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1.0 Qur production guidelines

These guidelines are designed to be used across all
communications. If used correctly they ensure that we
present a consistent, coherent brand that always looks,
feels and sounds like Plusnet.

4. Business creative and design

5. Contacts
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Plusnet production guidelines

1. Introduction

.1

At Plusnet, we're dedicated to brilliant service at a great price.
But it's not just what we do that stands out, it's how we do it.
Plusnet is a straight talking, cheerful people’s champion.

So, we:

- 5o the extra mile to make our customers smile — we never
skimp on personality, we're warm, friendly and humaorous.

- Talk to people like people — we're down to earth, keep
things simple and are always honest.

- Treat people how we'd like to be treated— we passionately
strive to do right by our customers and our people.

So when they’re around us, people feel like there’s someone
on their side and that their day’s a little brighter.
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Plusnet production guidelines

1. Introduction

.1

These guidelines are here to create consistency, not limit
creativity. So make sure you use them, but never forget to
use your imagination too.

And finally, always remember to have fun. The moment we
stop having fun is the moment we stop being Plusnet.
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Looking like Plusnet

plusnet

we’ll do you proud
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2.2 Exclusion zones

Each logo has its own exclusion zone all the way
around the logo and (whenever it's used) the endline.
The size of the zone is measured by taking the plus
symbol and halving it

2.1 The main logos A CCD @

A: This logo is to be used on a white

background p | U s n e'|'

B: This logo is to be used on a dark we'll do you proud
background

we’ll do you proud

C: This logo is to be used on a light
background

D: This version is only to be used in We'll do vou proud
extenuating circumstances
on a white background. l '|'
E: This version is only to be used p U s n e
in extenuating circumstances

on a light or dark background we’ll do you proud

We’Jl Yo nmud

Logo’s D&E (without the strapline)
are only to be used with the permission n
of the Brand team.

Notes: @

- On a white background please ensure

the alignment of the ‘We'll do you proud’ p | U s n et

strapline does not exceed the width of
the word ‘Plusnet’

- The lock up version of the logo (B and C) is
required only when the lock up is visible

- Option Cis to be used when the white
strapline in option B is not visible
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2.3 The plus and Plusnet

A: This is our current logo, the plus always
starts halfway over the ‘u” and ends
halfway over the 'n’.

THIS IS THE CORRECT LOGO

B: This is our old logo, the plus starts at the
beginning of the ‘u” and end of the ‘n".
DO NOT USE THIS LOGO

plusnet

4. Business creative and design

5. Contacts

plusn

et
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1. Introduction 2. Brand elements 3. Residential creative and design

2.4 Print minimum sizes

A and B: These logos have the same minimum Size:
the width must not go below 18.5mm for print

C and D: These logos have the same minimum size:
the width must not go below 15mm for print

2.5 Digital minimum sizes

E: The width must not go below 80px for online
F: The width must not go below 50px for online
G: The width must not go below 65px for online

H: The width must not go below 40px for online

4. Business creative and design 5. Contacts

oS

We’ll do you proud

plusnet

icinat g
plusnet

Wwe'll do you proud

&

plusnet

S

We’ll do you proud

65px

plusnet

We’ll do you proud

plusnet

We'll do you proud
15mm 15mm
Minimum size plusnet
We'll do you proud
G H

&

plusnet

éWe’II do you proud

40px

Minimum size plusnef

We'll do you proud

Digital example
234X60 Banner
40px logo

plusn

LOREM IPSUM

BRODBAND
FROM £X A MONTH
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2.6 Colour and mono logos

Only when it's impossible to render the logo in full
colour should mono versions be used. Black should
only be used as a last resort.

These are the primary mono logos. As previously
mentioned the lozenge and strapline should always
be used where possible.

we’ll do you proud we’ll do you proud we’ll do you proud

Approval is required from the Brand team before a
mono logo is used.

plusnet plusnet plusnet

We’ll do you proud We’ll do you proud we’ll do you proud

S DD

plusnet plusnet plusnet

Mono colour version: Mono colour version: Mono colour version:
Spot colour: 100% PMS 228 100% M Spot colour: 100% PMS 214

we’ll do you proud

&

plusnet

We’ll do you proud

&

plusnet

Mono black version:
100% black
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2./ Examples of misuse
Never move the elements of the logo @ p'USﬂet p'Usnet

Never tint or change the scale of the logo

Never use elements of the logo individually p | U s n et

Never use the logo at an angle
Never use the logo running vertically X X X
Never use the plus symbol of the logo as
a replacement for an ‘and’ or a +" symbol
G Never stretch the logo D E F
H Never use a low res version - ask for the high res or

vector version
| Never ignore exclusion zone rules
In certain cases, where space is limited, it may be necessary @
to use a horizontal layout. This should be considered as

a last resort and should be agreed by all parties before 9\\’5“

implementation

MmO o o>

o=

-

(7)) Broadband from £6.49 <>
el < @

Q

p plusnet P P

plusnet plusnet

X X We'll do you proud X

P
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A C
2.8 Background rules CC; cC;
A: This logo is to be used on a white | U s n et | U s net
background. Do not use this logo on a p p
light or dark background we'll do vou proud : ,
voue \/ We'll do you proud We'll do you proud \/

