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PRIMARY BRANDMARK DARK BACKGROUND - PREFERRED

1. PRIMARY BRANDMARK | 2-COLOR
This is the primary brandmark. This
brandmark should be used whenever -
possible.

2. PRIMARY BRANDMARK | SIMPLE
This is the simple brandmark. This
brandmark should only be used when IRISH WHISKEY
production requirements of the 2-color
brandmark negatively impact reproduction

quality. (e.g., small-scale reproduction or
embroidery).

SLANE

IRISH WHISKEY

1. PRIMARY BRANDMARK | 2-COLOR 2. PRIMARY BRANDMARK | SIMPLE

LIGHT BACKGROUND (CREAM OR WHITE) - SECONDARY CHOICE

SLANE SLANE

IS ALWAYS PREFERRED. IRISH WHISKEY IRISH WHISKEY

Only use the light background version
IN THE EVENT THE DARK BACKGROUND
VERSION REDUCES LEGIBILITY.
1. PRIMARY BRANDMARK | 2-COLOR 2. PRIMARY BRANDMARK | SIMPLE



BRAND LOCK-UP

. BRAND LOCK-UP | 2-COLOR
This brand lock-up should be used in
instances where the story of the brand

may be conveyed. (e.g., table tops, t-shirts,

coasters, etc.).

. BRAND LOCK-UP | SIMPLE

This brand lock-up should be used
when production requirements of the
2-color brand lock-up negatively impact
reproduction quality. (e.g., small-scale
reproduction or embroidery).

. BRAND LOCK-UP | 1-COLOR

This brand lock-up should be used in
instances where production is limited to
1-color.

The dark background version
IS ALWAYS PREFERRED.

Only use the light background version

IN THE EVENT THE DARK BACKGROUND

VERSION REDUCES LEGIBILITY.

DARK BACKGROUND - PREFERRED

SLANE

IRISH WHISKEY

VIRGIN, SEASONED, AND SHERRY

‘_o_o_oq

‘rrﬁiPBLENDED whiskEY ﬁo\'
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1. BRAND LOCK-UP | 2-COLOR

SLANE

IRISH WHISKEY

VIRGIN, SEASONED, AND SHERRY
=t =t=ar—s

RI ['EEDCWKS\ke

2. BRAND LOCK-UP | SIMPLE

LIGHT BACKGROUND (CREAM OR WHITE) - SECONDARY CHOICE

SLANE

IRISH WHISKEY

VIRGIN, SEASONED, AND SHERRY

Ripy g caskE®

1. BRAND LOCK-UP | 2-COLOR

SLANE

IRISH WHISKEY

VIRGIN, SEASONED, AND SHERRY

TRipy cpSKE®

2. BRAND LOCK-UP | SIMPLE

SLANEW

IRISH WHISKEY

VIRGIN, SEASONED, AND SHERRY

Y pa A BLE;D_E;;;SKE ~

3. BRAND LOCK-UP | 1-COLOR

SLANE

IRISH WHISKEY

VIRGIN, SEASONED, AND SHERRY

‘_o_o_oq

Y7g) LEcWAS\“:*o

3. BRAND LOCK-UP | 1-COLOR



USAGE

Consistent use of our Primary Brandmark
is critical to building brand equity and
maintaining a common “look and feel”
worldwide.

1. Always maintain a clear space around
the Primary Brandmark equal to the
height of the E in SLANE.

2. Never place a black Primary Brandmark
over a complicated image.

3. Never distort or stretch the Primary
Brandmark in any way.

4. Never color the Primary Brandmark
with a hue that is not part of this
toolkit.

5. Never reduce the Primary Brandmark
to a size that impedes legibility.

6. Never create a pattern using the
Primary Brandmark.
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SLANE

IRISH WHISKEY

SLANE SLANE SLANE ~SLANE

SLANE  SLANE~ SLANE
SLANE  SLONE SLANE  SLANE
SLANE  SLANE
SLANE  SLANE  SLANE

For additional guidance, please contact the Global Brand Team




SECONDARY VISUAL ASSETS

E NDARY VISUAL ASSET
SECO VISUAL ASSETS \RISH h,& \RISH h,& RISH h,&
§ * & % L akxas L akae%
These graphic components should be used only in < 5 U% 5 LS
applications where the primary brandmark or brand - * * m - * * m - * * m
lock-up has established. d.)/\ Q‘F m ~< U.) :<
Y % 2 N
%, & & A, &
1. SEAL |1-COLOR Prg oSt PrE oSt 7Pg oas®
2. REVERSED SEAL 1. SEAL 1-COLOR | RICH BLACK 1. SEAL 1-COLOR | COPPER 1. SEAL 1-COLOR | RED

3. SIGIL WITH LOGO | 2-COLOR

2. REVERSED SEAL 2. REVERSED SEAL
| WHITE ON RICH BLACK | COPPER ON RICH BLACK

3. SIGIL WITH LOGO | 2-COLOR

For additional guidance, please contact the Global Brand Team
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PATTERN & MATERIAL

SECONDARY VISUAL ASSETS, CONT.

