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1. Introduction

This document is designed to provide Moody's employees and our agency
partners with a comprehensive understanding of the core visual elements that
form the foundation of our brand. It also serves to guide readers through the
proper usage of these elements in various applications.

The visual representation of our brand creates an impression on the various
constituencies who experience and interact with our company, including
investors, issuers, shareholders, employees, and the communities where we work
and live. Adherence to a consistent look and feel reinforces the values of our
brand and strengthens the Moody's name and reputation.

The best practices represented in this document are meant to ensure greater
continuity and flexibility in the application of our visual elements, while
supporting efforts to achieve a consistent brand experience and build a
global masterbrand.
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Introduction — A Note About This Document

All colors shown within the document are approximations for on-screen purposes
only. Any questions on accurate representations of colors for print or screen should
be directed to the Moody's Branding Team (brandingteam@moodys.com).

______________________________________________________________________________________________________________________]
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Moody's Brand Architecture

Moody's brand identity — the visual elements that represent our
brand — is constructed within a brand architecture that creates
a global masterbrand and unifies and simplifies branding and
naming across our company. The use of a brand architecture
organizes our capabilities, offerings and activities for effective
and consistent communications.

Our brand architecture will:

» Support the Moody's Mission to become the world's most
respected authority serving credit-sensitive markets.

Enhance recognition of our portfolio of products and services,
thereby strengthening the Moody's brand.

Simplify and standardize the process of naming and launching
new products and services.

Inform business development decisions.

Ensure greater consistency and efficiency in
all communications.

For more guidance on Moody's brand architecture, contact the
Moody's Branding Team (brandingteam@moodys.com).
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2. Brand Architecture

PARENT COMPANY » For use in Moody's Corporation branded documents.

» For use by Corporate Communications.

Mooby’s

» For use internally by shared services departments including:
Human Resources, Legal, Finance and Information Technology.

» For use in events and communications relating to both
Moody's Investors Service and Moody's Analytics.

PRIMARY BUSINESS ENTITIES » For use in communications directly from

5 ) Moody's Investors Service or Moody'’s Analytics.
Mooby’s Mooby’s
INVESTORS SERVICE ANALYTICS

______________________________________________________________________________________________________________________]
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2.

Brand Architecture, continued

ACQUISITIONS / LEGACY BRANDS

MoobDy’s MoobDy’s

INVESTORS SERVICE ANALYTICS

FROM COMPANY NAME FROM MOODY'S ECONOMY.COM
FROM MOODY'S KMV

FROM MOODY'S WALL STREET ANALYTICS

» The business entity logos can be used in combination with a
“from" line until legacy brands are phased out. Please note:
Fermat should never be used with “from.” A separate strategy for
transferring Fermat'’s brand equity will be outlined in the Moody's
Analytics style guide, which will be released as part of phase II
branded deliverables.

» The “from” line is NOT intended to be placed under the logo
directly. For specific information on how to use the “from” line
in specific layouts (i.e. e-mail, brochure, etc.), please see the
relevant sections of this document.

AFFILIATE / ASSOCIATE

SAMPLE APPLICATION

Brand ABC

An Affiliate of MOODY'S INVESTORS SERVICE

AFFILIATE
VERSION 1 An Affiliate of
b)
Mooby’s
ANALYTICS

VERSION 2 An Affiliate of MOODY'S ANALYTICS

ASSOCIATE

VERSION 1 An Associate of

Mooby’s

INVESTORS SERVICE

VERSION 2 An Associate of MOODY'S INVESTORS SERVICE

» The term Affiliate is to be used by entities in which Moody'’s
holds majority ownership.

» The term Associate is to be used by entities in which Moody's
holds minority ownership.

» Either Version 1 or Version 2 may be used, depending upon layout
restrictions on affiliate/associate materials.

» Version 1 should always be used at a reasonable distance from
the logo of the affiliate/associate.

» Version 2 should be used either in connection with the logo of
affiliate/associate (see example below) or used independently,
such as in the footer area of a business card or website.

6 Moody's Brand Architecture
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2. Brand Architecture, continued

LEGAL ENTITIES EXAMPLE » Legal entity name is to be used on formal communications
documents including stationery and business cards, where
Moody’s Investors Service South Africa (Pty) Led. legally required.
Moody’s Analytics Australia PTY LTC » Where possible, legal entity name should be set in Adobe

Garamond Pro Regular, upper and lower case, in Pantone Cool
Gray 11. When this font is unavailable, Arial 10pt may be used as
an alternate.

>
MOODY S » Legal entity names on materials are not required in the U.S.

INVESTORS SERVICE If your office is outside the U.S. and you are uncertain if the legal

Firstname Lastname Moody’s Investors Service entity name should be used, please contact the
Sales Associate South Africa (Pty) Ltd. Moody's Branding Team (brandingteam@moodys.com).
EMEA Sales Team The Forum2 Maude Street
2196 Sandton
+27.11.217.5555 tel Johannesburg, South Africa

+27.11.784.4444 fax
866.222.3333 toll free

firstname.lastname@moodys.com
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2. Brand Architecture, continued

EVENT/DEPARTMENT/GROUP NAME LOCKUP

» Event title is set in Bliss Pro ExtraLight to the right of the logo.

M ) Investor Day » Event name should always be placed to the right with the
OODY S | 2009 minimum space indicated “x". When used on an application, logo
X should appear on the left, and event name should appear on the
right. See “Posters” in Visual System Applications section.
N . . L
x = height of the business entity logo MOODYS U.S. Financial Institutions

INVESTORS SERVICE | Conference
LooxX ot

MoobDyY’s Portfolio User Guide

ANALYTICS | 2009
Lox o

EXAMPLE: EVENT POSTER

Investor Day

b}
Mooby’s 000
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Moody's Logos

Moody'’s logos are the central visual element of our
unified global masterbrand.

This section will demonstrate best practices in the consistent
application of Moody's logos.

Note: Moody's generally does not permit use of its logos and trademarks
by third parties as that may imply Moody's sponsorship or endorsement of
a client or issuer, or its securities offerings. MIS Quality Management Corp.
(“*QM") must approve all such use and a signed permission letter or license
agreement between the third party and QM will be required.
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3. Primary Business Entity Logos

Moody's Logo

The Moody's logo is used by Moody's Corporation b
("MCQ") for all communications needs and will O OD SZ S
always lead and/or be used in conjunction with our

primary business entities.

Primary Business Entity Logos (MIS & MA)

MooDyY’s MoobDy’s

Moody'’s Investors Service and Moody's Analytics,

each has its own logo. These logos are to be used I NVESTO RS SERVICE ANALYTICS

in the arrangements shown on this page.
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Moody's Logos:
3. Clear Space

“Clear space” is the space above, below, and to

the sides of the Moody's logo. The clear space is

important to maintain the integrity of the logo. . D)
O OD i S ] x = height of Moody’s small capital letters

Do not use the logo in close association with

other graphics or text elements or in the context X X

of a headline or body copy. This ensures proper
legibility and prominence on a given application.

The diagram to the right illustrates the minimum . >< . .

clear space requirement. Clear space for the b) . 5
Moody'’s logo — shown as a solid outline —is E r “ 7
equal to the height of the small capital letters in D D

INVESTORS SERVIC NALYTICS

CLEAR SPACE EXAMPLE

Note: Clear space for logos that are not shown
on this page (including The Moody's Foundation)
should follow similar rules.

1 Moody's Logo Moody's Visual Guidelines: Version 3.1, October 2018 / © 2018 MIS Quality Management Corp



Moody's Logos:
Minimum Sizes

To protect the integrity, legibility, and impact of
the Moody's logo, it is never to be reproduced in
sizes smaller than those shown on this page. When
considering using the logo at small sizes, be aware
of how the final product will appear. If the logo will
be placed in a PDF file, keep in mind that it may be
less visible to users with smaller monitors.

Note: Minimum sizes for logos that are not shown
on this page (including The Moody's Foundation)
should use the MCO logo height as a reference
measurement.

PRINT

Moobpy’s s

I |

g2"

Mooby’s ] 6" Mooby’s ] 6

INVESTORS SERVICE ANALYTICS
1

96" 72"

WEB / SCREEN

MoODY’s ] v

80 pixels

MooDyY’s

MoobDy’s } oot

INVESTORS SERVICE ANALYTICS

L

| L |

106 pixels

80 pixels

12 Moody's Logo
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Moody's Logos:
3. Color Variations

Whenever possible, use the “Moody’s Blue" in
all Moody's Corporation marketing materials,
advertising and corporate communications.

For the business entities, Moody's Analytics and MOODY)S MOODY,S MOODY,S

Moody's Investors Service, if the logo is placed on INVESTORS SERVICE ANALYTICS

a white background, use the Moody'’s Blue. For
applications limited to black printing, the wordmark

should appear in 100% black.

In situations where the logo needs to be placed Moody’s Blue
against a dark background, the logo should be
reversed to white only. The background color must be

sufficiently dark to allow enough contrast to facilitate
ease of readability.

To download logo files and other brand materials,
please visit the Branding Materials section of MINT,

located under Workplace Resources. MOODY ,S MOODY,S MOODY)S

INVESTORS SERVICE ANALYTICS

1-Color: 100% black

MooDy’s MoobDyY’s MoobDyY’s

INVESTORS SERVICE ANALYTICS

1-Color Reverse: white (background of logo is transparent)
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Moody's Logos:
3. Color Variations in Print

The MCO, MIS, and MA logos are each used in
a distinctive way on print communications. To
maintain consistency within each business entity,
the MCO logo is used in Moody'’s Blue on a white

b
background; the MIS logo is white on a Moody's Blue MOODY S

band; and the MA logo is white on a black band.

Moody's Blue

MooDyY’s MooDY’s

INVESTORS SERVICE ANALYTICS

1-Color Reverse: white 1-Color Reverse: white

______________________________________________________________________________________________________________________]
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Moody's Logos:
3. Background Control

A clean, uncluttered area is the preferred
background for presenting the Moody's logos. In
instances where this is not possible, follow the
guidelines below.

MoobDyY’s MooDyY’s MoobDyY’s

INVESTORS SERVICE ANALYTICS

To accommodate a variety of applications,
the Moody's Blue logo can appear on various
backgrounds as long as they provide sufficient
contrast. To protect the logo's integrity,

backgrounds must never compete with its legibility.
A white and/or clear background is preferred.
If your background area is darker than 50% in

grayscale value, consider reversing the logo
color to white.

MooDyY’s MoobDyY’s MoobDyY’s

INVESTORS SERVICE ANALYTICS

When background is darker than 50% grayscale value, use 1-color reverse version.

- .
MoobDy's
s

Light textures or imagery in background are Do not place logo in color over a dark Do not place logo on a busy or complicated
acceptable if legibility is maintained. background. background pattern.
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Moody's Logos:
Incorrect Uses

Proper use of the Moody's logos is essential for
maintaining and protecting the brand.

The following examples illustrate incorrect
applications of the Moody's logos.

These incorrect uses apply to all three logos:
MCO, MIS and MA.

Moopr’s Moo Moopes

RS SERVICE

Do not use an unspecified color. Do not use an unspecified color for Do not use special effects.
the business entity text.

Do not use patterns inside the logo.

Moagpf's Moo Moopf’s

SERVICE NALYTICS
Do not outline the logo. Do not change the text size of the Do not change the position of the Do not change the position of the
business entity within the logo. business entity within the logo. business entity within the logo.

b}
)
Moop Moag o0
INV RS SERVICE w
Event
Do not distort or change the shape of Do not anchor the logo Do not substitute the logo with Do not place the logo on an angle.

the logo in any way. with text. another font.

16 Moody's Logo
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Moody's Logos:
3. Incorrect Uses, continued

v
MO())?(S @ MgeDhy’s

e

Do not place logo within another Do not combine a graphic element Do not use logo with old brand
shape. with the logo. elements.

The Moopyg Company THE MoopygComprany

Do not use the logo typeface to add a business entity or another company.
The Moody's Foundation is the only authorized user of this treatment.
Please contact the Moody's Branding Team (brandingteam@moodys.com)
if you have any questions.
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Moody's Logos:
3. Resizing the Logo

To proportionally resize the logo, highlight the image. A box with g -

eight “handles” appears around the logo. Use one of the four corner b
handles to resize the box. The box will grow/shrink both vertically MOODY S
and horizontally at the same time. Do not use one of the middle

handles to resize the logo; this will stretch the logo out of L s x

proportion.

Under optimum printing conditions, the logo can be as small as the
layout requires (but not smaller then the given minimum sizes) as
long as all design elements are clearly legible and in no way distorted.
(The logo should never be stretched or compressed in any way.)

If you have a question regarding how small or large a logo can be,
or whether a particular logo image is distorted or correct, please
contact the Moody's Branding Team (brandingteam@moodys.com).
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Internal Group Logos

Moody's Employee Resource Group logos

These logos may be used internally and for select external
recruiting purposes.

& =

t'l"'\ \Yg

Moody's Shared Services logo

The MSS logo is a visual representation of the global
presence and overall interconnectedness of our services.
It is intended for use as a secondary identity element,
always placed on a level below the masterbrand logo
("Moody's"). When used within applications, it should
have a subtle, minimized appearance and never visually
overpower the Moody's brand.

MOODY'S MOODY'S MOODY'S MOODY'S MOODY'S
GENERATIONAL LGBTA MULTICULTURAL VETERANS WOMEN'S
ERG ERG ERG ERG ERG
-

MOODY'S

w4 SHARED SERVICES

Approved uses of the MSS logo:
» MSS e-mail template
» MSS poster template

» MSS internal giveaway items

Note: The MSS logo is not permitted to be

used externally or for additional, non-approved purposes.
Please contact the Moody's Branding Team with any
questions on usage of this logo.

Note: Requests for Internal Group Logos are
considered on a case by case basis and must be
approved by the Moody's Branding Team and Legal.

______________________________________________________________________________________________________________________]
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3. Initiative Based Logos

An initiative based logo is a logo created to promote and

b

create enthusiasm for a project or process that has vy ’ 3 e confi
O P e M ency
a targeted start and end date. W A\ .
. 4 Moonys @ %,
Please contact the Moody's Branding Team prior to the 3% IMVESTORS SERVICE : Q o)
initiati OPTIMISE | -+ T & 2
start of any initiative based logo work. = i " ] Lo : w g ‘ >
~ salesforce 5 o
- — a
ﬂ 2  § THRJVE
N . oo N @ yis i =3
Initiative based logo requirements: ol srapeges % @ -
» Targeted start and end date
» Adherence to brand styles such as fonts and colors
Start date: July 2012 Start date: May 2012 Start date: March 2014
» Connection to the overarching theme of the initiative Target end date: Q4 2013 Target end date: May 2013 Target end date: December 2015

» Internal use only

» Approved by the Moody's Branding Team

Approved uses of an initiative based logo:

» Desk drops » Intranet banners
» Elevator images » Newsletters
» Emails » Posters

» Miscellaneous giveaways

Note: Initiative based logos are not permitted
to be used externally. Please contact the
Moody's Branding Teamn with any questions on usage.
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Logo with Descriptor:
Formats

The “Logo with Descriptor” can be used for
projects that require or would significantly
benefit from an additional level of detail
alongside the primary brand logo.

Sample uses for the Logo with Descriptor
include:

» Clarifying the line of business from which a
document originates

» Connecting the title of an event with the
parent brand

» Displaying the name of a product or a tool
(e.g. on internal product websites)

Textual information included with this logo
format should always be relevant to the
correct entity (MCO, MIS, MA). The length

of the descriptor line should never exceed

two lines. The descriptor following the primary
logo should always be in text format and the
length should never exceed two lines.

If you have any questions about proper
usage of the Logo with Descriptor or
are uncertain whether this format is
relevant for your project, please contact:
brandingteam@moodys.com

MCO

MOODY)S One Line Text

) Two Line Text
MOODYS Goes Here

MIS

MooDyY’s

INVESTORS SERVICE

One Line Text

MOODY’S Two Line Text
INVESTORS SERVICE | Goes Here

MA

b)
Mooby’s One Line Text
ANALYTICS

MOODY)S Two Line Text
ANALYTICS Goes Here

21 Moody's Logo
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Logo with Descriptor:
Color Assignments

Whenever possible, use the full color version
of the Logo with Descriptor, shown in the two
examples at right (print or screen versions).

For applications limited to black printing, the
logo with text should be printed in 100%
black.

In situations where the logo with text needs
to be placed against a dark background, the
logo should be reversed to white only. The
background color must be sufficiently dark
(usually “Moody's Blue") to allow enough
contrast to facilitate ease of readability.

Pantone colors should be used for color
accuracy in printed materials. When Pantone
colors are not available or cost prohibitive,
fall back on the CMYK equivalents and ensure
proper usage of CMYK versions of the logo
with text.

RGB versions of the Logo with Descriptor
should be used for on-screen purposes only
(websites, e-mail, etc.). Never use RGB
versions of this format for materials

that will be printed.

22 Moody's Logo

MCO LOGO - PANTONE COLORS (FOR USE IN PRINT)

MOODYS = One Line Text

MCO LOGO - RGB COLORS (FOR USE ON SCREEN)

MOODY’S One Line Text

MCO LOGO - RICH BLACK (CMYK / RGB)

MOODY’S One Line Text

MCO LOGO - WHITE ON SOLID BACKGROUND

MooDY's

Pantone Pantone Pantone

2935C Cool Gray 9 CyanC

CMYK: CMYK: CMYK:
100,52,0,0 30,22,17,57 100,0,0,0

RGB
0,40,160

RGB
117,120,123

RGB
0,155,223

RGB
0,0,0

One Line Text
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Logo with Descriptor:
Spacing

The diagrams to the right illustrate the space
between the logo and divider line (pipe) as well

as the text to the right of the pipe. The space on
either side of the pipe is equivalent to the width of
the “Y”" in the Moody's logo. The height of one line
of text to the right of the pipe is equivalent to the
height of the “Y" in the Moody's logo.

“Clear space” is the space above, below, and to
the sides of the Logo with Descriptor. Clear space
is important to maintain the integrity of the logo.

Do not use the Logo with Descriptor in close
association with other graphics or text elements
or in the context of a headline or body copy. This
ensures proper legibility and prominence on a
given application.

The diagram below illustrates the minimum clear
space requirement. Clear space for this format —
shown as a solid outline — is equal to the height

of the “Y" in the Moody's logo.

Note: Clear space for MIS/MA versions (not
shown) should follow similar rules.

23 Moody's Logo

Mooby's

A = Space between the logo
/ text and pipe is equivalent
to the width of the "Y” in the
Moody's logo

B =Height of the "Y" in the
Moody's logo is equivalent to

the height of one line of text
CLEAR SPACE

------ ) Two Line Text
MOODY-S Goes Here
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Logo with Descriptor:
Examples

The examples to the right reflect
recommended placement of the Logo with
Descriptor. In most cases, this treatment will
be used within the top banner / masthead of
marketing materials, such as websites, email
or reports.

Please ensure that at least the minimum clear
space is provided.