B: This logo is to be used on a dark
background. Do not use this logo on a
light or white background

C: This logo is to be used on a light 0 CSD
background. Do not use this logo on a

dark or white background p | U s n et p | U s n et
we’ll do you proud X X

& o

plusnet plusnet
X We'll do you proud X

P12
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1. Introduction 2. Brand elements 3. Residential creative and design

2.8 Background rules

D: This logo is to be used on a white
background. Do not use this logo on
a light or dark background

E: This logo can be used on a light or
dark background

Logo's DRE (without the strapline)
are only to be used with the
permission of the Brand Team

P

plusnet

P

plusnet

4. Business creative and design

v

X

S

plusnet

5. Contacts

v
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29 Logo colours

Plusnet Maroon

PANTONE 228 C

~ Plusnet Red C:45/M:100/Y:30/K:15
R:135/G:0/B:95
p | U s n etiPlusnet Maroon HEX: #87005f

We’'ll do you proud——Plusnet Red

Plusnet Maroon
For use in logotype and titling

4. Business creative and design

Plusnet Red

PANTONE 214 C
C:20/M:100/Y:30/K:0

R:200/G:30/8B: 10
HEX: #c8le6e

Plusnet Red

For use on the Plus symbol and
on the end line when below the
lozenge, also on buttons and
price points

5. Contacts

Plusnet White

CO/M:0/Y-0/K:0
R: 255/ G: 255/ B: 255
HEX: #ffffff

Plusnet White

For use in the border and titling
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1. Introduction 2. Brand elements

2.10 Residential
print colours

Primary palette is to be used for all backgrounds
and headline copy on a white background.

Grey palette is to be used as highlights and secondary
content. The dark grey as text.

Offer graphic pink is to be used for offers, flashes etc.

The secondary palette is to be used in special situations
when further colours are needed.

Always check example pages for correct usage and
with the Brand team.

3. Residential creative and design

Primary palette

PANTONE 637 C

C66/M:2/Y.:9/K:0
HEX: #38BCDE

Grey palette

PANTONE10 C
C:60/M:43/Y:42 /K27
HEX: #676D70

Offer Graphic

PANTONE PROCESS
MAGENTA C

C:0/M:100/Y:0/KO
HEX: #EB0OO8C

4. Business creative and design

PANTONE 228 C
C:45/M:100/Y:30/K:15
HEX: #87005F

PANTONE 7541 C
C15/M:9/Y:11/K:0
HEX: #EOE2E2

PANTONE 214 C
C:20/M:100/Y:30/K:0
HEX: #C8IE6E

PANTONE 656 C
C10/M:2/Y:4/K:0
HEX: #EDF3F5

5. Contacts

C:0/M:0/Y-0/K:0
HEX: #FFFFFF

Secondary palette use sparingly

PANTONE 7684C

C:93/M:61/Y:8/K0
HEX: #005DAI

PANTONE 673C
C:25/M:65/Y:0/KO0
HEX: #C472AD

PANTONE 190C

C:0/M:65/Y:23/K0
HEX: #EF7993
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Plusnet production guidelines

1. Introduction 2. Brand elements

211 Residential
digital colours

Primary palette is to be used for all backgrounds

and headlines. Blue is also used for call-to-action buttons
on a white background. Where call-to-action buttons
appear on a coloured module the button becomes white
and the copy is reversed out.

Grey palette is to be used as highlights and secondary
content. The dark grey as text.

Offer graphic pink is to be used for offers, flashes etc.

The secondary palette is to be used in special situations
when further colours are needed.

Always check example pages for correct usage.

3. Residential creative and design 4. Business creative and design

Primary palette

R:0/G:161/ B: 202 R:135/6G:0/B: 95
HEX: #00AICA HEX: #87005F

Grey palette

R:103/6:109 /B: 112 R: 224 / G: 226 / B: 226

HEX: #676D70 HEX: #EOE2E2

Offer Graphic

R:235/6G:0/B:140
HEX: #EBOO8C

R:200/G:30/B:10
HEX: #C8IE6E

HEX: # EDF3F5

5. Contacts

R: 255 / 6: 255 / B: 255
HEX: #FFFFFF

R: 237/ 6: 243 / B: 245

Secondary palette use sparingly

R:0/G:93/B:16l R:196 /G:114/B:173
HEX: #005DAI HEX: #C472AD

R:239/6:122 / B:147
HEX: #EF7993
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Plusnet production guidelines

1. Introduction 2. Brand elements 3. Residential creative and design 4. Business creative and design 5. Contacts
2.12 Residential online Primary palette
WCAG 2.0 level AA requires a contrast ratio of 4.5:1 R:0/ G:161/ B: 202 R:135/6:0/B: 95 R:200/6:30/B:10 R: 255/ G: 255/ B: 255
for normal text and 3:1 for large text. HEX: #00AICA HEX: #87005F HEX: #C8IE6E HEX: #FFFFFF
Here is a quide of what text colour to use on what White text only White text only White text only Grey text only
background to pass the WCAG 2.0 level AA.

