commodi con nonsecae vera de natur antio.

READ MORE

f v @

VIEW IN BROWSER

ROVIT A CUS DUSUL EDI
LICTUR RITION PARIA AT
DUME CONSEQ UAEST IS
VELIS MINCILL UPTATI UT
EDISESY APER SP

LOREM IPSUM

ROVIT A CUS DUSUL EDI

LICTUR RITION PARIA AT

DUME CONSEQ UAEST IS
VELIS MINCILL UPTATI UT
EDISESY APER SP

LOREM IPSUM

LOREM IPSUM | LOREM IPSUM | LOREM IPSUM

Hireworks

Pinewood Studios, Iver Heath

Buckinghamshire
SLO ONH

28



S5 TEMPLATES

MISC

Doorsign

Edit 23-24

The A

Editor: Anhe

POST

HIREWORKS

Edit 5

Delicious

Editor: Al

POST

HIREWORKS

HIREWORKS - BRAND GUIDELINES

Email signature

NAME SURNAME
JOB TITLE

9 PINEWOOD STUDIOS
9@ SOHO

B +44 (0) 7815 781 782
. +44 (0) 20 3598 1870
. +44 (0) 20 3598 1870

HIREWNORKS

f ¥ HIREWORKS.TV
NAME SURNAME
JOB TITLE

9 PINEWOOD STUDIOS
9 SOHO

B +44 (0) 7815 781 782

S +44 (0) 20 3598 1870
S +44 (0) 20 3598 1870

HIREWNORKS

f ¥ HIREWORKS.TV

Email signatures have been setup in all 3
colours and in Arial to accommodate font
limitations across different platforms. These
should not be changed once created unless
specified to keep a consistent and unified
brand presence.

Should you need an email signature, please
contact the brand manager.

DOORSIGN

A Powerpoint template of the doorsign has

been created to keep the brand consistent. This

template has been done in Montserrat a free
font, accessible through Google fonts and
should not be changed.

29



IMAGERY

04




Photography is an important part of the
HIREWORKS brand and only professional
imagery should be used. There is an image
bank available covering the Soho and
Pinewood locations as well as some staff
and team photography.

The following photos have been retouched to
fit the HIREWORKS brand. You can find a more

detailed description on how to edit the photos
in the HIREWORKS style on page 40.

For more HIREWORKS pictures please
contact brand manager for contact sheet.

HIREWORKS - BRAND GUIDELINES




4 IMAGERY

PINEWOOD
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PINEWOOD
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SOHO

P
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SOHO
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SOHO STREETS
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SOHO STREETS
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4 IMAGERY

RETOUCHING

The HIREWORKS branding is consistent AFTER BEFORE
throughout and as such a retouching style has

been introduced to the imagery as well as a
how-to-guide how to achieve the HIREWORKS
image look.




4 IMAGERY

RETOUCHING

HOW TO EDIT HIREWORKS IMAGERY

1. Open up Camera Raw Filter 7.

2. |If image is dark, increase the Exposure but
do not over expose

3. If there are people in the shot, reduce Clarity
very slightly but if there are no people in
the shot, increase Clarity slightly to create a
slightly grainy texture

4. Reduce Saturation down by 10-30%
5. Increase Vibrance by 10-20%

6. Depending on the image and your
preference, try increasing the Shadows
and Whites slightly

Please use raw files if possible
to achieve the accurate
HIREWORKS LOOK

HIREWORKS - BRAND GUIDELINES

Still using the Camera Raw filter, create an
‘S’ shape in the Curves panel similar to the
supplied example:

In the Sharpening panel, Mask the image so
that just the outline of the main subject focus
of the image is highlighted then increase the
Amount by whatever your preference is

Finally, in the HSL Adjustments panel, under
Hue, increase the Reds, Oranges and Yellows
to add a bit of warmth to the image and if
necessary increase or decrease the Blues,
Aquas and Greens to balance the colours
and to create a two-toned effect.

You can request RAW presets
for photoshop from the
brand manager
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FAQS

How will HIREWORKS benefit from a strong
brand?

Powerful brands increase awareness of products
and services with all audiences and increase the
probability of keeping at the forefront of the
market, with consistent use of the identity.
HIREWORKS collateral must follow the
HIREWORKS brand standards and must try

not to replicate any other company brand

style, colour palette or use their logo unless
specifically authorised.

How should | spell out ‘HIREWORKS’ in
emails or documents?

HIREWORKS should always be spelt out with
capital letters.
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Can | edit the logo itself?

Outside of properly adjusting the size, never try
to recreate or edit the logo. All versions of the
logo described in this Corporate Identity are
available for all suppliers.

My computer doesn’t have Montserrat or
Gotham. How do | get it?

These fonts are the primary typefaces used in
professionally designed materials. Montserrat
is a free font that can be downloaded through
Google Fonts. Business materials created in
Microsoft Office should always use Montserrat,
the exception is the Email Signatures which are
setup in Arial which is available on all PCs.

Do | need Montserrat to use the word
templates?

Yes. You should always export your word
templates to PDF before sending them on or
printing them.

Can the HIREWORKS logo be used on
material that is being produced by another
company to show a partnership?

Yes, you are able to use the logo alongside
another company logo as long as the guidelines
are adhered to in respect of the positioning,
clear space and minimum size. The logo must
never be re-coloured to other company palettes.
All requests for logos should be directed to the
contact list at the back of this document.
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FAQS

A note on colour

The HIREWORKS colours are fluid. This means
that even though each subsector has been
assigned a respective colour you can still use
said colour across all material. This creates a
strong, diverse brand that is in line with the
HIREWORKS ethos.

HIREWORKS - BRAND GUIDELINES
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CONTACT

If you have any further questions
or queries relating to the brand,

or you wish to obtain the brand
assets in order to facilitate creating
a consistent brand for
HIREWORKS, please contact:

Sarah Kloosman
Brand Guardian

E: sarah@nucreative.co.uk
T: +44 (0)20 7940 9911

XXXX

E: xxxx@hireworks.tv
T: +44 (0)20 XXXX XXXX
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