24 Moody's Logo

MIS WEBSITE SHOWING AN EVENT

MooDy's adi
e L) 2017 Credit Outlooks

Il?ll 77,
%1 ey l_. y |

MA EMAIL SHOWING A LINE OF BUSINESS

MCO EMAIL SHOWING AN INERNAL DEPARTMENT

Mooby's
AMALYTICE

Sovereign Risk Report
Partugal’s Large Deficit and Sluggish
Economy Push Sovereign Risk Measures Higher

READ FULL REPORT

Rine 13, 2018
'E'y Glenn Leving
i lamge Dopdiged Jelicil eleyeled gover mmenl debl @nd o Shawirg economy ave
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Inclusiveness: Five Years Later...
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3. MA Acquired Brands: Tagline Block Design

H

During the first phase of a new, Moody's Analytics
acquisition integration, the tagline block “A Moody's
Analytics Company” should be added to the legacy brand Logo of acquired entity
identity on all applicable online and offline channels. Color

This tagline block serves the purpose of identifying the

newly acquired entity as a Moody's Analytics company

Analytics brand family has been completed.

Font Background
In cases where the legacy brand continues to exist in A Mood y’s Analytics Compa ny Bliss Pro Light Pantone Cool Gray 9
perpetuity, the tagline block needs to remain in place ¢ Color: White CMYK: 30/22/17/57

Weight: Light RGB: 117/120/123
HEX: #75787b

until a full integration of the legacy brand into the Moody'’s y
‘7

permanently.

Design

Apart from the addition of the “A Moody's Analytics

Company” line as outlined in these standards, no

integration of Moody’s Analytics brand elements should

occur. For example, Moody's Analytics brand colors and ®
font styles should not be integrated in legacy brand

collateral. X

........... B..L..A..Q..K.B...O..X....L..Q..G..l..c....l...L..C.... ._::| Space between logo and tagline block

M is equivalent to the height of 1.5 “M"

"""""" , : characters from the tagline block text.
A Moody's Analytics Company l

For additional information, guidance on correctly and
consistently using the new acquisition branding, or help
with developing any materials not reflected in these

guidelines, please contact the Moody's Branding Team.

25 Moody's Logo Moody's Visual Guidelines: Version 3.1, October 2018 / © 2018 MIS Quality Management Corp


mailto:brandingteam%40moodys.com?subject=

3. MA Acquired Brands: Tagline Block Clear Space

Clear Space T B """""""""" T
“Clear space” is the space above, below, and to the sides of a i §

logo and is important for maintaining the integrity of a brand.

Do not use the logo (including the MA tagline block) in
close association with other graphics or text elements, or in =z

i

the context of a headline or body copy. This ensures proper
legibility and prominence on a given application.

A Moody's Analytics Company

Cray bars around the logo and tagline block illustrate the
Minimum clear space around the logo +
tagline block is equivalent to the span of 3
“M" characters from the tagline block text,
as shown at left.

!

minimum clear space requirements. The spacing is relative
to the size of the “M" in the tagline block text: “A Moody's
Analytics Company”.

For additional information, guidance on correctly and
consistently using the new acquisition branding, or help
with developing any materials not reflected in these
guidelines, please contact the Moody's Branding Team.
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MA Acquired Brands: Tagline Block Incorrect Uses

Incorrect Uses

Avoid changing the proportions, placement, colors and
styling of the ownership line in conjunction with the legacy
brand logo.

By extension, do not mix Moody's Analytics brand visual
elements together with the existing look and feel of a legacy
brand. For example, do not place the legacy brand logo onto
a Moody's Analytics approved template where the Moody'’s
Analytics logo or other Moody's Analytics brand graphics
would reside.

For additional information, guidance on correctly and
consistently using the new acquisition branding, or help
with developing any materials not reflected in these
guidelines, please contact the Moody's Branding Team.

A Moody's Analytics Company

A Moody'’s Analytics Company

Illegible text Wrong proportions

A Moody's Analytics Company A Moody's Analytics Company

Tagline block in cyan or other colors Tagline block in italics
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Trademark Usage Standards

MIS Quality Management Corp. (“QM"), owns the
Moody's mark and the other trademarks and service
marks used by Moody's worldwide (together the “Moody'’s
Marks"). QM'’s role is to maintain, license and protect the
Moody's Marks.*

The Moody's Marks are essential to Moody's business.
In the highly competitive financial services marketplace,
such well-known and well-respected trademarks are

an invaluable asset. It is important that all users of

the Moody's Marks understand the basics of proper
trademark usage and familiarize themselves with the
following guidelines.

*There are a few exceptions, for example, the Canadian Securities Institute marks and the Fermat marks.
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4.

Trademark Usage Standards:
Proper Use of a Trademark

1. Properly Identifying a Trademark

It is important to distinguish a trademark from its surrounding
text. Applying a typographical emphasis such as boldface, italics,
or underlining helps to distinguish a mark, as does capitalizing
the initial letter, capitalizing all letters, or using “camelCase.”

For example:

“RISKFRONTIER software is a product of Moody's Analytics, Inc.”

“The latest RISKORIGINS platform features enhanced...”
“The GCorr model can predict...”

A mark may also be distinguished by placing the mark in a
prominent position or distancing the mark from the text, such as in
a headline.

2. Trademark Attribution

A complete list of Moody's Marks (registrations, applications and
common law marks) can be found on MINT under Legal, which is
updated from time to time.

If a trademark is registered in a particular jurisdiction, use the
registration symbol ® immediately after the mark is used to
identify the goods or services recited in the registration, but only
use the symbol @ in the registered jurisdictions. For example,
DISMAL SCIENTIST is a registered trademark in the U.S., European
Union, Australia, and China for economic forecasting and analysis
services, among other things. In those jurisdictions, use the
registration symbol in materials or collateral which pertain to the
services, e.g.: “DISMAL SCIENTIST® information service.” The
registration symbol not only indicates a claim of rights in the mark,
but may also increase the amount of damages recoverable in an
infringement action.

The registration symbol may only be used in a jurisdiction if the
trademark is registered in that jurisdiction. Furthermore, it may
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only be used in connection with the goods or services listed in

the registration. For example, if a trademark registration lists
software in the registration, the registration symbol may be used

in materials which identify software. But if the mark is also used for
educational seminars and there is no registration for educational
seminars, the registration symbol may not be used in materials
which identify educational seminars.

If a trademark or service mark is not registered in a particular
jurisdiction and if the company is claiming rights to it, use the
symbols ™ or * to indicate that the company claims rights in the
unregistered trademark or service mark. Always use the trademark
symbol ™ immediately after an unregistered mark for products. It is
preferable to use the service mark symbol ™ immediately after an
unregistered mark for services, although the symbol ™ may be used
for service marks as well.

Here are examples of ways to attribute trademarks:
MOODY'S®
RISKCALC™
MOODY'S INVESTORS SERVICE®™

Within a single advertisement, article or other material, it is not
necessary to mark every occurrence of a trademark with the
symbols ®, ™ or *, but at a minimum, it should be identified once
in each material, either with the first use of the mark or with the
most prominent use.

3. Use the Mark as an Adjective

Using a mark as a noun or a verb may result in the mark being
deemed generic, thereby destroying the owner’s ability to claim
exclusive rights to the mark. For example, ESCALATOR was once a
registered trademark in the U.S. for moving staircases, but is now
a generic term, in part because the owner of the registration used
“escalator” as a generic term in its own advertisements. Therefore,
never use any of the Moody's Marks as a noun or as a verb.
Instead, use each mark as an adjective with the common term for
the product or service.

Correct: “DealAnalyzer® module”

Incorrect: “Measured by DealAnalyzer”

4. Trademark vs. Trade Name

Trademarks are used to distinguish a company’s goods or services
from those of others. In contrast, a trade name, also known as a
company name, is the name under which a company conducts its
business. When using “Moody’s,” “Moody’s Investors Service” and
“Moody’s Analytics” as trade names (and not as trademarks), it

is permissible to use the names as nouns (e.g., in a press release:
“Moody's Investors Service announced today the release of a new

credit rating”).



4.

Trademark Usage Standards:

Proper Use of a Trademark, continued

5. Resist Variations

The value of a mark increases as the mark becomes widely
recognized by the public. Using variations of a mark or
featuring a mark in a wide variety of typefaces or presentations
may make the mark less recognizable to the public and,
therefore, diminish its value. This concern is particularly
important in an era when companies can instantly present a
mark globally through their websites.

6. Avoid Common Mistakes
No Abbreviations:

Always spell trademarks exactly as they are registered. Do not
shorten or abbreviate trademarks.

Correct:  MOODY'S RISK ADVISOR®
Incorrect: RISK ADVISOR

No Acronyms:

Trademarks should not be changed into acronyms, unless the
mark itself is an acronym.

Correct: DATA BUFFET®
Incorrect: DB

No Plurals or Possessives:
Trademarks should not be used in the plural or possessive.

Correct:  MOODY'S CREDITCYCLE®
Incorrect: MOODY'S CREDITCYCLES®

Correct:  GCORR® model’s logic
Incorrect: GCORR'S® logic

7. Combining Trademarks

Trademarks should not be combined with or incorporated into
any other trademarks or third-party trademarks, or modified in
any other way without the prior written consent of QM.
Trademarks should not be used with third-party trademarks in
a way that implies that any third party is granting a Moody's
rating or is otherwise offering a Moody's product or service.
“Composite” marks which combine the Moody'’s brand name
with the brand of a third party can be problematic for a
number of reasons. If there appears to be a strong business
need for a “composite” mark, please contact QM at
trademarks@moodys.com as early as possible.

Correct: MOODY'S® rating presented by [third party trademark/
trade name].

8. Submission of Use of Moody's Marks

All advertisements, websites or other newly created public
materials using Moody's Marks should be submitted for review
prior to release to QM at trademarks@moodys.com. If trademark

use in such materials is identical to past, approved use, the
foregoing submission is not necessary.

9. Dangers of Non-Use

If a mark is not actively used for three years, the mark may be

presumed to be abandoned. You should avoid prolonged periods of

non-use for any marks that you do not wish to abandon, and you
should be mindful that a mark may be deemed abandoned if you

make any written or other statements that the particular mark will

no longer be used. If a mark is expected to be phased out, please
notify QM at trademarks@moodys.com.

10. Licensing

Moody's generally does not permit use of its logos/trademarks
by third parties. Please contact QM at trademarks@moodys.com

with questions regarding any proposed use of Moody's logos/
trademarks by third parties. QM must approve all such uses and a
signed license agreement or permission letter between the third
party and QM will be required.

Failure to control use of a mark by third parties may result in loss
of trademark rights. Monitoring third party use and establishing
standards for use of the Moody's Marks are particularly important
in a licensing context. Although QM will assume primary
responsibility for monitoring quality control with respect to
licensees’ use of the Moody'’s Marks in connection with their
products and services, you should also monitor such use and
immediately report problems to QM at trademarks@moodys.com.

11. Promptly Report Suspected Infringements

Please report any infringement of trademarks or service marks
to QM at trademarks@moodys.com as soon as possible. Please

provide as much detail as possible regarding the identity of the
potential infringer as well as the suspected infringing use.
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Trademark Usage Standards:
4, Proper Use of a Trademark, continued

12. Clearing New Trademarks DOVE means a type of bird in English, but is a strong trademark
for both soap and ice cream). Descriptive marks merely describe

If you are involved in choosing new trademarks for new products . . .
the products and services being registered (or an aspect of them,

such as CAR FRESHENER for air deodorizer for cars). In addition,
descriptive marks cannot be registered until the owner has used

and services, please contact QM at trademarks@moodys.com

before adopting or using new trademarks. It is important to
adopt a mark that will be protectable and which is not likely

to infringe third-party rights. QM will perform searches for the
proposed marks and determine whether they are available for
use and/or registration in the countries where the products and
services will be sold and marketed. Clearing a new trademark
takes time to perform and providing QM with 5 - 10 options for
potential marks to search should likely increase the chance of at For more information about how to choose strong and protectable

them for a long period of time and/or has established “secondary
meaning” (i.e., acquired distinctiveness through widespread and
prominent use). Further, it is difficult to prevent infringement of
descriptive marks since they usually contain words necessary for
all companies in the field to describe their products and services.

least one trademark being cleared for use and/or registration in all marks, please contact QM at trademarks@moodys.com.
applicable jurisdictions.

When choosing trademarks, be aware that “fanciful” or “arbitrary”
marks are much stronger than “descriptive” marks. Fanciful marks
(also called coined terms) have no meaning in English or the
relevant country’s language, such as XEROX or EXXON. Arbitrary
marks do have a meaning in the relevant language, but not when
applied to a company's particular products or services (e.g.,
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Graphic Elements

Graphic elements are the visual ingredients that shape the
Moody's brand “look and feel." When color, typography, imagery,
brand graphics and our logo are applied and composed in a
consistent way, it builds recognition and recall in the minds of our
key stakeholders.

In support of our brand strategy and attributes, our graphic
elements are used to:

Create a proprietary visual language (a visual cue or shorthand)
Articulate and support the strategic messages
Direct and navigate offerings and services

Build brand recognition and awareness
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Graphic Elements:
Typography

Moody's primary typeface for all print and digital usage is Bliss
Pro. Adobe Garamond Pro is also used in select instances,
including stationery and some corporate policies.

Both typefaces have been selected for exclusive use in the design
vocabulary and their consistent use will ensure a strong visual link
to all communication channels and provide a distinctive look to
the Moody's brand.

Moody's typefaces must be used in all applications, apart

from approved exceptions or where use of the typefaces in not
technically possible or advisable. In these instances, Arial should
be used as the substitute.

Note:

» Where it is not technically possible to embed typefaces
or include typefaces for digital use, Arial should be applied. Arial
is currently used for both email and PowerPoint templates due
to technology restrictions

» An alternate typeface was utilized for both Moodys.com and its
sister site, the MIS Issuer Portal. This exception was granted
solely for these instances; further requests for font exceptions
must be channeled through the Moody’s Brand Governance
Committee for approval.

To learn more about the Brand Governance Committee,
please contact the Moody's Branding Team (brandingteam@

moodys.com).

BLISS PRO

Bliss Pro Extra Light
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Bliss Pro Light
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro Regular
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Bliss Pro Medium
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro Extra Light Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

Bliss Pro Light Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro Medium Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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BLISS PRO, CONTINUED

Bliss Pro Bold
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro ExtraBold
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro Heavy
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro Bold Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro ExtraBold Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Bliss Pro Heavy Italic
ABCDEFGHIJKLMNOPQR
STUVYWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890



Graphic Elements:
Typography, continued

Graphic Elements

ADOBE GARAMOND PRO

Adobe Garamond Pro Regular
ABCDEFGHIJKLMNOPQR
STUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890

Adobe Garamond Pro Semibold
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Adobe Garamond Pro Bold
ABCDEFGHIJKLMNOPQR
STUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Adobe Garamond Pro Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ

abedefghijklmnopgrstuvwxyz
1234567890

Adobe Garamond Pro Semibold Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ

abedefghijklmnopqrstuvwxyz
1234567890

Adobe Garamond Pro Bold Italic
ABCDEFGHIJKLMNOPQR
STUVWXYZ

abedefghijklmnopqrstuvwxyz
1234567890
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Graphic Elements:
Typography Samples

Typography is an important component of the design vocabulary.
The brand will be strengthened by using the Bliss Pro font in a
consistent and thoughtful manner.

These are general typography samples used in both print and
digital applications. For more detailed typography styles and
specifications, see the Visual System Applications section.

Typography in Application

Typographic formatting and styling can set forth an image or
attitude of the brand.

Proper use

» We generally lead with thinner fonts for headlines, shifting only
to heavier weights when additional contrast is needed.

» Headlines and body copy are set in sentence case and should
be left-aligned (without justification) whenever possible.

» Reserve all caps treatment for accent copy, such as subheads,
captions, figure numbers, etc.

Improper use

» Avoid using right-aligned, centered or more sculpted
text alignments.

» Never set text on an angle.

» In general, avoid font styling (such as bold, italic, or outline) by
clicking the buttons (B, I, etc.) in Microsoft Office applications.
Instead, select the actual font for the appropriate styling (i.e.
to style the Bliss Pro font in bold, you would select Bliss Pro
Bold from the font list — instead of using Bliss Pro Regular and
pressing the “B” button in the toolbar). Exceptions to this rule are
listed on the following pages, with screenshots of how to achieve
the desires style within Microsoft Office.
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PRINT SAMPLE HEADLINE

Headline 1 text

Subhead level 1

Subhead level 2

Subhead level 3

SUBHEAD LEVEL 4

Body text sim dolorper ad mod mod dui blandipis

dipisit lorperiure tem vullam, si bla ate mod modolore
conguam ipsustio eugiat.

Headline: Bliss Pro Extralight

Subhead level 1: Bliss Pro Light

Subhead level 2: Bliss Pro Regular
Subhead level 3: Bliss Pro Medium
Subhead level 4: Bliss Pro Regular all caps

Body text: Bliss Pro Extra light
*This is the standard typeface and weight for print applications.

WEB SAMPLE HEADLINE

Headline 1 text

Subhead level 1
SUBHEAD LEVEL 2

SUBHEAD LEVEL 3

Body text sim dolorper ad mod mod dui blandipis
dipisit lorperiure tem vullam, si bla ate mod modolore
consequam ipsustio eugiat.

Headline: Bliss Extra light

Subhead level 1: Bliss Extra Light
Subhead level 2: Bliss Light all caps
Subhead level 3: Bliss Medium all caps

Body text: Bliss Extra light
*This is the standard typeface and weight for web applications.



Graphic Elements:
5. Typography in Microsoft Office

FONT: BLISS FAMILY CORRESPONDING OPTION

Font Usage in Microsoft Office
For employees with Bliss Pro installed on their systems, please refer Hliss Pro Extra Light SRR R - B s ¥
to the table at right, which illustrates how to correctly select the : : : RS s B 7lu
fonts within Microsoft Office applications. Since Microsoft Office Bilss Pro Extra Light feallc — : —
does not list all the variations of all fonts within the drop down . -

. Bliss Pro Light Dliss Pro Light 12« R 7 I
menus, you can use this table to select the proper font style or
wgight by pairing a font weight selected" from the dropdowr‘l( Tﬂenu Bliss Pro | ight Italic s Pro Light B . Bzl
with a font style button (such as the “B” button for bold or “|
button for italic), Bliss Pro Regular it Pron Reesgpdar =17 - B I U

For any additional questions on fonts, or to request an
installation of Bliss Pro onto your machine, please contact the Bliss Pro ltalic Diiss Fro Regulor |
Moody's Branding Team (brandingteam@moodys.com).

Blisz Pro Medium BiccProMedum |-l - | B £ U
Bliss Pro Medium ftalic BlscProMedum (=12 - | B T U
Bliss Pro Bold Eiliss Prio Bold -12 - B LU
Bliss Pro Bold Italic Biiss Fro Bold -1z - B I U
Bliss Pro Extra Bold Flivs ProFrlrafiokl (=17 » | B T U
Bliss Pro Extra Bold Italic Bliss ProExtraBold [=(12 - | B F U
Blizs Pra Huwy Blgs Fro Haavy =12 - B S U
Bliss Pro Heavy itallc filss PruHeawy |»|17 « | B T U
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Graphic Elements:

Color Palette

At the core of the Visual Identity System is the Moody's
color palette. Proper and consistent use of the Moody's color

palette will create a strong visual link among all communications.

Tints of these colors are shown on subsequent pages. Please
note that colors shown are approximations. For real world
samples, please contact the Moody's Branding Team
(brandingteam@moodys.com).

The colors shown throughout this manual have not been evaluated by
Pantone, Inc. for accuracy and may not match the PANTONE Color
Standards. PANTONE® is a registered trademark of Pantone, Inc.

*100% Process Black may be substituted in restrictive printing instances.