Grey palette

R:103/6G:109/B: 112 R: 224/ G: 226 / B: 226 R: 237 / G: 243 / B: 245
HEX: #676D70 HEX: #EQE2E2 HEX: #EDF3F5
White text only Grey text only Grey text only
Offer Graphic

R:235/6:0/B:140
HEX: #EB0O08C

White text only

Secondary palette use sparingly

R:0/6:93/B:161 R:196 /G: 114/ B:173 R:239/G:122 / B: 147
HEX: #005DAI HEX: #C472AD HEX: #EF7993
White text only Grey text only Graphics and
images only
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1. Introduction 2. Brand elements

2.13 Business print
and digital colours

Primary palette is to be used for all backgrounds
and headline copy on a white background.

Grey palette is to be used as highlights and secondary
content. The dark grey as text.

Offer graphic pink is to be used for offers, flashes etc.

Always check example pages for correct usage.

3. Residential creative and design

Primary palette

PANTONE 695C
C:31/M:63/Y:36/K:6

R:166 / G: 89 / B:107
HEX: #A6596B

Grey palette

PANTONE 10 C
C:60/M:43/Y-42 /K27
R:103/6G:109 /B: 112
HEX: #676D70

Offer Graphic

PANTONE PROCESS
MAGENTA C

C:0/M:100/Y:0/KO

R:235/6G:0/B:140
HEX: #EBOO8C

4. Business creative and design

PANTONE 652C
C:58/M:38/Y:17/K:0
R:86/G:113/B:153
HEX: #567199

PANTONE 7541 C
C:15/M:9/Y:N/K:0
R: 224 / G: 226 / B: 226
HEX: #EQOE2E2

PANTONE 667C
C:56/M:58/Y:-23/K:0

R: 118 / G: 98 / B: 135
HEX: #766287

PANTONE 656 C
C10/M:2/Y:4/K:0
R: 237 / G: 243 / B: 245
HEX: #EDF3F5

5. Contacts

C:O/M:0/Y:0/K:0
R: 255/ G: 255 / B: 255
HEX: #FFFFFF

Secondary palette use sparingly
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3. Residential creative and design 4. Business creative and design

1. Introduction 2. Brand elements

2.14 Business online
colour accessibility

WCAG 2.0 level AA requires a contrast ratio of 4.5:1
for normal text and 3:1 for large text.

Here is a guide of what text colour to use on what
background to pass the WCAG 2.0 level AA.

Primary palette

R:166 / G: 89 / B:107 R:86 / G: 113/ B: 153

HEX: #A6596B HEX: #567199
White text only White text only
Grey palette

R:103/6:109 /B: 112 R: 224 / G: 226 / B: 226
HEX: #676D70 HEX: #EOE2E2

White text only Grey text only

Offer Graphic

R:235/6G:0/B:140
HEX: #EBOO8SC

White text only

R: 118 / G: 98 / B: 135
HEX: #766287

White text only

R: 237/ 6: 243 / B: 245
HEX: #EDF3F5

Grey text only

5. Contacts

R: 255/ G: 255 / B: 255
HEX: #FFFFFF

Grey text only

Secondary palette use sparingly

Graphics and Grey text only
images only

Grey text only
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2. Brand elements

2.15 Typography

The Plusnet brand is both charming and
authoritative, and Plusnet Creighton is a font that

strikes this important balance in all communications.

In no circumstances should you italicise the font
unless to emphasise a word - only by exception
and approval by Brand team.

The font can be used on a slant, uppercase or
sentence case to best suit the communication.

Residential and Business print and digital
media use (exc. website and email)

Plusnet Creighton Pro Bold
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Plusnet Creighton Pro (Book) Regular
abcdefghijklmnoparstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Plusnet Creighton Pro Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY/Z
1234567890

Helvetica Neue LT 57 Condensed (Used for T&Cs)
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Website and email headings

Plusnet Creighton Pro Bold
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Plusnet Creighton Pro (Book) Regular
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Plusnet Creighton Pro Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXY/Z
1234567890

Website and email body copy and internal use
Arial Bold

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Arial Regular (Used for T&Cs)
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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White type on dark backgrounds Maroon, red or blue type on light backgrounds

LOREM IPSUM

2.16 Typography colour

Always use white type on dark backgrounds.

On light backgrounds the primary palette may be used.
Please choose the colour that is most complimentary
to the background.

Type is not to be distorted or have any form of shadow
or outer glow.