These patterns should be used only in applications
where the primary brandmark or brand lock-up has
been established.

1. BRAND PATTERN DARK | 3-COLOR
2. BRAND PATTERN LIGHT | 3-COLOR
3. BRAND PATTERN SIMPLE | 3-COLOR

4, CASTLE PATTERN | 1-COLOR
Pattern can be used with any of our colors.
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IRISH WHISKEY
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IRISH WHISKEY
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IRISH WHISKEY
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IRISH WHISKEY

SLANE

IRISH WHISKEY

SLANE

IRISH WHISKEY

SLANE

IRISH WHISKEY

SLANE

IRISH WHISKEY

1. BRAND PATTERN DARK | 3-COLOR
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IRISH WHISKEY
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SLANE

IRISH WHISKEY

2. BRAND PATTERN LIGHT | 3-COLOR

IRISH WHISKEY

IRISH WHISKEY

SLANE

IRISH WHISKEY

IRISH WHISKEY

SLANE

IRISH WHISKEY

SLANE

IRISH WHISKEY

SLANE

IRISH WHISKEY

SLANE

IRISH WHISKEY

3. BRAND PATTERN SIMPLE | 3-COLOR

4. CASTLE PATTERN | 1-COLOR
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RICH BLACK

COATED: PMS BLACK 6 C
UNCOATED: MATCH PMS BLACK 6 C
CMYK:100 /79 /44 / 93

RGB: 16 / 24 / 32
WEB: 101820

LIGHT CREAM / OFF WHITE
COATED: PMS 9224 C
UNCOATED: MATCH PMS 9224 C
CMYK:3/7/13/0

RGB: 243 / 232 / 217

WEB: F3E8D9
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COLOR & MATERIAL REPRODUCTION

Slane labeling and packaging express the product’s character through the
careful reproduction of the natural tones in its color palette.

PREFERRED COLOR PALETTE & MATERIAL SELECTIONS

RED
COATED: PMS 202 C
UNCOATED: PMS 201 U
CMYK: 9 /100 /64 / 48
RGB: 134 / 38 / 51

WEB: 862633

ALTERNATE COPPERS

COATED: METALLIC PMS 876 C

COATED: FLAT COPPER PMS 729 C
UNCOATED: MATCH PMS 7510 C

CMYK:7 /45/66 /18
RGB: 181/ 129 / 80
WEB: B58150

COLOR RATIO

The relationship between color quantities is an essential aspect to consistently expressing the product’s character.

FOUNDATIONAL COLOR
Our Rich Black forms the foundation of
our palette and should be the dominant
color in branded material.

SECONDARY COLOR

PMS 202 C is used as our second most
dominant color, and is a differentiating
factor from other brands using black
and white as dominant colors.

TERTIARY COLOR

Our Light Cream ranks third in our
color palette, and is used to ground the
luxurious Copper Foil and add warmth
to the bold Rich Black and Red.

ACCENT COLOR

Copper Foil is used to elevate the brand
and complements the Rich Black, red
and light cream, without overwhelming
them.

For additional guidance, please contact the Global Brand Team




TYPOGRAPHY

TYPOGRAPHY

Consistent use of typefaces is

critical to building brand equity and
maintaining a common “look and feel”
worldwide.

PRIMARY & SECONDARY TYPEFACES PRIMARY TYPEFACE (HEADLINE): ITC QUORUM STD BOLD TYPEFACE FOR LONG COPY: CHRONICLE TEXT G1 SEMIBOLD

Prlma_ry typefaces alsc_a known as PURCHASE: https://www.myfonts.com/fonts/adobe/itc-quorum/bold PURCHASE: http://www.typography.com/fonts/chronicle-text/styles
headline or sub-headline fonts should

be used in large scale relative to the

overall design. S L A N E W H I S K E Y Slane is an Irish Whiskey whose brand personality revolves around

the words, daring, proud, and engaging. Slane also values progression,

FONTS ARE LICENSED SOFTWARE ABCDEFGHIJKLMNOPQR respect, and heroism,

AND MUST BE PURCHASED FOR

EACH COMPUTER. STUVWXYZO01 23456789 ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

SECONDARY TYPEFACE (SUBHEAD): FRENCH IONIC

PURCHASE: http://www.myfonts.com/fonts/solotype/french-ionic TYPEFACE FOR MANDATORY: ALTERNATE GOTHIC NO. 1D

VIRGIN, SEASONED, AND SHERRY PURCHASE: http://www.myfonts.com/fonts/urw/alternate-gothic/nol-d/

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abecdefghijklmnopqgrstuvwxyz TRIPI-E BASKED

01R3456789 ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123436789
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LEGAL MANDATORIES

LEGAL FOR ALL SLANE MATERIALS

HONOUR THE LEGACY. SIP RESPONSIBLY.
Slane Irish Whiskey, a blend. 40% Alc. by Vol. Imported by Brown-Forman Beverages, Louisville, KY.