PRIMARY / ENTITY

MCO / MIS
Moody’s Blue
Pantone 2935
CMYK: 100/52/0/0
RGB: 0/40/160
HEX: #0028a0

MA

Cyan

Pantone Cyan
CMYK: 100/0/0/0
RGB: 0/159/223
HEX: #009fdf

MPSE

Green

Pantone 334
CMYK: 99/0/70/0
RGB: 0/151/117
HEX: #009775

The Moody's Foundation

Light Blue
Pantone 298
CMYK: 67/2/0/0
RGB: 65/182/230
HEX: #41b6e6

SECONDARY

Dark Blue

Pantone 648
CMYK: 100/71/9/56
RGB: 0/46/93

HEX: #002e5d

Purple

Pantone 2597
CMYK: 80/99/0/0
RGB: 92/6/140
HEX: #5c068c

Light Green
Pantone 368
CMYK: 65/0/100/0
RGB: 120/190/32
HEX: #78be20

Magenta
Pantone Magenta
CMYK: 0/100/0/0
RGB: 217/1/122
HEX: #d9017a

Teal

Pantone 321
CMYK: 96/3/35/12
RGB: 0/140/149
HEX: #008c95

Red

Pantone 200
CMYK: 3/100/70/12
RGB: 186/12/47
HEX: #baOc2f

Yellow

Pantone: 115
CMYK: 1/12/94/0
RGB: 253/218/36
HEX: #fdd824

Orange

Pantone 166
CMYK: 0/76/100/0
RGB: 227/82/5
HEX: #e35205

NEUTRAL

Rich Black*

CMYK: 60/40/40/100

RGB: 0/0/0
HEX: #000000

Medium Gray
Pantone Cool Gray 9
CMYK: 30/22/17/57
RGB: 117/120/123
HEX: #75787b

Extra Light Gray
CMYK: 4/3/3/0
RGB: 240/240/241
HEX: #f0f0f1

Dark Gray

Pantone Cool Gray 11
CMYK: 44/34/22/77
RGB: 83/86/90

HEX: #55565a

Light Gray

Pantone Cool Gray 3
CMYK: 8/5/7/16
RGB: 200/201/199
HEX: #cac9c7
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5.

Graphic Elements:
Color Palette — Tints,

Primary / Entity

A set of tints have been made available to complement our core
color palette. Tints should be used when colors at 100% need to
be lightened to improve the contrast with surrounding elements.
Tints should only be used at 50%, 25% and 10%, as shown.
Please see the next page for secondary color tints. For real

world samples, please contact the Moody's Branding Team
(brandingteam@moodys.com).

The colors shown throughout this manual have not been evaluated by
Pantone, Inc. for accuracy and may not match the PANTONE Color
Standards. PANTONE® is a registered trademark of Pantone, Inc.

*100% Process Black may be substituted in restrictive printing instances.

100% 50% 25%

MCO / MIS: Moody's Blue

CMYK:100/52/0/0  CMYK: 47/28/0/0  CMYK: 20/12/0/0
RGB: 0/40/160 RGB: 128/147/207  RGB: 191/201/231
HEX: #0028a0 HEX: #8093cf HEX: #bfc9e7

100% 50% 25%

MPSE: Green

CMYK: 99/0/70/0  CMYK: 54/0/35/0  CMYK: 26/0/17/0
RGB: 0/151/117 RGB: 135/208/184  RGB: 195/232/219
HEX: #009775 HEX: #87d0b8 HEX: #c3e8db

10% 100% 50% 25% 10%

MA: Cyan
CMYK: 7/4/0/0 CMYK: 100/0/0/0  CMYK: 50/0/0/0 CMYK: 25/0/0/0 CMYK: 10/0/0/0
RGB: 229/233/245 RGB: 0/159/223 RGB: 128/205/240 RGB:191/230/247  RGB: 229/245/252
HEX: #e5e9f5 HEX: #009fdf HEX: #80cdf0 HEX: #bfe6f7 HEX: #e5f5fc
10% 100% 50% 25% 10%

The Moody's Foundation: Light Blue

CMYK: 9/0/6/0 CMYK: 67/2/0/0 CMYK: 29/3/1/0 CMYK: 14/2/1/0 CMYK: 4/0/0/0
RGB: 231/246/241 RGB: 65/182/230  RGB:153/218/241  RGB: 204/237/248  RGB: 235/248/252
HEX: #e7f6f1 HEX: #41b6e6 HEX: #99daf1 HEX: #ccedf8 HEX: #ebf8fc
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Graphic Elements:
. Color Palette —Tints, Secondary

100% 50% 25% 10% 100% 50% 25% 10%
A set of tints have been made available to complement our core

color palette. Tints should be used when colors at 100% need to
be lightened to improve the contrast with surrounding elements.
Tints should only be used at 50%, 25% and 10%, as shown.

Dark Blue Light Green
Please see the previous page for primary/entity color tints. For CMYK:100/71/9/56 CMYK: 53/40/20/0 CMYK: 24/18/9/0  CMYK: 8/6/3/0 CMYK: 65/0/100/0  CMYK: 27/0/53/0  CMYK: 12/0/26/0  CMYK: 4/0/9/0
real world samples, please contact the MOOdy'S Branding Team RGB: 0/46/93 RGB: 128/153/179  RGB:191/204/217  RGB: 229/235/240 RGB: 120/190/32 RGB: 178/221/148  RGB: 217/238/201  RGB: 240/248/234
. HEX: #002e5d HEX: #8099b3 HEX: #bfccd9 HEX: #e5ebf0 HEX: #78be20 HEX: #b2dd94 HEX: #d9eec9 HEX: #f0f8ea
(brandingteam@moodys.com).
100% 50% 25% 10% 100% 50% 25% 10%

Teal Yellow

CMYK: 96/3/35/12  CMYK: 55/2/23/0  CMYK: 26/0/11/0  CMYK: 9/0/4/0 CMYK: 1/12/94/0  CMYK: 0/6/46/0 CMYK: 0/3/21/0 CMYK: 0/1/7/0
RGB: 0/140/149 RGB: 128/196/203  RGB:191/225/229  RGB: 229/243/245 RGB: 253/218/36  RGB: 255/236/145  RGB: 255/245/200  RGB: 255/251/233
HEX: #008c95 HEX: #80c4cb HEX: #bfele5 HEX: #e5f3f5 HEX: #fdd824 HEX: #ffec91 HEX: #fff5c8 HEX: #fffbe9
100% 50% 25% 10% 100% 50% 25% 10%

Purple Magenta

CMYK: 80/99/0/0  CMYK: 31/51/0/0  CMYK: 13/24/0/0 ~ CMYK: 4/9/0/0 CMYK: 0/100/0/0  CMYK: 0/50/0/0 CMYK: 0/25/0/0 CMYK: 0/10/0/0
RGB: 92/6/140 RGB: 171/135/197 RGB: 213/195/226  RGB: 238/231/243 RGB: 217/1/122 RGB: 246/128/197  RGB: 250/191/226  RGB: 253/229/243
HEX: #5c068¢ HEX: #ab87c5 HEX: #d5c3e2 HEX: #eee7f3 HEX: #d9017a HEX: #f580c6 HEX: #fabfe2 HEX: #fde5f3
100% 50% 25% 10% 100% 50% 25% 10%

The colors shown throughout this manual have not been evaluated by

Pantone, Inc. for accuracy and may not match the PANTONE Color Red Orange
Standards. PANTONE® is a registered trademark of Pantone. Inc CMYK: 3/100/70/12 CMYK: 4/50/35/0  CMYK: 0/25/15/0 CMYK: 0/9/5/0 CMYK: 0/76/100/0  CMYK: 0/39/48/0  CMYK: 0/20/21/0 CMYK: 0/7/7/0
’ g T RGB: 186/12/47 RGB: 222/135/153  RGB:239/195/204  RGB: 248/231/235 RGB: 227/82/5 RGB: 242/169/128  RGB:248/212/192  RGB: 252/238/230
HEX: #ba0c2f HEX: #de8799 HEX: #efc3cc HEX: #f8e7eb HEX: #e35205 HEX: #f2a980 HEX: #f8d4c0 HEX: #fceee6

*100% Process Black may be substituted in restrictive printing instances.
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Graphic Elements:
5. Primary Entity Palette / Entity Color Pairings

Primary entity palette and entity pairings for each business entity.

MCO / MIS MA MPSE The Moody's Foundation
Moody's Blue Cyan Green Light Blue
Pantone 2935 Pantone Cyan Pantone 334 Pantone 298

ENTITY COLOR PAIRINGS
MCO / MIs MA
Cyan

MPSE The Moody's Foundation
Rich Black Light Green Medium Gray
Medium Gray Moody's Blue Medium Gray Moody's Blue

*100% Process Black may be substituted in restrictive printing instances.
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Graphic Elements:
Brand Imagery Overview — People

Look for:
» Modern & airy feel

» Good balance of white space
» Well-lit scenes

» Motion (MA), interesting camera angles (MA, MIS, MCO), and
unique perspectives (MA, MIS, MCO)

» Diversity (particularly group shots)

Avoid:
» Overly staged shots, including business “hand shakes”

» Direct view into camera, particularly smiling subjects

» Overly whimsical scenes or exaggerated / emotional
facial expressions

» Shots that depict old or outdated equipment

Remember to always avoid:

» Exaggerated photo effects, including glows, fisheyes, etc.
» Overly digitally manipulated styles

» Images that reflect a negative underlying message

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you require clarification on
imagery or have additional questions.

- Modern feel with good
whitespace and lighting

- Inappropriate tone
(too whimsical)

- Inappropriate tone
(too whimsical)

- Distanced camera

- Good diversity of age, race
- Modern feel

- Good perspective but displays
cliché “gears” concept

- Overly staged
- Smiling subjects

- Handshake cliché - Distanced camera

- Distanced camera
- Good lighting

- Overly staged

- Direct camera view with
smiling subjects

- Outdated computer
- Undesirable crop

- Depicts motion (ideal for MA)
- Distanced camera

- Modern feel with good
whitespace and lighting

- Pensive / thought provoking
expression

- Good composition with
static foreground and
dynamic background

- Modern feel
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Graphic Elements:
5. Brand Imagery Overview — Objects

Look for:
» Subject matter isolated on either white or a
monochromatic color

» Shallow depth of field (focused at one point, blurred elsewhere)
Avoid:

» Clichés, such as stress balls, gears, puzzle pieces, and overly
“cute” images

- The puzzle piece concept - Shallow depth of field - Shallow depth of field

is cliché ; i i
» Overlaid or overly emphasized type to reinforce your message - Simple background - Simple, monochromatic tone

» lllustrations, including 3d (select custom illustrations used for
diagrammatic purposes are permissible)

Remember to always avoid:

» Exaggerated photo effects, including glows, fisheyes, etc.
» Overly digitally manipulated styles

» Images that reflect a negative underlying message

- Collage reflects a very - Highly staged scene with - Shallow depth of field - Shallow depth of field
dated look generic business objects - Simple, monochromatic tone - Simple, monochromatic tone

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you require clarification on
imagery or have additional questions.

-
~

S
S
(

- Overly emphasized type - Avoid illustration / 3d - Good perspective - Simple, monochromatic tone
(too literal) - Simple, monochromatic tone
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Graphic Elements:
5. Brand Imagery Overview — Data / Screenshots

Look for:
» Subtly stylized graphs, charts, or screenshots

» Unique perspectives and/or selective blur on the edges

» Interesting texture (i.e. paper, monitor pixels)

N

» Well-lit scenes

A"°'df b h cularly of - Too staged - Oversimplification of data - Good perspective - Good perspective
» Straight-on shots, particularly of computer screens - Reflects “gambling” with data - Straight on shot of monitor - Blur adds interesting texture - Shows user interaction
» Overly simplistic or overly exaggerated graphics - Clean, modern

(including 3d)

» Screenshots with overlaid text or supplemental graphics

» “Crayon” colors

Remember to always avoid:

"

A L

» Exaggerated photo effects, including glows, fisheyes, etc. A\

» Overly digitally manipulated styles -

» Images that reflect a negative underlying message - Oversimplification of data - Oversimplification of data - Good perspective - Good perspective
- 3d style is cliché - Crayon colors - Blur adds interesting texture - Blur adds interesting texture
- Crayon colors - Cliché, business pen - Clean, modern

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you require clarification on
imagery or have additional questions.

- Oversimplification of data - Overly exaggerated and - Good perspective - Good perspective
stylized graphics
- Too busy / messy

- 3d style is cliché - Blur adds interesting texture - Blur adds interesting texture

- Crayon colors
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Graphic Elements:
Brand Imagery Overview — Architecture (Interior & Exterior)

Look for:
» Unique perspectives / angles

» Modern materials (glass, steel)

» Well-lit scenes

Avoid:
» Recognizable names on buildings or buildings with known
associations to businesses

» Overly “touristy” buildings and/or cityscapes

» 3d generated appearances

Remember to always avoid:

» Exaggerated photo effects, including glows, fisheyes, etc.
» Overly digitally manipulated styles

» Images that reflect a negative underlying message

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you require clarification on
imagery or have additional questions.

- Good camera angle but poorly - Modern building spoiled by - Good perspective - Modern feel

lit interior cliché business handshake _ Modern feel - Good composition
- Window blinds detract from

modern feel

- Touristy building - Recognizable business name - Good perspective - Modern feel
- Uninteresting perspective - Uninteresting perspective - Good composition - Well-lit
- Good symmetry

- Looks too 3d generated - Poorly lit interior - Good perspective - Good perspective
- Materials don't seem modern - Modern feel - Modern feel
- Well-lit
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lcons: Overview

Icons are an important component of the Moody'’s brand
visual system. When considering icons for your project,
every effort should be made to generate designs that

are consistent with our style and applied intelligently to
compliment the surrounding content.

Primary characteristics of Moody's icon style:

» Simple graphics, leveraging the Picons set as starting point
(unless custom design is required).

» Flat appearance — avoid gradient backgrounds, drop shadows,
or other Photoshop style effects.

» Surrounding whitespace — do not place icons too close to text
or other objects.

Please contact the Moody's Branding Team
(brandingteam@moodys.com) for clarification on icons or
if you require access to the Picons library or icon template.

Picons Basic 1

O]
(0}
0

D

II:I K
I
0 &

©

O

3
@
8
[o;
<]
(B
A
< 7

'P

ICON GRAPHIC

GOES HERE
(delete this object)

©
R
D N\
@ X
mo

= U
2N v G0 7 BB & T
& Q R % {‘_') @ @ The circle template is used for situations where a
background is appropriate.

O e F U & & 0§ =
D o B = oY o w O @
= ® o ® Il 0 i
- m ek db ‘!)- “ E} @ “ Eﬁgﬂapl)lg\:ecitrgﬁ‘;)ilgggs,combiningPiconsartworkand
I 0 h 9 4 95 O 45 9

Icon Gray

. CMYK: 42/35/34/0

‘ % i‘ &) [2! [N T TN ‘. & RGB: 154/154/155

HEX: #9A9A9B
Picons is an icon set that is used as the basis for our designs. The Picons Icon Gray should be used as a starting point. Color

set contains 600 ready-made graphics.

may be added to the circle background only when it
adds value to the design or surrounding context.
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5. Icons: Default Design

context. Only colors from the brand palette may be used. Default icon design 5

= Evenl Gude
The default icon design is best applied: % Forscast Your CAE Rk
» In layouts with minimal space constraints

» As a prominent graphic (i.e. near headings, subheadings)

The default icon design consists of a Picon graphic placed over
a gray circular background. Color may be applied to the circle
background when it adds value to the design or surrounding

» As “finger-sized,” tapable objects within mobile apps
(i.e. toggling a feature on or off)

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you require clarification

on icons or have additional questions.

Thi, yina Ton ilterabingg

Whatching 0 Vaoluiesr
Oifta
Example of default icons @ ——— o Diszster
used with headings Events PRy The default icon design works well within
mobile apps that have sufficient whitespace
m!:;: for @ E":’r'n“;::““ to support the circle background.
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Icons: Alternative Design

In some layouts, the default icon design will not be appropriate.
Typically, this will occur within space constrained scenarios, such as
website navigation or within dense grids/tables. In these cases, the
circle background should be removed, leaving only the inner graphic.

The alternative icon design is best applied:

» In layouts with space constraints

» As a smaller graphic (i.e. in lists, small navigation items)
» Within buttons that already use a background shape

» Within desnse tables, matrices, etc.

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you require clarification
on icons or have additional questions.

HE Farmer Holding

Facilitty/Product Dascription:

Alternative

icon design [\" @ x [-;] ‘5 [B\ﬂ'

| | Facility /Product Descri  ID Status Type
L) ¥ Facdlity 1 1234 Acive MOF
Product 1 2334  Active Revolvina

The alternative icon design works well when there is insufficient
space to support the default design — or when doing so would
make the icon difficult to decipher.

Products & Services
Ll Subscriptions

&L Subscription Preferences
Production Schedule

Account Information

2 profile
Alternative
icon design A Password Change

Email Preferences

Billing Information
B Credit Card

&J Purchase Receipts
[E] Addresses
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5. lcons: Best Practices

Avoid the “double container” effect
The default icon design should not be used within a button or

L] L] L
similar element with its own background shape. In these cases, VI d e 0 LI b ra ry

rely on the alternative design, which uses only the graphic.

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you require clarification on icons
or have additional questions.

*The Brand Image & Icon Library is an internal resource. Please contact the Moody's Branding Team if you require access.
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lcons: Common lcons Set

The Common Icons Set* is a customized subset of our standard
icon library, optimized for use in scenarios that display well-known
functions, such as Save, Print, Export, etc. The Common Icons Set is
a scalable vector file.

Common Icons usage:

» Default icons are gray with the option to be colorized
when needed

» lcons are scalable

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you require clarification
on icons or have additional questions.

K
o8

®» ©

Add Close Remove Copy Cut
Duplicate Delete Exit Export Import
@ O\ 7™\ f)
Q ™ < J
Redo Print Print Preview Open Attach
O LA
Email Search Save Save As Calendar/Date
‘ I .
l l .
Download Dashboard Filter Table Help
'y I T
v U
Move Chart New Settings iOS Share

*The Common Icons library is an internal resource. Please contact the Moody's Branding Team if you require access.

Paste

O

Undo

K

Send

jo

User/Profile

i

Cart

A

Android Share
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Graphic Elements:
Accent Graphics

The accent graphics are graphics that we sometimes use depending
on the deliverable. These are used in some sceneros but not all.

Please contact the Moody's Branding Team
(brandingteam@moodys.com) if you would like to review
samples from the current collection of brand imagery.
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MCO GRAPHICS

Globe graphic image

MIS GRAPHICS

Digital numbers image

Dot graphic pattern

MA GRAPHICS

Light pattern image
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Graphic Elements:

Supporting Graphics — Moody's Hash Pattern

The Moody's Hash Pattern* is an optional design element that can
be applied to add texture to custom graphics.

The Moody's Hash Pattern is best applied to:

» Small, detailed graphics
» Large, colored backgrounds
» Infographics, charts and diagrams

Moody's Hash Pattern guidelines:

» As shown at right, the Moody's Hash Pattern translucency
should range from 20% to 60%

» The Moody's Hash Pattern can be paired with any color in the
Moody's palette. Avoid usage of the Moody's Hash Pattern over
light tints that don't provide enough contrast.

Please contact the Moody’s Branding team for
(brandingteam@moodys.com) if you require clarification

on the Moody's Hash Pattern or have additional questions.

20% 40%

Long and short term bonds

Bank deposits

Structured finance securities

Insurers' ability to pay
policyholder claims

Bond and money market funds

anAnA

Hash applied to small
detailed graphic

*The Moody's Hash Pattern is an internal resource. Please contact the Moody's Branding Team if you require access.