Y

LOREM IPSUM

" B'““'“L"L
" il

Broadban Broadban
J_ LOREM IPSUM LOREM IPSUM

o,
]
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1. Introduction 2. Brand elements 3. Residential creative and design

217 The usage of Joe

Joe, a brand asset who embodies the Plusnet brand, is created to be an ‘Everyman’ character.
He's an easygoing and friendly modern man with a likeable demeanour and a gentle Yorkshire
accent. As a rule, he’s dressed casually in jeans and a coloured check shirt, which is never
tucked into his trousers. The checks on the shirt are large rather than fine. He wears simple
smart/casual trainers, avoiding sportswear or a professional look and has no visible jewellery.
The implication of his outfit is that he’'s a ‘normal’ guy, relaxed in outlook and positive but never
scruffy or unkempt. As a recognisable brand asset, Joe should be used wherever possible in
communications.

At all times, thought should go into the context where Joe is used and what he is conveying for
the individual piece of communication.

Joe is mandatory in all Residential and Business communications, except:

When space is limited and doesn't permit (e.g. stationery)

All outdoor communications (as a result of usage restrictions)

Collateral where, due to printing restrictions, Joe can't be reproduced in full colour
N.B. All exceptions to using Joe MUST receive prior permission from the Brand Team

Cut out imagery of props or elements from campaign shoots can be used but only when the
messaging or offers relate to the campaign for which they were originally shot.

We should avoid flipping photographs of Joe. Instead we should look for another image from the
shoot which should contain a similar option that fits the creative.

4. Business creative and design

Joe in his typical Residential
clothing style

5. Contacts

Joe in his typical business
clothing style
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e s LORET
2.18 The slant and & -~ IPSUM

“
Loremip #* u CONSENTEUR TURPIS VEDET CI

the white strip b dolor sits7ii + NET ULTIMUS

T . TORTOR ELIT LANCTUMIONUM ELTA
nec ultric 3
The white strip at the bottom/side provides brand ]UStO ” o>
consistency and is used where possible to ensure clear Plusnet
brand stand out. This is our preference but can be
removed and made a straight line depending on the

format.

It adds depth especially when Joe is placed in the
foreground and the background colour remains within
the slant box.

If our logo is used, we use the exclusion zone as a guide ¢ ) “

to where the slant begins. If no logo is used, the slant is ph N e AN

simply set at an angle of 4° - 5°. W PERETEARRED &2 HITATEM
+= 51 \SUM ESTIS

e
’!

4
e
-

L)
o
J.' e

&
INT DI DESCIPSUMET (.
IPSUM VELLIS DOMI 4~/ (8%

The slant/white strip is mandatory in press and online

3 1
| ::‘: i, ‘-": o
display. 1 i SIMUS, UT
RENELE SECTURIUS DULUR .
il LAUTIUS
P4 r'“' Itiur? Tis aut arit pedion nati cus
i oot e
N
0800 5875823 pluc:s]:mt
plus.net We'l do you proud

UNLIMITED BROADBAND
FREE FOR 12 MONTHS

£999 a month thereafter. : - - plusnef

We'll do you proud

0800 5875823 plusnet
DlUS.net We'll do you proud

Find out more »
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1. Introduction 2. Brand elements

2.19 Illustrations

We have created some illustrations to add some fun and
help pull out our personality especially in flat creative. The
illustrations are always white and are placed around the
creative to add another layer to establish our brand.

We should ensure no overcrowding when using the
illustrations, looking to add personality whilst maximising the
impact of the key message. The illustrations can interact with
the creative/Joe but MUST NOT inhibit legibility.

For example, with our business illustrations we try to create
graphs, charts and other business doodles.

And with our fibre illustrations we go for a more speedy feel,
using more lightning bolts, clouds and zooms.

P24

3. Residential creative and design

UNLIMITED

BROADBAND FREE

FOR 12 MONTHS

£9 99 a month thereafter

Hello [First name],

Lorem ipsum dolor sit amet, nunc eu felis pulvinar lacus tincidunt, adipiscing
rutrum faucibus et vivamus nisl, nulla in, ut occaecat tempus. Felis adipiscing
penatibus, eros pharetra at ullam mattis id mollis, amet elit vitae wisi libero
nonummy integer, in aliquam.

4. Business creative and design

5. Contacts

BUSINESS BROADBAND

WE'RE ON YOUR SIDE

We understand that running your business
can be a round-the-clock job.

So at Plusnet you'll have our dedicated
business customer support team on hand to
help 24/7.

Gl |

2\

0800 5875823 plusnet
plUS.nEt/ business We'll do you proud
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2.20 DR graphic elements brimary Resigenti Primary Business

Graphic elements are used to call out specific messages,
offers or CTA's and therefore the information contained

within them should be as short and to the point HALF FROM JUST The roundel

as possible. Starburst 'ES O 0 The roundel Used for prices in
Used for primary * Used for prices print and offer end

They are divided into 4 categories: primary, secondary PRICE message A MONTH dates in digital

for 12 months plus

digital and website. Primary and secondary elements for 9 months o0 s i

may be used across all assets, however Website
and digital is reserved for online use only. Whenever
possible, use only one primary and one secondary

element in layouts. Secondary
Plusnet Creighton Pro Bold and Regular can both be
used within the Graphic elements and key words can
be set in uppercase.