Slane Irish Whiskey is a registered trademark of Brown-Forman Corporation. ©2020. All rights reserved.

FOR ALL VIDEO CONTENT WE MUST INCLUDE THE FOLLOWING:

HONOUR THE LEGACY. SIP RESPONSIBLY.
Slane Irish Whiskey, a blend. 40% Alc. by Vol. Imported by Brown-Forman Beverages, Louisville, KY.

Slane Irish Whiskey is a registered trademark of Brown-Forman Corporation. ©2020. All rights reserved.

THESE MATERIALS ARE INTENDED FOR THOSE ABOVE THE LEGAL DRINKING AGE, AND SHOULD NOT BE FORWARDED TO,
OR PLACED IN AN ENVIRONMENT WHERE THEY BE VIEWED BY THOSE UNDER SUCH AGE.
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PACKAGING

PACKAGING

Our package design is one of Slane’s
most valuable examples of how our
brand comes to life. Its significance
is that our consumers can touch and
hold the intrinsic qualities of our
brand equity.

1. BOTTLE

2. SHIPCASE

%LANF

IRISH WHISKEY

T CRRATRS gy —
EXCERTIONAL iy WHisKey
—_— m[zb —_

SMOOTH & ROBUST FLAVOR,

CONYNGHAM™ ORIGINAL Tsom,
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ACTIVATION

ACTIVATION

Applying brand assets appropriately
is key to maintaining the tone of

the brand. Always be mindful of the
types of items you are branding as
well as whether the branded item
could be confused for another brand.

g
e SLANE

[RISH WHISKEY

VIRGIN, SEASONED, AND SHERRY
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ACTIVATION

ACTIVATION, CONT.

Applying brand assets appropriately
is key to maintaining the tone of

the brand. Always be mindful of the
types of items you are branding as
well as whether the branded item
could be confused for another brand.

A m ‘
L N E < LINDSAY CLARKE

IRISH WHISKEY

(912) 555-1234
markadams@youwebsite.com

1. PHONE CASE

AFMSIHM HSTHI

T

slaneirishwhiskey.com

2. STATIONERY
NAME BADGE

To whom this may concern,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aenean a lacinia tortor. Aliquam convallis, ipsum aliquam
facilisis fermentum, odio ipsum mollis velit, eget malesuada tellus velit a tortor. In fermentum ac lacus non mollis
Phasellus congue orci a velit aliquam vehicula. Curabitur vestibulum vitae ligula ac placerat. Vivamus rutrum nisl vitae
ullamcorper dignissim. Quisque a neque et augue ullamcorper ultrices. Quisque metus arcu, luctus id risus feugiat,
euismod volutpat enim. Nullam consectetur tempor felis, vitae finibus magna egestas sed. In tempor nisl velit, in
ristique tellus tempor non. Donec eleifend facilisis pharetra. Nam in eleifend enim, et pulvinar leo. In vel tristique enim.

Phasellus pulvinar sem cu sagittis vulputate. Sed tempor, eros eget imperdiet volutpat, felis tortor molestie lorem,

INYS

Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Nulla tempus lectus in risus
‘matis suscipit. Sed ornare suscipit consectetur. Morbi sed lacus sit amet odio lacinia lobortis vitae vitae sapien. Cras
sed feugiat est. Curabitur pharetra est et eros fringilla, et consequat nunc hendrerit. Cras hendrerit blandit dui, nec

mollis est matis eu
Lorem ipsum dolor sit amet, consectetur adipiscing clit. Aenean a lacinia tortor. Aliquam convallis, ipsum aliquam

facilisis fermentum, odio ipsum mollis velit, eget malesuada tellus velit a tortor. In fermentum ac lacus non mollis

Phasellus congue orci a velit aliquam vehicula. Curabitur vestibulum vitae ligula ac placerat.

Best Regards,

LANE SLANE

IRISH WHISKEY MARK TAYLOR

Slane Distillery, Slane T: (o) oo wwwslaneirishwhiskey.com
County Meath, CP15 XP83, Ireland Fixx(x) irishuhis
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ACTIVATION

ACTIVATION, CONT.

Applying brand assets appropriately

is key to maintaining the tone of 2
the brand. Always be mindful of the

types of items you are branding as

well as whether the branded item

could be confused for another brand.

1. GLASSWARE
2. BAR CADDY
3. BAR MAT

4. COASTERS
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ACTIVATION, CONT.

Applying brand assets appropriately
is key to maintaining the tone of

the brand. Always be mindful of the
types of items you are branding as

well as whether the branded item

could be confused for another brand.
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