Moody's Investors }
leadi id M d I t

o I00AY S INVESTOrS

debt instruments a

to'inform credit ris

e d l€AING provider

]

Hash applied to large
background graphic
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Graphic Elements:

Supporting Graphics — Moody's Layer Pattern

The Moody's Layer Pattern* is an optional design element that is
most effective when applied to custom designs. Recommended
placement is atop images and call-out boxes to add subtle color
and texture.

Moody's Layer Pattern attributes:

» As shown at right, the Moody's Layer Pattern is
built from 3 elements of varying color and opacity

» The Moody's Layer Pattern colors connect with the primary color
of the entity to which they are applied

Please contact the Moody's Branding team for
(brandingteam@moodys.com) if you require clarification

on the Moody's Layer Pattern or have additional questions.

MCO / MIS MA
Moody's Blue Cyan
Cyan Moody's Blue

*The Moody's Layer Pattern is an internal resource. Please contact the Moody's Branding Team if you require access.
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MPSE
Green
Light Green

The Moody's Foundation
Light Blue
Moody's Blue

Hoady's Ratings bor Speculstive-Grade [3suers
st Lty Bl by (ST wmiong B i Furd ek o st
et of o aelas: o s oam praste Lamily's GRCL e et e atuigatis ol
e gt sl b v e i e o de bt 4 U B g g
s s e g vk of e el 1 g o il
ST LR AT B B R 8 S B 7 il o B el B
S0rL 80 vt prowry of cleim

VB o Dot Mg (FESR] . ek st Ly el i
e e Bt hat ey #50y it B coeporae iy vl Sl o
s

vk Dt e Ratng | md Netchineg T racingt o oninactia e bt
i e g B o rom B TR, prinueiy - e 3o i
U om0 U T o ool bty ST a8 iEea Y At B b
oG IS LT, 1 W LG in T gt e nd e
restn 1o o Sy
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5.

Graphic Elements:
Charts and Graphs

Charts, tables, and graphs are important elements in conveying
the value of what Moody's delivers in a consistent and
compelling way. Best practices for information graphics should
be consistently upheld across the organization.

Below are some principles to keep in mind when creating charts:
» Chart labels and legends should be consistent, simple and clear.

» Keep the graphic elements simple and reductive. Use simple
square and circular shapes to showcase data-related content
and information.

» Minimize number of colors used in a particular chart or graph.

» Avoid using illustration or photography in your chart
information or backgrounds. This tends to clutter and confuse
the expediency and clarity of communication.

» Never use the Moody's logo within a chart or information
graphic. Applying the Moody’s logo outside of identity and
endorsement purposes diminishes its importance.

Sample charts from the chart style guide are displayed to the
right. For more example, please review the full guide, available in

the branding section of MINT.

______________________________________________________________________________________________________________________]
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CHART SAMPLES (SHOWN AT REDUCED SIZE)

FIGURE # BLISS PRO LIGHT 7PT ALL CAPS
Chart Title, Bliss Pro Medium, 10 pts Title Case
Subtitle is Bliss Pro Light, 8 pts Sentence Case

Construction

2%
Services
24%

Wholesale and retail trade
13%

\

Industry and mining
17%

Source: Bliss Pro Italic, 7 pts

m— private consumption Government final consumption expenditure
Gross capital formation —Net exports
Statistical Discrepancy e Nominal GDP growth

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 20m

2012

FIGURE # BLISS PRO LIGHT 7PT ALL CAPS
Chart Title, Bliss Pro Medium, 10 pts Title Case
Subtitle is Bliss Pro Light, 8 pts Sentence Case

Year 1

Region 7 Aaa
Region 2 Aa2
Region 3 Aa3

Region 4 A1

Region 1A3@

Region 6 Baa2 @

Region 5 Ba2 @

Source: Bliss Pro talic, 7 pts

Year 2

Aa3 Region 7
Al Region 4
A2 Region 1
A3 Region 3
Baal Region 6
Baa2 Region 2

Baa3 Region 5
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Graphic Elements:
Chart Color Palette

The chart color palette has been optimized for projection
and tested in Microsoft Office applications. Using the codes
provided will ensure the chart colors are correct. The chart
palette is part of the chart style guide, available in the

branding section of MINT.
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CORE COLOR PALETTE (RGB)
Apply colors to charts in the order below:

1 [ rocs e 13
2 [ 65,182, B: 230 14
3 I R o 408160 15 [ Ro128,G: 147, B: 207
4 [ r:120,G:190, B: 32 16
5 N r117G120,8:123 17
6 I roc46893 18 [ & 128, 150, B: 174
7 [ ®92G:68:140 19 [ R 173,G:130,B:197
8 I r227.G 82,85 20
9 I R 0.G:140,B:149 21

10 I ®83.G:86,8:9 22
11 I & 86612847 23
12 [ R 0.G159,B: 223 24

R: 128, G: 203, B: 186

R:160, G: 218, B: 242

R:187,G: 222, B: 143

R: 186, G: 187, B: 189

R: 241, G: 168, B: 130
R: 128, G: 197, B: 202
R: 169, G:170, B: 172
R: 221, G: 134, B: 151

R: 128, G: 207, B: 239

POSITIVE / NEGATIVE / STABLE COLOR ASSIGNEMENTS

1 [ 0151177 (positive)
1 [ 1861247 (negative)

215, 218, 214 (stable, neutral)

GRIDLINES / AXIS COLOR ASSIGNMENTS

215, 218, 214 (gridlines)

B s 72,75 (axis)

STANDARD SPECTRUMS

Use these to reflect varying degrees of positive / negative / stable

Positive Spectrum
223, 244, 240
182,221,215

128,203, 186

| ERER

Stable / Neutral Spectrum
229,232, 227
215,218, 214

186, 187,189

B 720,123

ALTERNATIVE SPECTRUMS

Negative Spectrum

242,204, 215

221,134,151

B 200, 60,89
B 24
[ REEXEE
B2
N

- 93,96, 99
- 69,72,75
- 33, 36,39

Use these colors when red or green may be too severe

Blue Spectrum

208, 216, 240

P 128,147,207
B s 580
B o <0 10
B o
[ RS
[ JORERE

Orange Spectrum

251,218, 205

241,168,130

P 233,116, 55
| AR
B 563
[ REEA
B s 0
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Graphic Elements:

Putting It All Together —MCO

The combination of the graphic elements—along with
language, tone and the logo—will help build the Moody's
brand. This page is a snapshot of the MCO graphic elements in
use. Please see the Visual System Applications section of these
guidelines for a detailed look at the applications and how to
use the graphic elements.

Lorem Ipsum Nulla Semper
nulla semper

LoR

Mooby’s

Mooby’s

Mooby’s

News

MOODY'S NEWS
RELEASE TITLE GOES HERE

Multipage Brochure Cover

Two Page Brochure

News Release

Tweg coduma slica with semalar bad

[P [ —
el e R —
— - 3 e —
s e e e s,
— - e o
S e 224 et g
Farsion P A —
e s . i it
e e S
S—
PowerPoint

Moors

Moody's to Relesss O and Full Year
2016 Earnings on February 17

Wakmas | aral Eiraeldespare dmess

=

E-mail (Internal)

Mooors

Moody's Ireuance Summit 2017
Stigtegies i a Changng Wedkd

E worcdon

E-mail (External)

Insurance Conference

June 12, 2017
8:00 a.m. to 4:00 p.m.
20" Floor

Poster
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Graphic Elements:
Putting It All Together —MIS

The combination of the graphic elements—along with
language, tone and the logo — will help build the Moody's
brand. This page is a snapshot of the MIS graphic elements in
use. Please see the Visual System Applications section of these
guidelines for a detailed look at the applications and how to
use the graphic elements.

57 Graphic Elements

Lorem Ipsum Nulla Semper
nulla semper

INVESTORS SERVICE

Mooby’s

INVESTORS SERVICE

Access for Public Finance Healthcare Issuers

Mooby’s
INVESTORS SERVICE

News

MOODY'S INVESTORS SERVICE
E TITLE GOES HERE

Multipage Brochure Cover

Twa column shde with smaller bext
[ —
ot b Cinbrmitn

© Mk et of W i ¢ .
s marem ot ma pma sapam maria.

ot g e B
[r— P -
PowerPoint

Two Page Brochure

Research

News Release

Mook

LR

Save the Date: Rob Fauber MES
Clcbal Town Hall

ey, March 5 X0

Bk Frar Quevlony in Advenrs

Fariipating i e Meiing

Cawitbass T

e N

Mooby’s
INVESTORS SERVICE

Financial Institutions
Conference

June 12, 2017
8:00 a.m. to 4:00 p.m.
20t Floor

E-mail

Poster
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Graphic Elements:
Putting It All Together —MA

The combination of the graphic elements—along with
language, tone and the logo—will help build the Moody's
brand. This page is a snapshot of the MA graphic elements in
use. Please see the Visual System Applications section of these
guidelines for a detailed look at the applications and how to
use the graphic elements.
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'1-'“ 3‘\""
- < — a Bank A 2
- Moo ank Analytics s

00D}
ANALYTICS

News

MARKET Consumers Buck the Trend
OUTLOOK of a Shrinking Economy

e ——— MOODY'S ANALYTICS
NEWS RELEASE
TITLE GOES HERE

Credit Risk Solution 5

Mooy S

Solution Brochure Cover Product Brochure Cover Research News Release

Moooy's Mooby’s

e
= ANALYTICS

Koody's Anabyics Clowd Hon
Prodduchion Erancnment Mo Sunilable

Insurance Conference

June 12, 2017
8:00 a.m. to 4:00 p.m.
20" Floor

T columan shia wilh smallor faot L

LioaT Smeard s i e N e’ p= Eevris prereprit

Mbdy's v N -
el s o o i Ayl -
e o by iy &

e s g

e
e il -
o o o e Ay
o
[P ——
Poster
PowerPoint

Wkt by D Pirnd 1
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Visual System Applications

The visual system applications section of the guidelines demonstrates the
use of graphic elements across a range of specific materials.

This section illustrates the correct application of the graphic elements in
research, e-mail, brochures and marketing communications. There is a
subsection for each business entity (MCO, MIS and MA) demonstrating how
the graphic elements should be applied.

Each example demonstrates the placement and the relationship of the
design elements within the system. You can find the materials associated
with these examples in the branding section of MINT. Please use these
templates to ensure that all of Moody's communications are consistent
and reinforce the brand.

Visual System Applications Moody's Visual Guidelines: Version 3.1, October 2018 / © 2018 MIS Quality Management Corp



https://mint.sp.moodys.net/business-units/moodys-shared-services/global-communications/branding-promotions/branding-materials?CSID=Product+Catalog+Site+-+Generic+List+Results

Visual System Applications: MCO

Each of the business entities has specific elements developed
to provide distinction. When used properly, each application
from all the business entities work together in a family of
communications, adding value to the Moody's brand and the
business entities alike.

Key elements for MCO:
» Use of Moody's Blue

» Moody's logo appears on a white background
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Visual System Applications:
6. MCO Multipage Brochure

FRONT COVER

B

BACK COVER

Primary Image Area

Lorem Ipsum Nulla Semper
nulla semper

Subtitle / Date [ LOREM 2017

Title

logo | MoODY’s

Contact Information
] Always provide adequate clear
space from the Footer Area.

] Footer Area

61 Visual System Applications Moody's Visual Guidelines: Version 3.1, October 2018 / © 2018 MIS Quality Management Corp



6.

Visual System Applications:
MCO Multipage Brochure — Interior

Note: This document is optimized as
single pages for PDF distribution.

Background Image
Uses Moody's Hash Pattern

INTRODUCTION / PAGE 1

INTERIOR

Lorem ipsum

Lorem ipsum dolorsit amet, consectetur adipiscing elit.
Etiam sed mattis tortor. Sed leo ex, egestas eget erat
consectetur consequat arcu. Praesent id dolor sit amet
metus eleifend vulputate. Aliquam pretium volutpat sapien,
molestie faucibus justo suscipit mollis:

Ut arisus turpis. Nullafacilisi. In elementum, metus vel
rhoncus tempus, felis lectus ultricies felis, a vehicula‘aret
sapien sit amet-mi. Praesent blandit sit amet felisac
faucibus.

Section 1 heading 1

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Etiam sed mattis tortor. Sed leo ex, egestas eget erat ut,

consectetur consequat arcu. Praesent id dolor it amet metus
eleifend vulputate. Aliquam pretium volutpat sapien, molestie
faucibus justo suscipit molls. Ut a isus turpis. Nulla faclisi, In

elementum, metus vel rhoncus tempus, felis lectus ultricies felis,
avehicula arcu sapien sit amet mi. Praesent blandit it amet felis

ac faucibus.

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Etiam sed mattis tortor. Sed leo ex, egestas eget erat ut,
consectetur consequat arcu. Praesent id dolor sit amet metus
eleifend vulputate. Aliquam pretium volutpat sapien, molestie
faucibus justo suscipit molis. Ut arisus turpis. Nulla facilsi. In

elementurm, metus vel rhoncus tempus, elis lectus ultricies felis,
avehicula arcu sapien sit amet mi. Praesent blandit sit amet felis

ac faucibus.

Section 1 heading 2 #1:

» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat

» Lorem ipsum ligula

04 MOODY'S CORPORATION LOREM IPSUM NELLA SEMPER

Section 1 headin
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean e eros in ligula
» In vestibulum odio a

Section 1 headin
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Eaneu eros in ligula
» Investibulum odio 3|

Section 3 heading 1

F—] LOREM IPSUM
15%] carabiur i varis maurs

LOREM IPSUM
5] Corabitur i vars mouris

LOREM IPSUM

L] curaticar dvarivs maurs

Section 3 heading 2 #1:

» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros i ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat?
» Aenean eu eros in ligula consequat feugiat
» enean eu eros in ligula consequat feugiat
» Aenean eu eros i ligula consequat feugiat

THE LOREM IPSUM

x >

STEP 1 STEP 2
Curabitur id varius Curabitur id varius
mauris mauris
@ _. :
STEP 5 STEP 6
Curabitur id varius Curabitur id varius
mauris mauris

» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat?
» Aenean eu eros in igula consequat feugiat
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat?
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in igula consequat feugiat
» Aenean eu eros in ligula consequat feugiat

@ i=

STEP 3 STEP 4
Curabitur id varius Curabitur id varius
mauris mauris
STEP7 STEP 8
Curabitur id varius Curabitur id varius
mauris mauris

Footer [ OREM PSUM NELLASENPER
Page No. and Document Title

MOODY'S CORPORATION 07

2-column grid
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Visual System Applications:
6. MCO Two Page Brochure

SIDE ONE

Logo Band
The logo is on a white

b
background. The logo locks up MOODY S

with a Moody's Blue bar above.

Financial Metrics
Part of Moody's CreditView — Corporates

SIDE TWO

Moody's Financial Metrics™ is an unparalleled fundamental financial data and analytics platform that offers complete transparency
and insight into what drives Moody's Corporate ratings

Gain Access to: Enhance your Fundamental Analysis through: .
lents and mapped to a Moody's
» Adjusted Financial Data and Ratios: Globally comparable » Accurate and Comparable Data: High quality data and ratios
financial data and ratios presented ‘as-reported’ by companies adjusted by Moody's analysts and mapped to a standard chart ment data adjusted by Moody's
and ‘as-adjusted’ by Moody's analysts of accounts for global comparability.
» Powerful Analytics and Reports: Custom querying and » Unprecedented Transparency: ‘As-adjusted’ financial data,

reporting tools help you shed light on key credit issues and adjustment details and interactive rating I
conduct meaningful peer comparisons provide insight into Moody's rating process

» Scorecards and Models: Analytic models and scorecards » Improved Efficiency: Access to financial data, credit ratios and
provide insight into rating drivers and allow you to anticipate reporting tools saves you time.

fails.
pany.
. rating changes and run your own scenarios. . Decisi ) ) _
Primary Area Decision Support: Flexible peer analysis and interactive

models enable you to screen for rating outliers and benchmark | .. o ocecs o assign ratings
and monitor holdings.

Highlights: alysts to all three financial
ata and key credit ratios,

entities.

reporting functionality; conduct
s and view industry medians

E
¥
E

lobal team of credit experts
our most critical questions.

y tethodology
and anticipate and understand rating drvers

f training specialists
ur Moody's Financial
Peer. toq

peer companies.

er service team is available to

Service Features:

Overview of the features included in Moody's Financial Metrics™.

SCORECARDS AND MODELS

relationship management team
f your organization

Industry Rating Methodology Generate indicative ratings, anticipate and understand rating drivers and run scenarios for a
Scorecards variety of situations.

Projection Tool and Pro-Forma Model various scenarios for individual company projections and merger/acquisition pro-forma
Modelst estimates.

For further information contact us at a location below

Americas Client Desk Europe Sales Queries Asia Client Services Desk Japan Client Services Desk i
+1.212.5531653 +44.20.7772.5454 +852.3551.3077 +81.3.5408.4100 ContaCt |nf0|’matlon
s - m o di - i . p 3

Always provide adequate clear
space from the Footer Area.

MoobDy’s ] Footer Area

2017 Moody's Investors Service, Inc. and/or itslice

and affliates. Allrights res:
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Visual System Applications:

MCO PowerPoint Template

Logo

Image Area

Title

Footer

Footer

Always ensure that there
is adequate clear space
around the footer.

STANDARD POWERPOINT

FRONT COVER PAGE

INTERIOR PAGE

Two column slide with smaller text
Toxt boxes are scparated for casicr oditing

Moody's Overview Company Detalls
+ Essertal componan of B glosal = Moody's i an essential oomganent
capial Makes ol thr ol capetal markets,

providing credit ralings, researnch,
ools o Bralkysis Tal coniritule o
transpareni and imegrated Snancisl

» Parenl company of MIS ahd MA
» Catribadi 15 rariparent and

riegrated franc al markoh i
* Provides « Moody's Coporaiion i ha sarent
[ company of Moody's nveston
- Rassarch Seraos ofed Moody™s AnafyBos
Toscds. & ansysis

P gt gy P Do

[ e

L]

Logo

Image Area

Title

Footer

Footer

Always ensure that there
is adequate clear space
around the footer.