HALF
PRICE

for 9 months

Ensure that the most compelling
or important messaging is set
in upper case.

HURRY!

NS D res

The Post it The Peel back

Used for secondary message Used for secondary message
(i.e. cashback or gift vouchers)

All graphic elements used must be Plusnet Pink.

The corner flash
Used for secondary message

Pink

Pantone Process
Magenta c

C:0/M:100/Y:0/K:0

R:235/G:0/B:140

HEX: #eb008C Website Digital
Special call-out offer The lozenge
Website only Used for contact information or CTA

SPECIAL OFFER: Half price for 6 months

www.plus.net 0800 073 3051
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2.21 Partnerships

Occasionally we work in partnership with other
brands. Wherever possible the Plusnet logo should be
given the same prominence as our partner’s logo.

All partnership collateral MUST HAVE Plusnet Brand
team approval.

Third Party Logo Third Party Logo

Wwe’ll do you proud

IN PARTNERSHIP WITH

Fi]-m FILMS TO FALL IN LOVE WITH p|usnet

Forever FILMS TO BREAK YOUR HEART We’ll do you proud
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RESIDENTIAL

CREATIVE
AND DESIGN

Creating for Residential

&

plusnet

Wwe'll do you proud
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3. Residential creative and design

3.1 Layout principles for Residential print DR

-

Step 3: The slant
Set the slant at 5°.

Step 1: The diagonal

The diagonal is used to help create
the sizes of the border, corner
roundness and logo size.

Step 2: The colour
Set your boxes and fill with desired
colour as per the guidelines.

: o :
rtnet?

We'll do you proud:

Step 4: The logo

Dividing the diagonal measurement by 10
provides you with the height of the logo,
Multiplying the border width by 1.5
provides the positioning of the logo from
the right.

Using the logo’s exclusion zone provides
the height of the bottom panel.

0800 5875823 polusnef;)

D|us.net We'll do you, proud!

Step 5: Joe and the copy

Joe is placed on the left with his legs
coming out of the slant, with the copy to
his right.

The CTA is placed in the base on the left
hand side the same distance from the
edge as the logo.

'UNLIMITED
BROADBAND

'FREE FOR
12 MONTHS

£9.99 a month thereafter.
When you take £14.50 line rental

0800 5875823

plus.net plusnet

We'll do you proud

Businessct i

customerssigningupby 13th April 2016atwww.plu: by 75823, For Unlimi youarelocatedi

UKAnytime call planat £4. dLineRentalat £1 youpay £1.00amonthfor thefirst 12months, thy urrentprice, £1

month 13 (otherwise £6.00a month for thefirst 12months, then based on the current price, £20.00amonth from month 13). Traffic prioritisation applies. Router delivery of
£4.99applies, y ne.Pri i atanyti i ontract. We' i i
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1. Introduction 2. Brand elements

3. Residential creative and design

3.1 Layout principles for Residential print DR

Headlines can be broken into two sizes of Plusnet Creighton Pro Bold.
The example shows ‘Unlimited Broadband’ as the lead headline, followed
by the sub head on two lines below at roughly half the size. Below

that at approximately the same size is the call to action, set in Plusnet
Creighton Pro Regular.

Sizing is an approximate guideline and not a fixed measurement
because it must be dependent on the length of the headlines which must
confidently occupy the available space without crowding it.

Full stops can appear in body copy when more than one sentence is
used, but are not to be used in headlines or sub-heads. When using
bullet points, full stops only need to be used on the final bullet.

Ampersands should only be used to replace ‘and’ in instances where a
certain product is being mentioned, e.g. ‘broadband & UK calls’ or ‘evening
& weekend calls’ This may be necessary in headlines where space is
limited, however it is not @ mandated change and ‘and’ can still be used
if space allows. The only exception to this should be ‘Terms & Conditions’
or T&Cs" and ‘postage & packaging’. The ampersand should not be used
to replace ‘and’ in any other circumstances.

Background
Solid colour from
colour palette.

Joe
Coming out of the
slant to add depth

Plusnet Creighton
Pro Regular:
Call to action.

Legals
Helvetica Neue LT Pro
57 condensed 5.5pt.

. Business creative and design

0800 5875823
plus.net

5. Contacts

o,
5%,

&
‘74(;0&

UNLIMITED
BROADBAND

FREE FOR
12 MONTHS

£9.99 a month thereafter.
When you take £14.50 line rental

HALF
PRICE

for 9 months

plusnet

We'll do you proud

12monthcontrac

ithUKAnytimecall

Busin
igni 13th il plu: by 5823.ForUnlimif ost

UK Anytime call planat £4.00amonth and Line Rental at £12.50a monthyou pay £1.00amonth for the irst 12 months, then based on the current price, £15.00amonth from

sedonthe current price, £20. h 13). Traffic prioriti ] delivery of

month 13 (otherwise £6.00a month for the first 12 months, then ba:
uchooseone. PricesexcludeVATat20%.P

£4.99applies, shouldyouchooseo

ontract. We'

The corner flash:
Used for secondary
message.

