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The name:
Positivity is more effective than negativity for 
engaging people around any topic. And so it 
proved with our chosen name, which is simple, 
clear and accessible.

The name is comprised of three elements: 

United is a powerful word. It says we’re standing 
together. All of us.

Prevent is the outcome we desire.

And suicide is the issue we’re going to come 
together to prevent.

The logo:
The circle is the ideal geometric 

shape to emphasise togetherness 
and supports the idea of a supportive 

collective. The slight break in the 
circle hints at openness and inclusion 
– we will welcome all inside to join us 

in this movement.

The hand-scripted font makes the 
overall identity more appealing and 

less corporate, while the subtle colour 
palette helps to make the identity 

engaging and distinctive when used 
across various formats and channels.