[

WIDE SCREEN POWERPOINT

FRONT COVER PAGE

Presentation Title

Firstname Lastname, Tise, Depantment

MBMM, ¥y

INTERIOR PAGE

Two column slide with smaller text
Text boxes are separated for easier editing

Moady's Corporation Dveriew

= Essondial componant of sho global
Captal rarkots

= Parerd company of IS and MA,

= Contribuies o tarsparent and integrated
financil markets

= Provides:
Crecit ratirgs
Rosoarch
= Tools & analysis

Anahses

Company Details

» Moody's is an essensal componant of the
ghobal cagetal markets., proveding crecd rabngs.
reganch, facls and anahsi that contribuie io
irarmpasent and inlegraled fnancial markels

» Meody's Comporation & the parnt company of
Meody's Invasion Seriod and Moody's

Fosprnsnon Toa, Des L]

______________________________________________________________________________________________________________________]
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Visual System Applications:
6. MCO E-mail

INTERNAL EXTERNAL

Logo wtih Descriptor Text

Thin Color Band with
Moody's Hash Pattern [ -
Main Title

MoODY's | Diversity & Inclusion MooDy’s Logo on White Background

Cpening the Conversation Door:

Sub Title [ Discussing LGBT lsses with Your Kids, Par 2 -
Thursaay, Apdil 27

Primary Image Area (Optional)

Main Title

fh. Moody's Insurance Summit 2017:
== Strategies in a Changing World

10 May 2017 - Londan Sub Title

Frarban wil soplins jammis igie o i T s wtence W OO DY S

Me iy dedl P G b g LG o) e oo o ke s .
iy o il S T il BESORTIVER 0 LGETA REGISTER NOW Call to Action Button

T ST, el P b (DY [l e O O

_—
ERG
Furr b Bl [ v e O | T v

R e WO W ions Servcn B RAROYS Ay IR B T b B

Prderr e e e Falmy e /mers S e T by e e e b i e

Dpwning Remann
il s Corshantly vl

Moder o
Fey inples of tetus will bezlude
Paswinr o
e TR LTROAGES B DRSNS DO ey
ol + The macTonconome cufionk: snd he mpkosiom, o reeance [ P
o Excrrcerl, Llooedy's Arabcs)
+ & puaned e o wwacke s Pt dnoumteg PapEes AT LT
. 1 et e arcd e el gk e Primary Area
Primary Area = ’ i Y

= rm——— + pnulesl peT s Pl by Moo repaiony Seracet and koo
e | P PR
LooEmen P WTC, 0% Soor, Raoers CAD
Chalin A T R P LG B8 Tk GO PR
Londe '1""'-'\."' Trod COSavily [OFSA AT il COER B Ly 4 Pl Y1008 ST e 5 DTk
Siohsl Diskin Nembers: | |Chck fere 1 Wigidy' s Aroiyie pincda vy snd iy mvLrseor ndarTe peesannel Tl sgonds

il vl bollow whorly b e P smbormabon condec] snits hams Pmcodys com,

Ragistration N

T regnion ko parfoeale, vl B ropolalon pege i Mooky's Erowkodys Poal e
ol Mogquend You vl reveres an Dadook, svslaion confeyeng your sgninsk

0 THAKKS

Frar ol il e, i st el e o] i e, s Al e
aa IrPT R ania b
Contact Us Box
nu'!Hu“’? F L g s, e e s P e
P il € e ialcanntiann, i Comt S Wit Vians caon thred kil
mestin ahthbccudy s Dhovee iy v el e kisoy’n D15 o WARIT REE S

Moody's Shared [
Services Logo

=

Note: Cyan is the common link
color used through out all e-mails.
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Visual System Applications:
6. MCO Event Pack

COVER AGENDA BACK PAGE

Logo Band

66 Visual System Applications Moody's Visual Guidelines: Version 3.1, October 2018 / © 2018 MIS Quality Management Corp

Mooby’s

Agenda Outline

Title

Date, Venue

09h00 - 09h10

09h10 - 09h20

Welcome

09.20-10:30
[Date]
Dear Participant,

BODY/TEXT (Ctrl + 1) Lorem ipsum dolor sit amet, consectetur adij

congue fringilla. Morbi a leo quis tortor placerat aliquam. Integer in
quis nisi. Ut tincidunt nis vitae est laoreet faciliss. Pellentesque luct
Aenean quis turpis nec purus adipiscing vulputate sit amet a tellus.

condimentum. Aliquam erat volutpat. Aenean vestibulum, felis non
nibh, id molestie enim sem sed velit. Fusce nec nulla convalli tellus
Vivamus felis augue, iaculis non fermentum sed, ultricies in ligula. |

Sed egestas lacinia odio, ut aliquam nunc egestas quis. Vestibulum
unt ac, elementum vitae dolor. Pellentesque ante mauris, ultrices
ante. Sed nec urna purus. Proin viverra erat et est pulvinar interdurm|
vestibulum purus. Cras commodo, sapien at dignissim sodales, purd
cidunt nibh lacus eget nulla. Donec id lacus tortor, nec pulvinar sapil
neque. Ut volutpat malesuada orci ac lacinia. Dus iaculs est sed ort
libero, interdum sit amet congue vitae, porttitor et turpis.

Duis mattis neque dignissim elit lobortis venenatis. Cras lacinia, eni
s lobortis lorem, sit amet egestas est justo in nulla. Aenean luctu:
ipsum venenatis magna, nec feugiat ante orci sit amet nibh. Curabit]
tincidunt. Suspendisse facilsis ligula eu mauris lobortis vulputate. S
interdum eget eget dui. Aliquam erat volutpat. Cras est urna, accurr|
non justo. Vivamus semper orci at augue gravida laoreet. Cras conv:
lectus,

Mooby’s

Kind regards

AGENDA / Break Line MIS.
AGENDA / Break Line MA

AGENDA /Time Line (Ctrl + 5)
AGENDA / Presenter (Ctrl +6)

[Name]
[ritte]

Mooby’s

WELCOME LETTER

Feedback Form

Heading

Date, Venue, City

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque vel viverr
venenatis, nunc sed cursus sollicitudin, urna est sodales nulla, nec interdum nisf
ac orcivel elt venenatis aliquam ut pharetra ligula. Nam vitae neque massa, nel

1. Question (Ctrl +7)
U Bullet (Ctl +8)

Commentsline (Ctrl +9)

Name and Company

Email

Please hand your completed form to a member of the Event Team or fax: 4|

X
thio

CONTACTNAME
Contact o

Mooby’s

Mooby’s

FEEDBACK FORM




Visual System Applications:
6. MCO Trade Show Backdrop

7 MEE

M MooDy’s | s

Primary Image Area

______________________________________________________________________________________________________________________]
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Visual System Applications:
6. MCO Poster

MOODY'S BLUE BACKGROUND EVENT POSTER

Mooby’s

Logo Band { MOODY’S

Financial industry
Seminar for the
Eisenhower school
for National

Insurance Conference

Event Name and details
appear in translucent box.

June 12, 2017
8:00 a.m. to 4:00 p.m.
20™ Floor

Security

Wednesday, April 5, 2017
20" Floor
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Visual System Applications:
6. Moody's Shared Services Poster

WHITE BACKGROUND

Logo Band MOODY,S

Lean In Together+

Diverse teams and companies produce
better results

L 4 ’
» The Moody's 2017 Lean In Together+ \\

program is taking applications.

» Join a peer group to foster the MOO DY’S
development of your leadership skills, )
explore career ideas and network. WOMEN'S

» All Women's ERG members, women ERG

Apply Online: check your email for a note from WERG
Applications are due February 24.

“Loved Moody’s Lean In group last year. It helped me get to know
other people across Moody'’s and provide support to others.”

-Past participant

7= MOODY'S

Moody's Shared Services logo [ ..9 SHARED SERVICES
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Visual System Applications:
6. MCO Folder

FRONT COVER INTERIOR

Mooby’s

Brand Image Area

BACK COVER

______________________________________________________________________________________________________________________]
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Visual System Applications:
6. The Moody's Foundation Folder

FRONT COVER INTERIOR

“j:f N Trae Mooby’s FouNDATION
~NzZ

Brand Image Area

BACK COVER

______________________________________________________________________________________________________________________]
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Visual System Applications:
6. MCO Stationery—Business Card

EXAMPLE 01
)
Brand Image Area [ OODY S
Firstname Lastname Moody’s Evaluations Inc. ] Legal Entity
Title Line 7 World Trade Center
Group Line 250 Greenwich Street
New York, NY 10007

212.553.1111 tel www.moodys.com
212.555.2222 fax
917.555.3333 mobile
firstname.lastname@moodys.com

EXAMPLE 02

MoobDy’s

Firstname Lastname MIS Quality Management
Title Line 501 Silverside Road
Group Line Wilmington, DE 19809

. ; ) www.moodys.com
Note: Apart from officers of Moody'’s 3027921111 el

Corporation, the following individuals are the 302.792.2222 fax
only other employees who should order cards firstname.lastname@moodys.com
with the MCO logo:

» Employees in Moody's Shared Services

» Employees of Moody's Evaluations Inc.
» Employees of Moody's Assurance Company

» Employees of MIS Quality Management
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Visual System Applications:
MCO Stationery —Letterhead

Brand Image Area [

Note: Apart from officers of Moody’s
Corporation, the following individuals are
the only other employees who should order
letterhead with the MCO logo:

» Employees in Moody's Shared Services
» Employees of Moody's Evaluations Inc.
» Employees of Moody's Assurance Company

» Employees of MIS Quality Management

) MIS Quality Management
MOODY S 501 Silverside Road
Wilmingeon, DE. 19809
swww.moodys.com
921111 tel
222 fax

www.moodys.com

Month Day, Year

Addressee’s Name
Address Line 01
Address Line 02
Address Line 03

Dear Addressee,

Magna facil irit utpatue min cuismolore modionum dunt veliquipit laortin henim dolut iliquis nos er ar, consequatem
dit nulla feum dunt vent am ver se do delit acilism olutat acilisc iduismod dipsum il ipit, commaodolor si.

Irit lobore consequisl iniam zzriurem dolumsandit nisl iriusto odoloboreet pratem zzril doluptat. Ut nostie magnim
venim veliquis alit wisl iustiniat. Ut accum veliquisi.

Ure facincillam et nulputat wismolenis enisl ullaortie molutpat. Luptat.Bortic dolor ipsumsan hent lobor it auguero
con henibh excro odoluptat. Dui tat lore mincilit luptat. Ut estio commaod dolortis cugue dolore conulputpat nis nos
diatin verit ipi¢ nissi blaor suscin vel del cli¢ lum vulla facilis aliquatet nonse feugait accum incipsum ing ca amcorer
aesenis modoloreet, quisim nim delit augiamconum velenis nis cum exerit ullandiam quatinibh eugiat. Andipit endreet
alit alisim nullaore magnibh etumsan diamconsed delisi.Rate miniam, venisim ipis nonsenim quis nos at. Der sim
quipisim doluptat am in ver at wissit wis elit vendignit lan vel ut nim init vent alissim zzriliquat laor acidunt niametucr
ure min ver si bla commy nim ercilis molorpe riurem dolor si blaor ipsum ct, quisi.

Em dolent lobore mincilit il ulluptat veliquisit ullut lor se digna feugait am quiscil illum nulla feu feugue minibh et,
quam, sim etumsan eui bla ad minim dunt nismoloreet, vulputet wis nim dipsusc iduisi tate tat. Ed dip eugai, sismod
ectet loborting ea facil inim amet nisim acipit vel irit luptat. Ut nummolorper sum ea adipis augiat aliquis nissequam
dolupta tionsequis nulla aliquipis! ulputpat.

Nullan utem quamet ad ent lobortio consequ ipisim zzriusc incipis ca adit nim ilisit lumsandit dolum dolore magnim
delestrud dolorem nulputar. Ignibh cu feuis augait cugait vel ut pratic dolore molobor fuscilit verat. Ut doloreros nim
dolore dolumsandrem zztit ing esent alismod modolor sit aliquam consequisl er suscil del in volorper aliquam endigna
aut laor ipsum venit alisciliuis nis nullut nulput nummy nons augiate vel.

Sincercly,

Sender’s Name

EXAMPLE 01

7 Legal Entity

Moopy's [

7 World Trade Center
250 Greenwich Street
New York, NY 10007
212553.1658 tel
212.553.08:

www.moodys.com

Month Day, Year

Addressee’s Name
Address Line 01
Address Line 02
Address Line 03

Dear Addressce,

Magna facil irit utpatue min euismolore modionum dunt veliquipit laortin henim dolut iliquis nos er at, consequatem
dit nulla feum dunt vent am ver se do delit acilism olutac acilisc iduismod dipsum il ipit, commodolor si.

Iric lobore consequisl iniam zzriurem dolumsandit nisl iriusto odoloboreet pratem zzril doluptat. Ut nostie magnim
venim veliquis alit wisl fustiniat. Ut accum veliquisi.

Ure facincillam et nulputat wismolenis enisl ullaortie molutpat. Luptar. Boric dolor ipsumsan hent lobor it augucro
con henibh excro odoluptat. Dui tat lore mincilit luptat. Ut estio commaod dolortis cugue dolore conulputpat nis nos
diatin verit ipi¢ nissi blaor suscin vel del clit lum vulla facilis aliquatet nonse feugait accum incipsum ing ca amcorer
aesenis modoloreet, quisim nim delit augiamconum velenis nis cum exerit ullandiam quatinibh eugiat. Andipit endreet
alit alisim nullaore magnibh etumsan diamconsed delisi.Rate miniam, venisim ipis nonsenim quis nos at. Der sim
quipisim doluptat am in ver at wissit wis elit vendignit lan vel ut nim init vent alissim zzriliquat laor acidunt niametucr
ure min ver si bla commy nim ercilis molorpe riurem dolor si blaor ipsum ct, quisi.

Em dolent lobore mincilit il ulluptat veliquisit ullut lor se digna feugait am quiscil illum nulla feu feugue minibh et,
quam, sim etumsan eui bla ad minim dunt nismoloreet, vulputet wis nim dipsusc iduisi tate tat. Ed dip eugait, sismod
ectet loborting ea facil inim amet nisim acipit vel irit luptat. Ut nummolorper sum ea adipis augiat aliquis nissequam
dolupta tionsequis nulla aliquipis! ulputpat.

Nullan utem quamer ad ent lobortio consequ ipisim zzriusc incipis ca adit nim ilisit lumsandit dolum dolore magnim
delestrud dolorem nulputat. Ignibh eu feuis augait eugait vel ut pratie dolore molobor iuscilic verat. Ut doloreros nim
dolore dolumsandrem zztit ing esent alismod modolor sit aliquam consequisl er suscil del in volorper aliquam endigna

aut laor ipsum venit alisciliquis nis nullut nulput nummy nons augiate vel.

Sincercly,

Sender’s Name

EXAMPLE 02 (PERSONALIZED)

Personalized
Lines
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Visual System Applications:
6. MCO Stationery—Envelopes

Note: Additional
b envelope
Brand Image Area )
[ MOODY S samples and sizes
7 World Trade Center are available on the
250 Greenwich Street . X
New York, NY 10007 branding section of
MoodysNet.
b)
Mooby’s
7 World Trade Center
250 Greenwich Street
New York, NY 10007 y
Mooby’s
7 World Trade Center
250 Greenwich Street
New York, NY 10007
#10 Envelope (9.5” x 4.1257) ~
—
o
>
(%)
Note: Apart from officers of Moody's &
Corporation, the following individuals are e
IS
the only other employees who should order &3
envelopes with the MCO logo: :E
» Employees in Moody's Shared Services é
» Employees of Moody's Evaluations Inc.

» Employees of Moody's Assurance Company

» Employees of MIS Quality Management C5 Envelope (229mm x 162mm)

______________________________________________________________________________________________________________________]
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Visual System Applications: MIS

Each of the business entities has specific elements developed to
help provide distinction. When used properly, each application
from all the business entities work together in a family of
communications, adding value to the Moody's brand and the
business entities alike.

Key elements for MIS:
» The "digital numbers” graphic
» Use of Moody's Blue
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6. MIS Brochure Cover

FRONT COVER

BACK COVER

Primary Image Area

Lorem Ipsum Nulla Semper
nulla semper

Subtitle / Date [ LOREM 2017
T

Title

INVESTORS SERVICE

[ Mooby’s
Logo

Contact Information
] Always provide adequate clear
space from the Footer Area.

Mooby’s
INVESTORS SERVICE Footer Area
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6.

Visual System Applications:

MIS Multipage Brochure — Interior

Note: This document is optimized as
single pages for PDF distribution.

Background Image
Uses Moody's Hash Pattern

INTRODUCTION / PAGE 1

INTERIOR

Lorem ipsum

Lorem ipsum dolorsit amet, consectetur adipiscing elit.
Etiam sed mattis tortor. Sed leo ex, egestas eget erat
consectetur consequat arcu. Praesent id dolor sit amet
metus eleifend vulputate. Aliquam pretium volutpat sapien,
molestie faucibus justo suscipit mollis:

Ut arisus turpis. Nullafacilisi. In elementum, metus vel
rhoncus tempus, felis lectus ultricies felis, a vehicula‘aret
sapien sit amet-mi. Praesent blandit sit amet felisac
faucibus.

Section 1 heading 1

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Etiam sed mattis tortor. Sed leo ex, egestas eget erat ut,

consectetur consequat arcu. Praesent id dolor it amet metus
eleifend vulputate. Aliquam pretium volutpat sapien, molestie
faucibus justo suscipit molls. Ut a isus turpis. Nulla faclisi, In

elementum, metus vel rhoncus tempus, felis lectus ultricies felis,
avehicula arcu sapien sit amet mi. Praesent blandit it amet felis

ac faucibus.

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Etiam sed mattis tortor. Sed leo ex, egestas eget erat ut,
consectetur consequat arcu. Praesent id dolor sit amet metus
eleifend vulputate. Aliquam pretium volutpat sapien, molestie
faucibus justo suscipit molis. Ut arisus turpis. Nulla facilsi. In

elementurm, metus vel rhoncus tempus, elis lectus ultricies felis,
avehicula arcu sapien sit amet mi. Praesent blandit sit amet felis

ac faucibus.

Section 1 heading 2 #1:

» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat
» Ean eu eros in ligula consequat feugiat

» Lorem ipsum ligula

04 MOODY'S CORPORATION LOREM IPSUM NELLA SEMPER

Section 1 headin
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean e eros in ligula
» In vestibulum odio a

Section 1 headin
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Ean eu eros in ligula
» Eaneu eros in ligula
» Investibulum odio 3|

Section 3 heading 1

F—] LOREM IPSUM
15%] carabiur i varis maurs

LOREM IPSUM
5] Corabitur i vars mouris

LOREM IPSUM

L] curaticar dvarivs maurs

Section 3 heading 2 #1:

» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros i ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat?
» Aenean eu eros in ligula consequat feugiat
» enean eu eros in ligula consequat feugiat
» Aenean eu eros i ligula consequat feugiat

THE LOREM IPSUM

x >

STEP 1 STEP 2
Curabitur id varius Curabitur id varius
mauris mauris
@ _. :
STEP 5 STEP 6
Curabitur id varius Curabitur id varius
mauris mauris

» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat?
» Aenean eu eros in igula consequat feugiat
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in ligula consequat feugiat?
» Aenean eu eros in ligula consequat feugiat
» Aenean eu eros in igula consequat feugiat
» Aenean eu eros in ligula consequat feugiat

@ i=

STEP 3 STEP 4
Curabitur id varius Curabitur id varius
mauris mauris
STEP7 STEP 8
Curabitur id varius Curabitur id varius
mauris mauris

Footer [
Page No. and Document Title

MOODY'S CORPORATION 07

2-column grid
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Visual System Applications:
6. MIS Two Page Brochure

SIDE ONE

Logo

The logo is on a white
background. The logo locks up
with a Moody's Blue bar above.

Mooby’s
INVESTORS SERVICE

Access for Public Finance Healthcare Issuers

Welcome to moodys.com. As part of our enhanced service to your organization, Moody's
provides complimentary access to moodys.com for rated issuers currently paying an annual
surveillance fee. Your access is designed to increase the transparency of Moody's rating
process and will enable you to search our database for rating methodologies, sector-wide
research, as well as research on individual Healthcare organizations.