Plusnet Creighton
Pro Bold:
Upper or lowercase

Plusnet Creighton Pro Regular:
Sub heads, Body copy.

Starburst:
Used for primary
offer message

Angle
50

Logo
10% of diagonal
measurment



Plusnet production guidelines

3. Residential creative and design

3.2 Layout principles for Residential print brand

[ A‘

Cretnet”
plusnet
We'll do you, proud;

Step 1: The diagonal Step 2: The colour Step 3: The slant and the corners Step 4: The logo
The diagonal is used to help create the sizes of the border, Set your boxes and fill with desired Set the slant at 4°. Dividing the diagonal measurement by 10 provides you with the
corner roundness and logo size. colour as per the guidelines. height of the logo, Multiplying the border width by 1.5 provides the

positioning of the logo from the right. Using the logo’s exclusion zone
provides the height of the bottom panel.

0800 5875623 Splushet’
plus.net Well do you proud

Step 5: Joe and the copy

Joe is placed on the right with the copy to his left. The CTA is
placed in the base on the left hand side the same distance from
the edge as the logo.

0800 5875823 plusnet
D|U5net We'll do you proud



Plusnet production guidelines

3. Residential creative and design

3.2 Layout principles for Residential print brand

Typography follows the same rules as print

Background
Solid colour from
colour palette.

. Joe
Plusnet Creighton To the right
IJro Bold.I or left of
pper or lowercase the copy
Angle
4°

Plusnet Creighton CSD L
Pro Regular. 0800 5875823 p'USﬂet— l(?og/’ooof diagonal

Call to action.
DlusnEt We'll do you proud measurment

P3]



Plusnet production guidelines

3. Residential creative and design

3.3 Layout principles for Residential digital

Sitnet”

We'll dg youy proud:

) lusnet
<p|usnet> We'l do vou proud!
e'llﬂwnmlm

Step 1: The colour
Set your boxes and fill with desired
colour as per the guidelines.

Step 2: The slant and the logo

Set the slant at 5°.

Dividing the diagonal measurement by 10 provides you
with the height of the logo, and the logo’s exclusion zone
provides the height of the bottom panel.

The logo’s minimum size can be no lower than 45px high.

NB: Please ensure Joe features on end frame at a minimum when developing digital banners.

Tas santet quiatata distisc atur,Iscias nihit in resed est facestrum que volut estorpo.

UNLIMITED BROADBAND FREE FOR 12 MONTHS £ &

£999 a month thereafter.

Findotmore >

Step 3: Joe and the copy
Joe and copy are placed for best fit

o

plusnet

We'll do you proud

plusnet

We'll do you proud

U:JLIMITED
BROADBAND

FREE FOR
12 MONTHS

£9.99 a month thereafter.

Find out more »

HALF
PRICE

for 9 months

plusnet

We'll do you proud




Plusnet production guidelines

3. Residential creative and design

3.3 Layout principles for Residential digital

Typography for digital display use follows the same rules as print

Background
Solid colour from
colour palette.

Angle
50

Call to action:
82px wide.

UNLIMITED
BROADBAND

FREE FOR

12 MONTHS

£9.99 a month thereafter.

Tas santet quiatata distisciatur,Iscias nihitin resed est facestrum que volut estorpo.

UNLIMITED BROADBAND FREE FOR 12 MONTHS £

£9.99 a month thereafter.

Find out more »
f—

plusnet

We’ll do you proud

plusnet

We'll do you proud

Plusnet Creighton
Pro Bold:

Upper or lowercase
depending on creative

Plusnet Creighton Pro Regular:
Sub heads, Body copy.

Starburst:
Used for primary
offer message

Legals
Helvetica Neue LT Pro
57 condensed 5.5pt.



Plusnet production guidelines

3. Residential creative and design

3.4 Layout principles B o
for Residential email eater — ol

Left aligned logo
60px wide, 10px padding

Hero image:
Joe to overlap creative title e
40px space
WE'VE GOT THIS
) #
'
Text indent swr[cHY
40px SWITCHY
ALITTLE BIT
A LITTLE BIT ABOUT US
ABOUT US T g
| mmse | 4 2 |
Signature module: “
Erjory yoes ouppa we B spesk S008, -
Footer: Sign off module - can stay consistent across
Made up of navigation bar, unsubscribe

EEEEEEEEE all emails o be tailored to campaign v o

text link and terms and conditions.



Plusnet production guidelines

1. Introduction 2. Brand elements 3. Residential creative and design 4. Business creative and design 5. Contacts

BUSINESS

CREATIVE
AND DESIGN

Creating for Business

&

plusnet

we’ll do you proud




Plusnet production guidelines

4. Business creative and design

4] Business layout

mandatories - Joe
A BUSINESS JOE IS MANDATORY

Joe is to be used in all Business advertising

and communications to ensure clear brand
attribution. He should be recognisable as Plusnet
Joe (jeans, check shirt, face clearly visible)

but also communicating that this is an ad for
Business, not Residential.

So far, we have used Joe dressed as different
types of small businessmen.

Other business cues might be putting Joe in a
business environment or having him holding
props that relate to small businesses.

In terms of demeanour, Joe may appear slightly
more proud and business-like than in Residential
to reflect the more polished, professional tone of
Business. However, we should aim to retain the
cheerful demeanour that gives Joe and Plusnet
its unique personality.

A Business Joe must appear on all visual assets
to ensure brand takeaway. This includes the use
of background gradients.




Plusnet production guidelines

4. Business creative and design

4.2 Layout principles for Business print DR

BUSINESS BROADBAND

BUSINESS BROADBAND

FROM JUST

THE BUSINESS

BUNDLE THAT DOESN'T
\ COSTA BUNDLE

Don't miss out on Unlimited Business Broadband,
UK Anytime calls* and 24/7 customer support,
all from just £5 a month plus line rental.

rrrrrrrrrrrrrrrr Get in touch today <> i Prices exclude VAT at 20%.
0800 5875823 plusnet ' That's how we do business.
|u sne plus.net/business We'l do you proud ;
We'l do vo nmud

FROM JUST
Step 1: The diagonal Step 2: The colour Step 3: The slant Step 4: The logo Step 5: Joe and the copy £5 0 0
The diagonal is used to help create Set your boxes and fill with desired Set the slant at 5°. Dividing the diagonal measurement by 10 Joe is placed on the left with his legs A M(.]NTH
the sizes of the border, corner colour as per the business guidelines. provides you with the height of the logo, coming out of the slant. for 12 months plus
roundness and logo size. and the logo’s exclusion zone provides The copy is placed to the right of Joe. £12.50 line rental

the height of the bottom panel.

Get in touch today

0800 5875823 plusnet
plus.net/business We'll do you proud

12mon lh ntractandtakePl JKAnytimec: ineRental.For
customerssi gningui pbymhAp 20163t www ph 75855 o

UK Anytime callplan at £4.00a month and Line Rentalat £12.50 amonthyou pay £1.00a monthfor the first12 months th e, £1
moth(omerwwseiﬁ ooamomhfo the fir st|2months men basedamhec urrent price, £20. Ooamomhfrom monmz) Trafﬁ(pr ortsa( fonapplies.Rou ter delivery of
£4.99applie: VAT,




Plusnet production guidelines

4. Business creative and design

4.2 Layout principles for Business print DR

All copy is to be set in sentence case with the specific
exception of key words within the additional graphic
shapes which can be given special emphasis with
capital letters.

Full stops can appear in body copy when more than

one sentence is used, but are not to be used in headlines
or sub-heads. When using bullet points, full stops

only need to be used on the final bullet.

Ampersands should only be used to replace ‘and’ in
instances where a certain product is being mentioned,
e.g. ‘broadband & UK calls’ or ‘evening & weekend calls’.
This may be necessary in headlines where space is
limited, however it is not @ mandated change and ‘and’
can still be used if space allows. The only exception

to this should be ‘Terms & Conditions’ or ‘T&Cs" and
‘postage & packaging’. The ampersand should not

be used to replace ‘and’ in any other circumstances.

Background
Solid colour from

business colour palette,

Joe

Placement can be
flexible depending
on creative

Plusnet Creighton
Pro Regular:
Call to action

Legals
Helvetica Neue LT Pro
57 condensed 5.5pt

BUSINESS BROADBAND

THE BUSINESS

,_4 BUNDLE THAT DOESN'T
"\, COSTABUNDLE

Don't miss out on Unlimited Business Broadband,

! ' UK Anytime calls* and 24/7 customer support,
;'; all from just £5 a month plus line rental.

Prices exclude VAT at 20%.

That's how we do business.

FROM JUST

£5.00

A MONTH

for 12 months plus
£12.50 line rental

Getin to—JEh today

0800 5875823 plusnet
DlUS.nEt/ business We'll do you proud

ngupby 13th Apri ri2016a twwwpl

12monthcontrac JKAnytimec ineRental.For

signi
UKA ytmec liplanat4.00amo

nthai
thithﬁnlm(hl bd )fﬁ

ost
ol £15.505mon thy upay £1.00a mo thi the st 13 monins thenbasedo Snthe currentrice, £15.00a month from
A : !

iy pp\ ,shoul Idy ehooseons xcludeVATat 20%.P y i ntract. We'lltelly impor

The corner flash:
Used for secondary
message

Plusnet Creighton
Pro Bold:

Upper or lowercase
depending on creative

Plusnet Creighton
Pro Regular:
Body copy

Roundell:
Used for primary
offer message

Angle
50

Logo
10% of diagonal
measurment



Plusnet production guidelines

4. Business creative and design

4.3 Layout principles for Business print brand

T 3‘
C(‘plusnem‘;D
We'll do you proud:
Step 1: The diagonal Step 2: The colour Step 3: The slant Step 4: The logo
The diagonal is used to help create the sizes of the border, Set your boxes and fill with desired colour Set the slant at 4°. Dividing the diagonal measurement by 10 provides you with the
corner roundness and logo size. as per the business guidelines. height of the logo, Multiplying the border width by 1.5 provides the

positioning of the logo from the right. Using the loga’s exclusion zone
provides the height of the bottom panel.