SIDE TWO

Municipal Financial Ratio Analysis (MFRA) ) et
's page you will be able to view

Your service also provides access to our web-based financial The table below outlines the research and data that you will if available for that organization)
benchmarking product MFRA. MFRA contains financial and be able to access through moodys.com. We have also included
market information on Healthcare organizations enabling an a step-by-step guide on how to access this information.
institution to compare its ratios to peer organizations across B ML ek G,
Primary Area the industry
Issuer / Deal Research Sector Research Data s tab on the menu bar and under
al Financial Ratio Analysis.
8 Timely Opinions 8 Timely Opinions Timely Opinions
» New Issue Report » Rating Methodologies » Credit Ratings T
» Rating Update » Sector Comment
q In-Depth Analysis
» High Profile New » Newsletters i
Issue Report (e.g. US Public Finance Weekly » Median Reports page of moodys.com where you
Credit Outlook, Muni Monitor, set of data and analytic fools for
g g MFRA Data
» High Profile Rating Update Moody's Credit Outlook) ? create reports and export data by

» Rating Action

s Q Deph s ==

» Sector Outlook

Q In-Depth Analysis » Special Comment | Ratio Analysis)
» Credit Focus » Default Studies

For questions related to your user ID or password, please email moodysissuerservices@moodys.com C ontact Inform ation
Edgardo Venturanza Eric Solomon Michelle Landolfi ;
Manager Senior Associate Assistant Vice President Always provide adequate clear
1.212,5531696 1212.553.2778 1.212.553.0901
. @ s - michele andolf om space from the Footer Area.

Mooby’s

INVESTORS SERVICE ation. All rights reserved ] Footer Area

2-column grid
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Visual System Applications:
6. MIS Product Brochure

Logo with Descriptor Text

Primary Image Area

Title

Primary Area

SIDE 1

SIDE 2

Mooby’s
INVESTORS SERVICE

Er

Environmental & Social Governance

Green Bond Assessment Service

In response to the expansive growth of the green bond market, Moody's has developed a
service called the Green Bond Assessment (GBA). This service provides issuers an opportunity
to demonstrate and position how their green bond issuances are b 1marked by Moody's
Investors Service using a methodology that takes into account the Green Bond

Principles (GBP),

Moody's Green Bond Assessment

the first green bond is:

Instrument-level assessment that provides a forward-looking opinion of the

relative effectiveness of the issuer's approach for managing, administering, and obal markets have issued
allocating proceeds to and reporting on environmental projects financed een

by green bonds. As such, Green Bond Assessment assess the relative n more
likelihood that green bond proceeds will be invested in a manner that supports dingata

environmentally beneficial projects as designated by the issuer. ¢ number of market

Benefits of the Green Bond Assessment

» The GBA provides an independent, third-party assessment using a transparent
methodology and metrics that are applied consistently across sectors
and geographies.

The GBA may enable issuers to position their green bond issuances with
investors and potentially improve their placement by using a methodology
that takes into account the Green Bond Principles.

» The GBA may provide incremental value to green bond market participants
by providing @ global benchmark with which to compare and contrast
respective green bond issuances.

» The GBA is designed to offer investors a more granular and transparent view
of the practices governing the management, administration and reporting.
undertakings of green bonds across the globe.

Moody's solution to thy

bond market
ent

varticipation ir

is the Green Bond As:

Product Characteristics

Typical Usages

» Arated or unrated issuer seeking to demonstrate and position
how ts green bond issuance is benchmarked by MIS

Moody's Solution
» Green Bond Assessment.

Description

» An unmonitored, point-in-time assessment service that
provides a global benchmark with which to compare
respective green bond designated issuances

» The GBA also provides market participants with Moody's
view based on similar principles to the GBP, distilled from an
evaluation of five broad factors that are weighted as follows:
Organization (15%); Use of Proceeds (40%); Disclosure on
Use of Proceeds (10%); Management of Proceeds (15%)
and; Ongoing Reporting and Disclosure (20%).

Availability

> Availability: Global for cross-border green bond issuances
(for information on availability for domestic issuances please
contact your Relationship Manager)

Sector: All sectors.

Issuer Type: Reted or Unrated Issuers

» Assignment: Instrument level

GBA is available as an optional companion service to a MIS
public credit rating at the time of issuance or as a standalone
product without an accompanying MIS public credit rating.

Scale and Definitions
» Moody's has introduced a 5-point scale for the GBA:

00O O

Excellent VeryGood  Good Fair Poor

» The GBA scale encapsulates Moody's views distilled from an
evaluation of five broad factors as described in the published
The scale chara hether the issuer
has adopted an excellent (GB1) to poor (GBS) approach to
manage, administer, and allocate proceeds to and report on
environmental projects financed with proceeds derived from
green bond offerings.

Information & Outcome Delivery

» The initial assessment of green bonds and their use of
proceeds involves an examination of relevant governing
documentation, regulatory filings,issuer reports and
presentations,if any, as well as all other publicly available
information. Information derived from these sources is
informed by a direct engagement and dialogue with the issuer.

Once assigned and communicated to the issuer, the GBA
assessment is disseminated publicly via a press release
distributed through various newswire services. It is also
maintained on moody's com. This is followed by the
publication of a GBA Assessment Report that is also
available to investors on moodys.com

» The GBA Is an unmonitored, point-in-time assessment,
however, it is subject to additional refreshes in
Moody's discretion

For more information on the Green Bond Assessment, please visit moodys.com/greenbonds or aternatively call:

mericas. Europe Asia Pacific Japan
+1.212.553.1653 +44.207772.5454 +852.3551.3077 +81.3.5408.4100
§
Mooby’s
INVESTORS SERVICE 2017 Moody's Investors Service, Inc. and/or its licensors and affiliates. All rights reserved.

Contact

Information

Always provide adequate
clear space from the
Footer Area.

Footer Area

2-column grid
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MIS Research

LAST PAGE

INTERIOR

FRONT COVER
J Tab
Contains secondary document type

information (i.e. RMBS, Autos, etc).

Tab
Contains line of business T
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6. MIS Newsletter

FRONT COVER INTERIOR

|
Masthead

Contains the date and
title of the Newsletter

LAST PAGE
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6. MIS PowerPoint Template

STANDARD POWERPOINT WIDE SCREEN POWERPOINT
FRONT COVER PAGE FRONT COVER PAGE
Logo met \ Logo
| INVESTO®S SERVICE | | IMVESTORS SERVICE
Image Area Image Area
. Presentation Title . Presentation Title
Title Title
Ko o / . :
Footer | Firstname Lastname, Titte, Department Footer | | Firstname Lastname, Title, Department MMM, YYYY
INTERIOR PAGE INTERIOR PAGE
Two column slide with smaller text Two column slide with smaller text
Teuxt boxes are separated for easier editing Text boxes are separated for easier editing
Maady's Overview Campany Details Moody's Corporation Overview Company Details
» Ewsencal componaatiof the gisbtl  » Mloody's M asbaeniied comporing » Essontisl companont of the giebal » Mhoody's & on asentisl component of the
cupfinl waricats CUMe Db caiul .. cagital markets ghobal capital markots, provides credi ratings,
+ Pamnt compary of WIS and AlA EECng TN rhing rosarch, tocls and anatysis that contribute b
Wk [Pl Conabn 38 » Parent compasy of MES and MA .
5 Eﬂ'hﬁ:\rrrb'rmﬂ R S ——— » Conkibules I Whnapaoet dnd o tangparendt and integrated Snancial markebs
i firancial markets = Moody's Comp is o parent of
= Prosde o hlogy's Conpaiutad is e panenl Provide Moty vl s Saadvicy S Misod s
Crodit ratngs compary of MOoSy's Invewion e Arabyties
- Hussach Barvioa and Moody's Aralytes = Crndil rafings
Toeds & oewalyrats = Hesegech
= Tools & analysis
Footer [ maSEEN L I KO A Pttt T [t ] Footer [ R Ao T8 L ST Preievishiy TEe Dale N
Always ensure that there Always ensure that there
is adequate clear space is adequate clear space
around the footer. around the footer.
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MIS E-mail

Logo [

Thin Color Band with
Moody's Hash Pattern [

Main Title

SubTitle |

Primary Area

Note: Cyan is the common link
color used through out all e-mails.

INTERNAL WITH IMAGE

INTERNAL NO IMAGE

Mooby's
INVESTORS SERVICE

Save the Date: Rob Fauber MIS
Global Town Hall

Wednasciay, March 29 2017

Piesse join Fob Feuber for e nesd MES Global Town Hail
Wendrariadary, Masch 19 frem 00040 1900 am. ET.
Calcutaly B rrassliog Hrme in you kocaion fees. Far

eyt 1t Al Fasle, Hob wil Raks 3 sopar 2
sesnnn [Meane ook Tor 80 FWRNTGN COMAng SN
Submit Your Questions in Advance
¥iou) T ENCOUET 10 ot queshions for Fog i
abwarar of e revig ineesal Comrusecatonm wil
lofaraid B quatiets (fmet wil nol b SRR} Rih
Wiking Spfeapriate, M wil nofpind duitd b SEclAg Yy

— |

ey i K b cumng T AR parbon of e

i

Particlpating In the Maating
et rralieon on Facem b pen Ui ool e mour ko aleae well Lee sond e wees bk e
P lowr il

Questlons?

For queniorm ataosd thy M Town Hall plpses condac] bnleeral Commaamcaions

Mooy’
INVESTORE SEEVICE

MIS Regulatory Remediation Update:

Discloswre Form Changes for Methodology
Assumplions, Volatility and Sensilivity o
Assumglions

Impact: Al MIS Asalpsie, (A & Press Devk

Background
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oo will Der avallabie 107 selection in e Dsciosue For
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Logo on White Background

Thin Color Band with
] Moody's Hash Pattern

Main Title

SubTitle

] Important Call to Action

Primary Area
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MIS Event Pac

Logo Band

COVER

AGENDA

BACK PAGE

Mooby’s
INVESTORS SERVICE

Agenda Outline

Title

Date, Venue

09h00-09h10  AGENDA/ Break Line MIS

Welcome 09h10-09h20  AGENDA/ Break Line MA
0920-1030  AGENDA/Time Line (Ctrl +5)
AGENDA / Presenter (Ctrl +6)
[Date]
Dear Participant,

BODY/TEXT (Ctrl + 1) Lorem ipsum dolor sit amet, consectetur adij

congue fringilla. Morbi a leo quis tortor placerat aliquam. Integer in
quis nisi. Ut tincidunt nis vitae est laoreet faciliss. Pellentesque luct
Aenean quis turpis nec purus adipiscing vulputate sit amet a tellus.

condimentum. Aliquam erat volutpat. Aenean vestibulum, felis non
nibh, id molestie enim sem sed velit. Fusce nec nulla convalli tellus
Vivamus felis augue, iaculis non fermentum sed, ultricies in ligula. |

Sed egestas lacinia odio, ut aliquam nunc egestas quis. Vestibulum
unt ac, elementum vitae dolor. Pellentesque ante mauris, ultrices
ante. Sed nec urna purus. Proin viverra erat et est pulvinar interdurm|
vestibulum purus. Cras commodo, sapien at dignissim sodales, purd
cidunt nibh lacus eget nulla. Donec id lacus tortor, nec pulvinar sapil
neque. Ut volutpat malesuada orci ac lacinia. Dus iaculs est sed ort
libero, interdum sit amet congue vitae, porttitor et turpis.

Duis mattis neque dignissim elit lobortis venenatis. Cras lacinia, eni
s lobortis lorem, sit amet egestas est justo in nulla. Aenean luctu:
ipsum venenatis magna, nec feugiat ante orci sit amet nibh. Curabit]
tincidunt. Suspendisse facilsis ligula eu mauris lobortis vulputate. S
interdum eget eget dui. Aliquam erat volutpat. Cras est urna, accurr|
non justo. Vivamus semper orci at augue gravida laoreet. Cras conv:
lectus,

Mooby’s
Kind regards INVESTORS SERVICE
|
[Name]
[Title]
Mooby’s

INVESTORS SERVICE

Feedback Form

Heading

Date, Venue, City

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque vel viverr
venenatis, nunc sed cursus sollicitudin, urna est sodales nulla, nec interdum nisf
ac orcivel elt venenatis aliquam ut pharetra ligula. Nam vitae neque massa, nel

1. Question (Ctrl +7)
U Bullet (Ctl +8)

[« (Ctrl+9)

-

CONTACTNAME
Contact o

CONTACTNAME
Name and Company ctinto

Email

Please hand your completed form to a member of the Event Team or fax: 4|

Mooby’s

INVESTORS SERVICE

Mooby’s

INVESTORS SERVICE

WELCOME LETTER

FEEDBACK FORM

84 Visual System Applications Moody's Visual Guidelines: Version 3.1, October 2018 / © 2018 MIS Quality Management Corp



Visual System Applications:
6. MIS Trade Show Backdrop

Mooby’s
INYESTORS SERVICE

Logo Band

Primary Image Area
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o. MIS Poster

MOODY'S BLUE BACKGROUND

EVENT POSTER

INVESTORS SERVICE

Logo Band { MOODY,S

Business Program
Townhall 2Q 2016

June 30, 2016
20% Floor

Mooby’s

INVESTORS SERVICE

Financial Institutions
Conference

~ .":_.
s~ Event Name and details
appear in translucent box.

June 12, 2017
8:00 a.m. to 4:00 p.m.
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6. MIS Folder

FRONT COVER INTERIOR

Mooby’s

INVESTORS SERVICE

Brand Image Area

BACK COVER
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6. MIS Stationery —Business Card

EXAMPLE 01

Brand Image Area [ MOODY’S

INVESTORS SERVICE

Firstname Lastname 7 World Trade Center

Title Line 250 Greenwich Street

Group Line New York, NY 10007
www.moodys.com

212.553.1111 tel

212.553.2222 fax

866.555.3333 toll free

firstname.lastname@moodys.com

EXAMPLE 02

Mooby’s
INVESTORS SERVICE

Firstname Lastname Moody’s Canada Inc. Legal Entity

Tidle Line 70 York Street, Suite 1400 (required outside Us)

Group Line Toronto, Ontario M5] 1589
Canada

+1.416.214.1111 tel

+1.416.214.2222 fax

+1.416.214.3333 mobile

firstname.lastname@moodys.com

Note: The full company name (legal entity) in the
right column is only required outside of the U.S.
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MIS Stationery — Letterhead

Note: The full company name (legal entity) in the

Brand Image Area [

right column is only required outside of the U.S.

Moody's Canada Inc.

Mooby’s

Toronto, Ontario M5J 159

INVESTORS SERVICE Canada

+1416214.1111 tel
+1.416.214.2222 fax

www.moodys.com

Month Day, Year

Addressee’s Name
Address Line 01
Address Line 02
Address Line 03

Dear Addressee,

Magna facil irit utpatue min cuismolore modionum dunt veliquipit laortin henim dolur iliquis nos er ar, consequatem
dit nulla feum dunt vent am ver se do delit acilism olutat acilisc iduismod dipsum il ipit, commaodolor si.

Irit lobore consequisl iniam zzriurem dolumsandit nisl iriusto odoloborect pratem zzril doluptat. Ut nostie magnim
venim veliquis alit wisl iustiniat. Ut accum veliquisi.

Ure facincillam et nulputat wismolenis enisl ullaortie molutpat. Luptat.Bortic dolor ipsumsan hent lobor irit augucro
con henibh excro odoluprat. Dui tat lore mincilit luptat. Ut estio commod dolortis cugue dolore conulputpat nis nos

diain verit ipit nissi blaor suscin vel del el lum vulla facilis aliquatet nonse feugait accum incipsum ing ca amcorer

aesenis

quisim nim delit aug velenis nis eum exerit ullandiam quatinibh eugiat. Andipit endreet
alit alisim nullaore magnibh erumsan diamconsed delisi.Rate miniam, venisim ipis nonsenim quis nos at. Per sim
quipisim doluptat am in ver at wissit wis elit vendignit lan vel ut nim init vent alissim zzriliquat laor acidunt niametuer
iure min ver i bla commy nim ercilis molorpe riurem dolor si blaor ipsum et, quisi.

Em dolent lobore mincilit il ulluptat veliquisit ullut lor se digna feugait am quiscil illum nulla feu feugue minibh et,
quam, sim etumsan eui bla ad minim dunt nismoloreet, vulputet wis nim dipsusc iduisi tate tat. Ed dip eugai, sismod
ectet loborting ea facil inim amet nisim acipit vel irit luptat. Ut nummolorper sum ea adipis augiat aliquis nissequam
dolupta tionsequis nulla aliquipis! ulputpat.

Nullan utem quamet ad ent lobortio consequ ipisim zzriusc incipis ca adic nim lisit lumsandit dolum dolore magnim
delestrud dolorem nulputar. Ignibh cu feuis augait cugait vel u pratic dolore molobor fuscilit verat. Ut doloreros nim
dolore dolumsandrem zztit ing esent alismod modolor sit aliquam consequis! er suscil del in volorper aliquam endigna
aut laor ipsum venit alsciliquis nis nulluc nulput nummy nons augiate vel.

Sincercly,

Sender’s Name

7 Legal Entity
(required outside US)

Firstname Lastname

MOODY’S Tide 1 Personalized

Title 2./ Group. .
INVESTORS SERVICE THle 3 Grp Lines

7 World Trade Center
250 Greenwich Street

New York, NY 10007

www.moodys.com

Month Day, Year

Addressee’s Name
Address Line 01
Address Line 02
Address Line 03

Dear Addressce,

Magna facil irit utpatue min euismolore modionum dunt veliquipit laortin henim dolut iliquis nos er at, consequatem
dit nulla feum dunt vent am ver se do delit acilism olutac acilisc iduismod dipsum il ipit, commodolor si.

Iric lobore consequisl iniam zzriurem dolumsandit nisl iriusto odoloboreet pratem zzril doluptat. Ut nostie magnim
venim veliquis alit wisl fustiniat. Ut accum veliquisi.

Ure facincillam et nulputat wismolenis enisl ullaortie molutpa. Luptat.Bortie dolor ipsumsan hent lobor irit auguero
con henibh excro odoluptat. Dui tat lore mincilit luptat. Ut estio commaod dolortis cugue dolore conulputpat nis nos
diatin verit ipi¢ nissi blaor suscin vel del clic lum vulla facilis aliquatet nonse feugait accum incipsum ing ca amcorer
aesenis modoloreet, quisim nim delit augiamconum velenis nis cum exerit ullandiam quatinibh eugiat. Andipit endreet
alit alisim nullaore magnibh etumsan diamconsed delisi.Rate miniam, venisim ipis nonsenim quis nos at. Der sim
quipisim doluptat am in ver at wissit wis elit vendignit lan vel ut nim init vent alissim zzriliquat laor acidunt niametucr
ure min ver si bla commy nim ercilis molorpe riurem dolor si blaor ipsum ct, quisi.

Em dolent lobore mincilic il ulluptac veliquisic ullut lor se digna feugait am quiscil illum nulla feu feugue minibh ct,
quam, sim crumsan eui bla ad minim dunt nismoloreet, vulputet wis nim dipsusc iduisi tate tat. Ed dip cugait, sismod
cetet loborting ca facil inim amet nisim acipic vel iri¢ luptat. Ut nummolorper sum ea adipis augiat aliquis nisscquam
dolupta tionsequis nulla aliquipis! ulputpat.

Nullan utem quamet ad ent lobortio consequ ipisim zzriusc incipis ca adit nim ilisit lumsandit dolum dolore magnim
delestrud dolorem nulputat. Ignibh eu feuis augait eugait vl ut pratie dolore molobor iuscilic verat. Ut doloreros nim
dolore dolumsandrem zztit ing esent alismod modolor sit aliquam consequisl er suscil del in volorper aliquam endigna
aut laor ipsum venit alisciliquis nis nullut nulput nummy nons augiate vel.