SMALL BUSINESSES

OF BRITAIN!

S . WE'RE ON YOUR SIDE.

0800 5875823 c‘:‘:)'U : We understand that running your business can be
plus.net We'll do you proud: a round-the-clock job.
So at Plusnet you'll have our dedicated business
Step 5: Joe and the copy customer support team on hand to help 24/7.

Joe is placed on the right with the copy to his left. The CTA is
placed in the base on the left hand side the same distance from
the edge as the logo.

0800 5875823 plusnet
D|U5net We'll do you proud



Plusnet production guidelines

4. Business creative and design

4.3 Layout principles for Business print brand

Typography follows the same rules as print.

Background
Solid colour
from business

SO SMALLBUSINESSES  £5

Plusnet Creighton 2] To the right
Pro Bold: | e ~¥) of the copy
Headlines, Headings. A A R o

WE'RE ON YOUR SIDE.

Plusnet Creighton
Pro Regular: We understand that running your business can be
Sub heads, a round-the-clock job.
Body copy. So at Plusnet you'll have our dedicated business
customer support team on hand to help 24/7.
Angle
4°

Plusnet Creighton C

Pro Regular: I B 0800 5875823 plUSﬂef— :-(;Ogooofdiagonal

Call to action.
plusnEt We'll do you proud measurment



Plusnet production guidelines

4. Business creative and design

4.4 Layout principles for Business digital

nnnnnnnnnnnnnnnn

BUSINESS BROADBAND

; AlIN
U
0 )
By
“pluzner plusnef
We'll do you,proud: We'll do you proud
@ CGplusnet plusnet
< »  Pusne DEDICATED 24/7 BUSINESS ..., ) oo
Plusnet” | toepe CUSTOMER SUPPORT TEAM. ™ & el Metiioet
Step 1: The colour
Set your boxes and fill with desired colour on all Step 2: The slant and the logo Step 3: Joe and the copy )
Set the slant at 5°. Joe and copy are placed for best fit

sizes as per the business guidelines. o . )
Dividing the diagonal measurement by 10 provides you

with the height of the logo, and the logo’s exclusion zone
provides the height of the bottom panel.
The logo’s minimum size can be no lower than 45px high.

P4l



Plusnet production guidelines

4. Business creative and design

4.4 Layout principles for Business digital

Typography for digital display use follows the same rules as print

Background
Solid colour
from business
colour palette.

BUSINESS BROADBAND

SM AI_L Plusnet Creighton Pro Bold:
Upper or lowercase

BUSINESSES depending on creative

OF BRITAIN!

WE'RE ON

YOUR SIDE.

Angle
50

Call to action:
plusnet
We'll do you proud

t plusnet
STOMERSUPPORTTEAM, ™= /[

Find out more »

Helvetica Neue LT Pro
57 condensed 5.5pt




Plusnet production guidelines

1. Introduction 2. Brand elements

4.5 Layout principles

3. Residential creative and design

4. Business creative and design

for Business email

Desktop email examples 600px wide

Header:
Left aligned logo
60px wide, 10px padding

] e ]

40px space I

IT'S AWIN-WIN

E
FASTER SERVICE - g
Text indent FOR YOU ONLINE:
40px =0 TR

ALITTLE BIT

ABOUT US

E=E

Footer: S
Made up of navigation bar, unsubscribe m

text link and terms and conditions. S e e e e e e

5. Contacts

Mobile email example

e
QUICKER ©.

el
e

Hero image:
5° angle - left to right

IT'S AWIN-WIN

FASTER /%
SERVICE *
FOR YOU
ONLINE

Text module:
10px padding
CTA10px space from shortest side of slant (when left aligned)

Signature module:
Sign off module - can stay consistent across o aa
all emails or be tailored to campaign : _r s



Plusnet production guidelines

1. Introduction 2. Brand elements

4.6 Business DR
graphic elements

Business broadband tab:

At Plusnet we have a single logo for both Business and
Residential. It's straightforward and simple to manage
across the various channels we operate in.

[t means we have to look for other ways to signify the
difference between Business and Residential activity.
The business tab was introduced to do just that.

We use the tab in all of our press & display activity.
The tab should be used in the top left hand corner of
all media. The only exception is in display where the
skyscraper format dictates we centralise the tab at
the top.

3. Residential creative and design

4. Business creative and design 5. Contacts

BUSINESS BROADBAND




P45

Plusnet production guidelines

3. Residential creative and design

1. Introduction 2. Brand elements

5.1 Contact details

For all internal queries please contact:

Brand team
Plusnet marketing team

If required, please contact Karmarama:
email: studio@karmarama.com

4. Business creative and design

5. Contacts