Sincercly,

EXAMPLE 01

Sender’s Name

EXAMPLE 02 (PERSONALIZED)
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Visual System Applications:
6. MIS Stationery—Envelopes

b)
Brand Image Area [ MOODY S
INVESTORS SERVICE
Public Finance Regional Office
One Front Street, Suite 1900
San Francisco, CA 94111

)
Mooby’s
INVESTORS SERVICE
7 World Trade Center
250 Greenwich Street b)
Now Sy Y 10007 Mooby’s
INVESTORS SERVICE
Legal Entity [ | Moo Frnce 885
(required outside US) 75;“;:";; r:‘ s
#10 Envelope (9.5” x 4.1257) frj
"
)
(9]
Q.
2
(9]
Z
25
5
4
o
3
=)
Note: Additional envelope
samples and sizes are available on
the branding section of MINT. C5 Envelope (229mm x 162mm)
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Visual System Applications: MA

Each of the business entities has specific elements developed to
help provide distinction. When used properly, each application
from the business entities work together in a family of
communications, adding value to the Moody's brand and the
business entities alike.

Key elements for MA:
Light/technology imagery
Use of cyan as a consistent secondary color
Use of the black logo band
Tab indicating expertise area (when appropriate)

Images that include motion

Visual System Applications Moody's Visual Guidelines: Version 3.1, October 2018 / © 2018 MIS Quality Management Corp




Visual System Applications:
MA Solution Brochure

FRONT COVER
— ']
INSIDE PAGE
WWW.
CONTACT US
ore information about Moody's Analytics
Primary Image Area rd winning products and solutions
dysanalytics.com/SolutionRequest
i A - E
Title Credit Risk Solution =A
: alocation below.
Logo on White ’
g0 on White MoobDy's . CDEEmoT SR
Backgroun | | ANALYTICS Zul . clentsen Contact Information
ffiliates. All rights reserved.

] Brand Image Area
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Visual System Applications:
6. MA Solution Brochure — Interior

INTRODUCTION / PAGE 1 INTERIOR

Note: This document is optimized as
single pages for PDF distribution.

As industry-leading experts in credit risk, Moody's Analytics helps firms
improve how they measure, manage, and mitigate the credit risk in their
loan and investment portfolios. Our solutions also help customers with
stress testing, benchmarking, loss estimation, risk ratings, forecasting, and
regulatory compliance

Credit Risk Modeling

Moody's Analytics delivers award-winning credit models
and expert advisory services to provide you with best-in-
class credit risk modeling solutions.

Credit Research

Tap directly into our credit research and gain detailed
insights to inform your investment and risk management
decisions

Credit Risk Solution

As experts in credit risk, Moody's Analytics offers Credit Risk Advisory Services
Moody's Analytics credit risk advisory services enable
credit risk solutions that help firms improve how faster,better informed credit decisions through a holstic

and consistent assessment of risk.

they measure, manage, and mitigate the credit risk
inherent in their loan and investment portfolios.

Our solutions include award-winning, off-the-shelf and custom credit risk models, credit
research, and advisory services to support all aspects of credit isk. Gain insight and help with
credit trends, regulatory requirements, training, and implementation support

ABOUT MOODY'S ANALTYICS CREDIT RISK SOLUTIONS

Moody's Analytics credit risk solutions help firms assess and manage current and
future credit risk exposures 2 s. Our default and recovery models
are intuitive, easy to understand
da

objectives

ross all asset cla

nd thoroug umented. They leverage extensive
forecasts, and scenarios to support risk management, finance, and strategic growth

Cyan Background

] Footer /
Call to Action Button

T-column grid
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Visual System Applications:
6. MA Custom Brochure

FRONT COVER

INSIDE PAGE

Primary Image Area

A discussion with
Barclays

Title

Logo on White MOODY’S
Background ANALYTICS

Visit us at moodysanalytics.com or contact us at a location below.

AMERICAS EMEA ASIA (EXCLUDING JAPAN) JAPAN
+1.212.553.1653 +44.207772.5454 +852.3551.3077 +81.3.5408.4100
clientservices@moodys.com  clientservices emea@moodys.com

clientservices.asia@moodys.com  clientservices japan@moodys.com

Contact Information

©2017 Moody's Analytics, Inc. and/or its licensors and affiliates. Al rights reserved.

] Brand Image Area
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Visual System Applications:
o. MA Custom Brochure — Interior

INTERIOR

Overview of Moody's Analytics

—— Enterprise Risk Solutions
Credit Research & Risk  *————_

Measurement

Primary Area
Economic & \
Structured Analytics

——— Knowledge Services

= Training &
Certification

Footer

MOODY'S ANALYTICS | A DISCUSSION WITH BARCLAYS

A discussion with
Barclays
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Visual System Applications:

MA Product Brochure

Logo with Text Descriptor
on White Background

Primary Image Area

CyanBar [

FRONT COVER

BACK COVER

3
Mooby’s ‘ Bank Analytics
AMALYTICS

Bank Analytics, available as an additional subscription to Moody's
CreditView — Banking, allows you to add depth to your credit analyses
with scorecards and models for global banks rated by Moody's Investors
Service.

Key Features

» Bank Analytics allows users to generate estimated quantitative ratings for a single bank and
its peers by creating scenarios using pre-populated scorecard data from Moody's Investors
Service.

Bank Analytics also includes access to key indicators, financials, and peer information
available to Moody's Investors Service as part of the credit rating process.

Our global service provides access to content on over 2,000 banks rated by Moody's
Investors Service. Also available for Americas, EMEA, and Asia packages

1-column grid

CONTACT DETAILS

o

CONTACT US
Find out more information about Moody's Analytics award
winning products and solutions

www.moodysanalytics.com/contact-us

AMERICAS EMEA ASIA (EXCLUDING JAPAN)  JAPAN

+1.212.553.1653 +44.207772.5454 +852.3551.3077 +813.5408.4100
clientserv a 1

©2017 Moody's Anaytics |

Contact Information

F O O | 5rand Image Area
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Visual System Applications:
MA Research

Tab / Date / Expertise Area

Logo Band

Brand Image Area

When needed the legacy brand
is indicated in type.

Color Bar [

Note: All MA research uses the general/cross
expertise color and image: cyan and the cyan

circles image.

FRONT COVER

INTERIOR

LAST PAGE

29 APRIL 2009

Mooby’s

ANALYTICS

MARKET

Consumers Buck the Trend
of a Shrinking Economy

CREDIT RESEARCH CREDIT RESEARCH

Subhead Goes Here

Level 2 Subhead Goes Here

J Tab Area
Contains expertise area text.

Sandio erci ea autem velendipit nonsecte tat lut it num irure dolore quam consecte
exeriustrud te tatet, quis dui bla feun velismo lorpero odolessecte dolorercipit praessit acllan ut adigna alis
eugait prat, quisisi. Lam, quat illan henim zzril ipsum non vulluptatue feugueriusto odoloreet, sisci tem iureet,
quisit, velt lupt sustie tis ad elestrud quam. Lenissim il ullum quipit wis isi
blaor sim quisisim quatuer iriure facip ent lum velit lan hendipsuscil dui blaore tat.

CREDIT RESEARCH

call1212.5531656.

» Level 1 Bullet Run-In Subhead commy nulputat, s niam augiat iliquar, qui tate feui er i-
dunt lor summodiatio corper sendipis euguercidu bla feuiscilsdit adit ws nonsecte facilt, qui bla feugait
aliquipisi essim nis am zzriliquat alismolor ipisi.

Benjamin's. Garber

rina Makarova

Editor

Credit Markets Review and Outlook
Equity markets see a bottom: will credit markets start to believe?
» FULLSTORY - PAGE 2

» Level 1 Bullet Run-In Subhead i tem ese faciliquatum del dui bla facil dolum et landiat umsandiam, quisi
eugait nim q d ilil utpatuerit euitet, quis dui el
iusto dolenis augiametum et, consed dolummy nosto consectet it luptatum ing eliquat. Ut pit numsan-
digna consequatem vendit

Consumers buck the trend of ashrinking economy.
» FULLSTORY - PAGE 4

~ Level 2 Bullet Run-In Subhead el ex ex estis dui tem ese faciliquatum del dui bla facil dolum et landiat
llzorem iL L utpatuerit

umsandiam, quisi eugait
euitet, quis dui el iusto dolenis augiametum et, consed dolummy.

The release of the FOMC minutes will provide insight into the Fed's direction. We expect
the Bank of England to keep its key repo rate at 0.5% and continue its quantitative easing
Recessions are deepening in the UK and in Europe. In Asia-Pacific, expectations are for
monetary policy cuts; Bank of Japan to expand its balance sheet; Taiwan's CPI to contract and
trade figures to exhibit arge drops, and a trade surplus; China trade surplus to rebound quisit, velt lup
» FULLSTORY - PAGE 4

EVEL 3 SUBHEAD GOES HERE

eport Number: 115739

uthor(s) ditor
ichael Love John Lonsk, Ben Garber, Chrs Snycer, Dona Gordon
iistine L, KimbertyFokes Tine Olsen, Daid Marves

Copyrgh 2009, " 4 Al formtion

Sandio erci ea autem velendipit nonsecte tat lut it nurm irure dolore consecte
exeriustrud te tatet, quis dui bla feum velismo lorpero odolessecte dolorercipit praessit acllan ut adigna alis
eugat prat, quisisi. Lam, quat ilan henim zzril ipsum non vulluptatue feugueriusto odoloreet, sisci tem ureet,

sustie tis ad elestrud tionseq ‘quam. Lenissim il ullum quipit wis nisi
blaor sim quisisim quatuer rure facip ent lum velitlan hendipsuscildui blaore tat, quisseq uipsurn velenim
nosto ea cor sendipisi blandrer.

Our US forecast remains unchanged from last week.

e Colctin,
et ndeec, 7 st rfs) Even

ot

We forecast that European issuance will rise by 18% this year compared to 2008 on stronger e
demand for high quality debt. European investment and speculative grade spreads should widen
over the coming months s credit fundamentals continue to deteriorate and default rates surge.

Issuance: Corporate & Financial Institutions

[0 Warnty ExprssOrple, A ToThe caray,

» FULLSTORY - PAGE 22

» FULLSTORY-#AGE 15 W S
Ratings Round-Up. Vear-to-Date 384554 Ta685 537899

Bumping along the bottom.

Credit spreads, CDS movers, issuance e o0 i el My

= Diference represents ssuance with pncingrtings
* Source:Bloomberg

ooty syt

sment Adsory Snvices O rocucts

Footer Area
The MA signature area includes ANALYTICS
the black band with the reverse ‘

Mooby’s

logo. It also includes a color bar
that ties to the primary accent
color in use (cyan is shown).
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Visual System Applications:
6. MA Proposa

FRONT COVER INTERIOR PAGE LAST PAGE

Logo Band MA Boiler Text

The following Internal Rating Templates are available to license

» Fundamental Analysis ~Comprehensive approach to credit analysis of both public and private organizations. This templateis
delivered with 3 variations, one using EDF as the sole driver for the financial analysis,
the Financial Package, one using both financial statement data and EDF credit measur

Brand Image Area

FINANCIAL TEMPLATE AUTHOR: The RiskAnalyst Financial Template Authoring Tool car
Templates mentioned above to meet your specific requirements. The Authoring Tool can
Templates for industries or geographies not covered by the above list. Training is required
Date [ AUGUST 27, 2009

INTERNAL RATING MODEL AUTHOR: The Internal Rating Model Authoring Tool is used
rating models/scorecards deployed in RiskAnalyst. Using the Authoring Tool, an organizati
credit policy to its end users through the on-line guidance.  Training is required with purch:

Document Title [ Moo dy ! s Ris kAN a lyst Pricin g Pro posa l IMPLEMENTATION SERVICES: Our dedicated Professional Services Group provides tech

About Moody's Analytics

RiskAnalyst product suite including installation, administration and configuration training 2| Moody's Analytics provides strategic solutions for measuring and managing risk. We put the best practices of the
This team also offers customizations to address client specific needs. We have prepared a entire world of credit, economics, and financial risk management at your fingertips, helping you compete in an
evolving marketplace. In addition to distributing the credit atings and proprietary research of Moody's Investors
prepared for Additional RiskAnalyst components Service, we offer training and risk management support services as well as leading-edge software that is tuned to
AL REAL ESTATE DATA TEMPLATES: provide the data capture and analysis of real estate proj ‘your business challenges and powered by sophisticated models.
Customer Logo g s
s Casiata Income Producing Real Estate (IPRE) - analysis of construction, lease-up and stabilized|

Homebuilder (HB) - analysis of residential construction where the primary source of |
the developed homes.

Land Development (LAND) - analysis of lot infrastructure development where the pri
from the sale of the developed lots.

DATA ANALYZER: Data Analyzer provides the ability to analyze an entire portfolio or speci
to conduct peer comparisons, utilzing key financial metrics and user-specified time ranges.

DEVELOPER TOOLKIT: The RiskAnalyst Developer Toolkit provides the documentation, s
develop software that integrates with the RiskAnalyst application. You can use the informaf
behavior of RiskAnalyst or supply additional functionality. We recommend beginning with
get the most out of your use of the toolkit. Training is required with purchase of the Auth

WORKFLOW: is used by our implementation services team to incorporate your loan origin

Contact integrate your external systems with Riskanalyst, allowing a controlled flow of work at you
processes you define

. Jesse Kaufman

Contact Information t 1 FINANCIAL TEMPLATES: contain chart of accounts, ratios and reports specific to generall

various industries and geographies.

General Business (International Financial Template) - based on international financial
L commercial and industrial companies.

General Business (European Standard Model) - based on United Kingdom financial rep)
industrial companies.

Auto Dealerships (AUTO) - analysis of automobile dealerships

Construction Contractors (CONTR) - analysis of construction contractors.

Color Band &
Front Page Legal Copy

Mosdy' Anlytic, . 1 e
C s or does ot shar s ubic
s Furtnr,

con At

Allproductaupot s iy

" inc.act ndepedently,and ntfing i s poposal il compel

secunes: rther, it may at s sk dictetonand at any e refuse o any rtin, o, oy isued, s o withdran any i

Footer Area

The MA signature area includes
the black band with the reverse
logo. It also includes a color bar
that ties to the primary accent
color in use (cyan is shown).

Back Page Legal Copy

Note: The MA proposal template uses the general/
cross expertise color and image: cyan and the cyan
circles image.
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Visual System Applications:
6. MA PowerPoint Template

STANDARD POWERPOINT WIDE SCREEN POWERPOINT
FRONT COVER PAGE FRONT COVER PAGE
Logo Mooby's Logo
Image Area Image Area
Presentation Title
Title Title
K. TH " #1%
L L Firsthame Laginaima, Trele, Departrmant
Footer | Footer |
INTERIOR PAGE INTERIOR PAGE
Two column slide with smaller text Two column slide with smaller text
Text boxes are separated for easier editing Text boxes are separated for easier editing
Moody's Overview Company Details Moody's Corporation Overview Company Details
* Ewsorial comporant of i gloiial  « Moody's 18 an esiarial componan » Essential component of the global » Moody's s an essential component of the
:'P"'m i d“#:ww captal markety global capital markets, providing credit ratings,
i P DA s A Vocki and anlyi ha? Comrbus 18 » Parers company of MIS and M4 reseanch. toois and anabysis that conribute to
» Conbritutes o armpannt and 0o i & ¢ % = transparent and inlegratad financial markots,
wmmmm [ 5 oo » Moody's Corp s the parent gy of
» Frovides: & Mioodys Corporation i the parent Prirdlaac Moody's Investans Sorvice and Moody's
Creddit ratings company of Moadys Imrustors x 7 Anglytics.
- Radsseh Barvien sed Moady's Anshytis = Crodit ratings
- Tasls & shalysis = Ressaich
- Tooks & analysis
Footer Footer
OGN ARBITTEL Prssdsis Tée Calr 1 o R »
Always ensure that there [ Always ensure that there [ By E i
is adequate clear space is adequate clear space
around the footer. around the footer.
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Visual System App
MA E-mail

lications:

Logo on White Background

Thin Color Band with
Moody's Hash Pattern

Main Title

Primary Area

Note: Cyan is the common link
color used through out all e-mails.

100 Visual System Applications

INTERNAL EMAIL

EXTERNAL EMAIL

Moopy's

ANALYTICS

Moady's Analytics Cloud Non-
Production Environment Mow Available

Widy's Ao (A} andl Mooy s infgrmmaton
Testumiogy 7 T) am comeiied 0 s Sioud Bl
mpprcach ko M ket uctune B pard of B e e
RS et i ] W STOGE T R O P
B Clignad B Proiscion Ervemrmsnd on Amason
Winh, Sanrecen QAT TRen rebe s tepreersy an
PO §AAD MM e FORE O LAl SEReOE
L]

Claud First

T by, e ALUNSE rrsrcarTepnd iy e ot chresllparg sl lesding prociuchs. urdle
et i v 1 Frodedsr o el The e e elogied o aple
SR VT T WR PRI ST W I T s i T e
ORI B0 TR STRATTY. TN Des rRgeclyY NEAE R D e o Ast ieechack The
Aaure Hion-Froduckon Lrer orea sl B noieaned e U0

Whal are the bemnefits of the Non-Production
Environmant?

v Sornees S kot s et Vsthees Srd ket 2r £ T robesey
bty FaRSAt® of datl Mr MV el PR EUFPRRES Sariser 853 ik

v Chinpd) Sevmies Ao o wede rarge ol chasd serees i bosler rnowsin

+ Sl s, skl & depioy bt n manes by beragng sl
capmbaiten

« dgiiomatcs Croalt and marags nfiniuacies vl ao®ailer xrigh in ronurction
A P I T WY R

+ Degpepaet Wk o LOH soleted ieaies

+ Braiphie Chackly scale ervadonmegnls L0 o O Sl sl Ca-pORy 00O
chorvaiared

+ ol Tt DEverage e [aly-gor 15e” Sase

Update on tha Cloud Sandbox Envirenmant

A baruary we atrsouied e eunch o e R D30 Saiitin. S [Neh. WA,
ek T TS i Mool et 30 Dl 123 Tl Tl e DR ST wid
sowm rclad Aeadpng prodoiypam g bsdoop, dovolopng ot Bl e
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What is Clowd First?
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s aliucker 0 s g vy ieng dof ko W p ! Py oubad of 4 Bare s
s ] I s o e U e B ke b B Gl B iy ke
Mawt $00M of o1 st 3] RIS o T choud by JO0T wilth e Srut

datacenis Lapeind 1o Clowse i Laie 2010

Moooy's

AMALYTICS

Save the Date: Moody's Analytics
Regulation and Technology Forum
Landon, Tuessday, 25 April 2017

W B SRR e yins B B Eachr e e
mamageTert num which Wil i on T ke of
TIN5 0 PSS BTk (N PO DT
oA TAETH I SRR T8 DT T

e ey

[ vned Daes by

Ticttdary, 38 April
mT
Lengan, UK
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]
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Visual System Applications:
6. MA Event Pack

COVER AGENDA BACK PAGE

Logo Band Mooby Agenda Outline

ANALYTICS

Title

Date, Venue

09h00-09h10  AGENDA/ Break Line MIS

Welcome 09h10-09h20  AGENDA / Break Line MA Feedback Form

0920-1030 AGENDA /Time Line (Ctrl + 5)
AGENDA / Presenter (Ctrl +6)

[Tltle] [Date] Heading

Date, Venue, City

[Su btit! Le] Dear Participant,
Lorem ipsum dolor sit amet, consectetur adipiscing elt. Pellentesque vel viverr:
BODY/TEXT (Ctrl + 1) Lorem ipsum dolor sit amet, consectetur adig venenatis, nunc sed cursus sollicitudin, urna est sodales nulla, ne interdum nis
congue fringilla. Morbi a leo quis tortor placerat aliquam. Integer in ac orci vel elt venenatis aliquam ut pharetra ligula. Nam vitae neque massa, nel

quis nisi. Ut tincidunt nis vitae est laoreet faciliss. Pellentesque luct
Aenean quis turpis nec purus adipiscing vulputate sit amet a tellus.

[Venue] condimentum. Aliquam erat volutpat. Aenean vestibulum, fels non 1. Question (Ctrl+7)
== nibh, id molestie enim sem sed velit. Fusce nec nulla convalli tellus » Taulet (Cur +8)
[Address Line 1] Vivamus felis augue, iaculis non fermentum sed, ultricies in ligula. S|
C (cirl+9)

Sed egestas lacinia odio, ut aliquam nunc egestas quis. Vestibulum f
[Date] unt ac, elementum vitae dolor. Pellentesque ante mauris, ultricies s}
ante. Sed nec ura purus. Proin viverra erat et est pulvinar interdum Oscimer
vestibulum purus. Cras commaodo, sapien at dignissim sodales, pur
cidunt nibh lacus eget nulla. Donec id lacus tortor, nec pulvinar sapi
neque. Ut volutpat malesuada orci ac lacinia. Duis iaculs est sed or
libero, interdum it amet congue vitae, porttitor et turpis

CONTACTNAME

CONTACTNAME
thio

Name and Company

Duis mattis neque dignissim elit lobortis venenatis. Cras lacinia, eni Email
s lobortis lorem, sit amet egestas est justo in nulla. Aenean luctu:
ipsum venenatis magna, nec feugiat ante orci sit amet nibh. Curabit]
tincidunt. Suspendisse facilsis ligula eu mauris lobortis vulputate. S
interdum eget eget dui. Aliquam erat volutpat. Cras est urna, accurr|
non justo. Vivamus semper orci at augue gravida laoreet. Cras conv:

s Mooby’s Moo

Please hand your completed form to a member of the Event Team or fax: 4|

Kind regards ANALYTICS ANALYTICS
I
[Name]
[Title]
% 3

Mooby’s Mooby’s

ANALYTICS ANALYTICS
e I

WELCOME LETTER FEEDBACK FORM
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Visual System Applications:
6. MA Trade Show Backdrop

\\\\\{\ \\ )3 e

MOODY'S | coustvng s
ANALYTICS | bt il ke

Logo Band

\

0

Fs

Primary Image Area

-y
)

|
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Visual System Applications:

MA Poster

Logo Band {

CYAN BACKGROUND

EVENT POSTER

Mooby’s
ANALYTICS

Business Transformation
Program Townhall
2Q 2016

Business Transformation Program invites you to attend
aTown Hall at which a progress update on Business and
Technology implementations will be presented.

Date: 30 June 2016
Time: 9:00 a.m. EDT
Location: 20" Floor, Rooms C & D

Please respond to the Outlook Calendar meeting invitation.
Attendees not based in New York can participate in the meeting
using the dial in and web meeting information provided in the
calendar invite.

Contact Raj Kasiraju at ext. 8951 for additional information.

Mooby’s
ANALYTICS

Insurance Conference

Event Name and details
appear in translucent box.

June 12, 2017
8:00 a.m. to 4:00 p.m.
20™ Floor

103
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Visual System Applications:
6. MA Folder

FRONT COVER INTERIOR

Mooby’s
ANALYTICS

Brand Image Area

BACK COVER
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Visual System Applications:
6. MA Stationery —Business Card

EXAMPLE 01
Brand Image Area [ MOODY,S
ANALYTICS
Firstname Lastname 7 World Trade Center
Title Line 250 Greenwich Street
Group Line New York, NY 10007
www.moodys.com
212.555.1111 tel
212.555.2222 fax
917.555.3333 mobile
firstname.lastname@moodys.com
EXAMPLE 02
b)
Mooby’s
ANALYTICS
Firstname Lastname Moody’s Analytics UK Ltd. Legal'Entity .
Title Line 2 Minster Court (required outside US)
Group Line Mincing Lane
London EC3R 7XB
+44.20.7772.1111 tel United Kingdom
+44.20.7772.2222 fax
firstname.lastname@economy.com

Note: The full company name (legal entity) in the
right column is only required outside of the U.S.
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Visual System Applications:
6. MA Stationery — Letterhead

Brand Image Area [ MOODY’S Moody' Andyics UK Lid ] Legal.Ent|ty .
ANALYTICS Lo s 78 (required outside US)

United Ki

20, 2 fax

www.moodys.com

Firstname Lastname

Month Day, Year MOODY’S e Personalized

Tide 2 / Group

Addresseds Name Tide 3/ Group Lines
Address Line 01 ANALYTICS

Address Line 02 -,\\,'("H Ti m](\.m

Address Line 03 New York, NY 10007

Dear Addressee, ewemoadys com

Magna facil irit utpatue min cuismolore modionum dunt veliquipit laortin henim dolur iliquis nos er ar, consequatem
dit nulla feum dunt vent am ver se do delit acilism olutat acilisc iduismod dipsum il ipit, commaodolor si.

Irit lobore consequisl iniam zzriurem dolumsandit nisl iriusto odoloborect pratem zzril doluptat. Ut nostie magnim
venim veliquis alit wisl iustiniat. Ut accum veliquisi.

Month Day, Year

Addressee’s Name
Address Line 01

P N P N . N . Address Line 02
Ure facincillam et nulputat wismolenis enisl ullaortie molutpat. Luptat.Bortic dolor ipsumsan hent lobor irit augucro i
" ; . ; b Address Line 03
con henibh excro odoluprat. Dui tat lore mincilit luptat. Ut estio commod dolortis cugue dolore conulputpat nis nos
diain verit ipit nissi blaor suscin vel del el lum vulla facilis aliquatet nonse feugait accum incipsum ing ca amcorer
aesenis modol quisim nim delit aug velenis nis eum exerit ullandiam quatinibh eugiat. Andipit endreet
Dear Addressce,

alit alisim nullaore magnibh erumsan diamconsed delisi.Rate miniam, venisim ipis nonsenim quis nos at. Per sim

quipisim doluptat am in ver at wissit wis elit vendignit lan vel ut nim init vent alissim zzriliquat laor acidunt niametucr o ) S )

fure min ver i bla commy nim erclis molorpe riurem dolor si blaor fpsum €t, Qi Magna acil it utpatue min cuismolore modionum dune veliquipit luortin henim dolut liquis nos er ar, consequatem
dit nulla feum dunt vent am ver se do delit acilism olutac acilisc iduismod dipsum i ipit, commodolor si.

it lobore conscquis! iniam zzriurem dolumsandic nisl iriusto odoloborect pratem zztil doluptat. Ut nostic magnim

Em dolent lobore mincilit il ulluprar veliquisi ullut lor se digna feugait am quiscil illum nulla feu feugue minibh et, . - COMSCTTLS, AT 22 nen
venim veliquis alit wisl iustiniat. Ut accum veliquisi.

quam, sim etumsan eui bla ad minim dunt nismoloreet, vulputet wis nim dipsusc iduisi tate tat. Ed dip eugait, sismod
cctet loborting ea facil inim amet nisim acipit vel irit luptat. Ut nummolorper sum ea adipis augiat aliquis nissequam
dolupta tionsequis nulla aliquipis! ulputpat.

Ure facincillam et nulputat wismolenis enisl ullaortie molutpa. Luptat.Bortie dolor ipsumsan hent lobor irit auguero
con henibh excro odoluptat. Dui tat lore mincilit luptat. Ut estio commaod dolortis cugue dolore conulputpat nis nos
diatin verit ipi¢ nissi blaor suscin vel del clic lum vulla facilis aliquatet nonse feugait accum incipsum ing ca amcorer
aesenis modoloreet, quisim nim delit augiamconum velenis nis cum exerit ullandiam quatinibh eugiat. Andipit endreet
alit alisim nullaore magnibh etumsan diamconsed delisi.Rate miniam, venisim ipis nonsenim quis nos at. Der sim
quipisim doluptat am in ver at wissit wis elit vendignit lan vel ut nim init vent alissim zzriliquat laor acidunt niametucr
ure min ver si bla commy nim ercilis molorpe riurem dolor si blaor ipsum ct, quisi.

Nullan utem quamet ad ent lobortio consequ ipisim zzriusc incipis ca adic nim lisit lumsandit dolum dolore magnim
delestrud dolorem nulputar. Ignibh cu feuis augait cugait vel u pratic dolore molobor fuscilit verat. Ut doloreros nim
dolore dolumsandrem zztit ing esent alismod modolor sit aliquam consequis! er suscil del in volorper aliquam endigna
aut laor ipsum venit alsciliquis nis nulluc nulput nummy nons augiate vel.

Sincercly,

Em dolent lobore mincilic il ulluptac veliquisic ullut lor se digna feugait am quiscil illum nulla feu feugue minibh ct,
quam, sim crumsan eui bla ad minim dunt nismoloreet, vulputet wis nim dipsusc iduisi tate tat. Ed dip cugait, sismod
Sender’s Name cetet loborting ca facil inim amet nisim acipic vel iri¢ luptat. Ut nummolorper sum ea adipis augiat aliquis nisscquam
dolupta tionsequis nulla aliquipis! ulputpat.

Nullan utem quamet ad ent lobortio consequ ipisim zzriusc incipis ca adit nim ilisit lumsandit dolum dolore magnim
delestrud dolorem nulputat. Ignibh eu feuis augait eugait vl ut pratie dolore molobor iuscilic verat. Ut doloreros nim
dolore dolumsandrem zztit ing esent alismod modolor sit aliquam consequisl er suscil del in volorper aliquam endigna
aut laor ipsum venit alisciliquis nis nullut nulput nummy nons augiate vel.

Sincercly,

EXAMPLE 01 Sender's Name

Note: The full company name (legal entity) in the EXAMPLE 02 (PERSONALIZED)

right column is only required outside of the U.S.
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Visual System Applications:
6. MA Stationery —Envelopes

Brand Image Area [ MOODY’S
ANALYTICS

405 Howard Street, Suite 300
San Francisco, CA 94105

Mooby’s
ANALYTICS
7 World Trade Center
250 Greenwich Street >
MooDy’s

ANALYTICS

Legal Entity C Moody’s Analytics Deutschland GmbH
ired ide US An der Welle 5
(required outside US) 60322 Frankfure am Main
Germany

#10 Envelope (9.5” x 4.1257)

Booklet Envelope (9”7 x 127)

Note: Additional envelope
samples and sizes are available on the
branding section of MoodysNet. C5 Envelope (229mm x 162mm)

______________________________________________________________________________________________________________________]
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Moody's Mobile App Guidelines

The following guidelines have been developed to ensure a

base level of brand consistency within mobile applications. All
internal teams and/or external vendors developing mobile apps
should follow these standards.

For any questions, please contact the Moody's Branding Team:

brandingteam@moodys.com
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Mobile App Guidelines:
/. Home Screen |con

MCO Apps MA Apps MIS Apps

Home screen icons (launch icons) are the first visible
instance of an installed Moody's app and their consistency

with the brand (and with each other) is critical. P 1

Elements of the home screen icon:
» Background: uses secondary graphic of entity (i.e. “global

Moody’s Mobile Training Vie... Future MIS App Sample home

graphic” for MCO; “digital numbers” for MIS). Please review screen icons from
Section 5, Graphic Elements within this document for further different entities

detail. Moody'’s Analytics should use line of business graphics
for the background of the home screen icon.

» Inner graphic element: in most instances, this should be
based on the Picon library (see Section 5, Icons within this
document) but further customized to create a more unique
and proprietary design.

» Text label: please consult the iOS or Android developer
guidelines for character limit of the the icon text label
(typically ~15 characters). The name of your app should be as
clear as possible given the restricted length and should never

be limited to the name of the entity, such as “Moody’s" or
“Moody's Analytics”. l l

Moody’s Events Dismal Scien...

Please contact the Moody's Branding Team
(brandingteam@moodys.com) for clarification on

Icon details
mobile app guidelines.

For the Moody's Events app, we For the MA Training Viewer app,
apply the secondary imagery for we apply the secondary imagery
MCO (“global graphic") and overlay for the Training & Certification LOB
a modified calendar icon from the and overlay a “training” icon from
Picons library. the Picons library.
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Mobile App Guidelines:
Splash Screen — Overview

The splash screen follows a similar visual approach to the
icon and can in many ways be viewed as an enlargement
of the icon itself. Added to the splash screen is the entity
logo and full app name.

Elements of the splash screen:

» Background: uses secondary graphic of entity (i.e. “global
graphic” for MCO; “digital numbers” for MIS). Please review
Section 5, Graphic Elements within this document for further
detail. Moody'’s Analytics should use line of business graphics
for the background of the home screen icon.

» Dominant graphic element: should leverage the same graphic
placed in the home screen icon, based on an icon from the
Picon library (with customizations).

» App name: the full name should appear here, using Bliss Pro
Extra Light in All Caps. Avoid repeating the entity name here
(i.e. MOODY'S EVENTS) since this is represented via logo.

» Entity logo: the entity logo must appear in the bottom left of
the splash screen to identify the app owner.

Please contact the Moody's Branding Team
(brandingteam@moodys.com) for clarification on

mobile app guidelines.

Graphic element should match
home screen icon. Note the
size and position relative to the

,' " background.
*ﬁwmmc VIEWER 7 s

Bliss Pro Extra Light, All Caps
Type size is relative to screen

E M 3 Entity logo. Note the size
:\-"1{_-.1 QDY b AN :‘:‘:EI)‘EY S and position relative to the
background.

For the Moody's Events app, we apply the same For the MA Training Viewer app, we apply the same
secondary imagery as we used for the home screen  secondary imagery as we used for the home screen
icon and add the Moody’s logo at bottom left as well icon and add the MA logo at bottom left as well as
as the full app name under the graphic element. the full app name under the graphic element.
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Mobile App Guidelines:
Splash Screen — Details

For proper sizing and placement of the graphic
element and app name text, please refer to
the 6x6 grid details at right. Note: these sizes
are approximations due to variation in mobile
device screen size and resolution. Please use
these visuals as a reference.

Please contact the Moody's Branding Team
(brandingteam@moodys.com) for clarification

on mobile app guidelines.

Note even margins to the
left and below the logo.

B

EVENTS

MNMooDy's

Simulated smartphone portrait Simulated tablet landscape display with 6x6 grid overlaid. Graphic
display with 6x6 grid overlaid. element sits between the upper second and third rows, with the app
Craphic element sits between name directly under the third row of the grid.

the upper second and third rows,
with the app name directly under
the third row of the grid.

m Mobile App Guidelines
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Moody's Signage Guidelines

The following guidelines have been developed to ensure brand
consistency with the signage of our global offices. All vendors
developing signage should follow these standards.

For any questions on revising existing office signage or
developing new signage using the Moody's brand, please
contact the Moody's Branding Team at:

brandingteam@moodys.com
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Signage Logo Lockups:
8. Reception Desk, Landscape Layout

Landscape layout with Moody's logo and
MIS/MA logos to the side.

b)
MooODY'’S e, oo
,,,,,,,,,,,,,,,,,,,,,,,,, A S 3 7N ’ e . ) - -.....INVESTORS SERVICE ___ ANALYTICS

SO U— - Eye Level

.8 ] )
cre [ IMOODY'S Mo Moo [
small capital letters INVESTORS SERVIC NALYTICS

1 |
[ I

Recommended minimum width for the Moody's
logo in reception is 55 in / 1400 mm wide
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Signage Logo Lockups:
Reception Desk, Portrait Layout

Portrait layout with Moody's logo and
MIS/MA logos underneath.

This layout is only to be used in a space
constrained setting.

MoobDy’s

Eye Level

Mooby’s

INVESTORS SERVICE

Mooby’s
ANALYTICS

i NV,ESIQRS,SERVJ,C :

y = width of
Moody's
apostrophe

x = height of Moody's
small capital letters

A D)
VIOODY S

OODY
INVESTORS S

S Moobys

RVIC NALYTICS

z=width of
Analytic's small
capital letter s

114 Signage Logo Lockups

Moody's Visual Guidelines: Version 3.1, October 2018 / © 2018 MIS Quality Management Corp



Signage Logo Lockups:
8. Elevator Lift Lobby

Moody's logo on one door and
MIS/MA logos to the side.

Logos should be placed to the left on the door and side wall

Minimum distance of 3x from each logo to the left side of
the door / side wall required; the desired effect is a left-side
positioning that is comfortable given the space available.

| Moopys  m AR R R R R R R R R R LR s Bye Level

Mooby’s

INVESTORS SERVICE

Mooby’s
AnADYTICS

Minimum clear space h
required above MIS logo

Recommended minimum width of the
Moody's logo should be 17.3 in / 440 mm

: : h
b
Mooby’s A
INVESTORS SERVIC
h = height of Moody's [ A b) ‘ h
large capital letter M x = height of Moody's
geaaplaieier ™ Lo th- OODYS """""""""""""" ] small capital letters MOODY’S
NALYTICS
h
Pt Pt
Minimum clear space 3x required Minimum clear space 4x required
on the right side of Moody's logo on the right side of Moody's logo A

Minimum distance 3x

May need to visually adjust i )
May need to visually adjust
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Signage Logo Lockups:
8. Horizontal Plaque

Landscape layout with Moody's logo and
MIS/MA logos to the side.

The preferred placement is in the upper left corner.

)
MOODY'S M. Meoes
INVESTORS SERVICE ANALYTICS

A _ b
x= height of Moody's H VIO ODY S 00DY'S Mooby'’s
small capital letters INVESTORS SERVIC NALYTICS
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Signage Logo Lockups:
8. Vertical Plaque

Portrait layout with Moody's logo and
MIS/MA logos underneath.

The preferred placement is in the upper left corner.

MoobDys === MooDY’s

Mooby’s Mooby’s . Mooby’s OODY'S
INVESTORS SERVICE ANALYTICS INVESTORS SERVIC NALYTICS

y = width of z=width of
Moody’s Analytic's small
apostrophe capital letter s
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Signage Logo Lockups:
8. Simple Plaque

Moody'’s logo only.

MoobDy’s

Minimum clear space
X

|

x = height of Moody's |
small capital letters
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Resources and Contacts

All documentation and current brand materials
are available in the branding section on MINT.

For additional information and guidance on correctly and
consistently using the Moody's brand, or for help with
developing any materials not reflected in these guidelines,
please contact the Moody's Branding Team at:

brandingteam@moodys.com

For questions on Trademarks contact:

trademark@moodys.com
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Copyright Notice

© 2015 MIS Quality Management Corp. All rights reserved.
ALL INFORMATION CONTAINED HEREIN IS PROTECTED BY
COPYRIGHT LAW AND NONE OF SUCH INFORMATION MAY
BE COPIED OR OTHERWISE REPRODUCED, REPACKAGED,
FURTHER TRANSMITTED, TRANSFERRED, DISSEMINATED,
REDISTRIBUTED OR RESOLD, OR STORED FOR SUBSEQUENT
USE FOR ANY SUCH PURPOSE, IN WHOLE OR IN PART, IN
ANY FORM OR MANNER OR BY ANY MEANS WHATSOEVER,
WITHOUT MIS QUALITY MANAGEMENT CORP.’S PRIOR
WRITTEN CONSENT.
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