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Introduction

A BRAND IDENTITY 
IS NOT JUST A 
LOGO, IT IS THE 
SUM OF ALL THOSE 
PARTS WHICH HELP 
TO COMMUNICATE 
SAMH AND OUR 
VALUES TO THE 
WIDER WORLD.

A cohesive and consistent brand identity is vital for organisations 
to present themselves to their public, staff and service users in a 
memorable and effective way. SAMH has a flexible identity which 
can be used across a variety of publications and materials which 
reflects a strong and unified brand voice, the following pages 
give guidance and advice to staff and external agencies in how 
to apply SAMH visual branding consistently and effectively to 
communications materials.
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PRIMARY LOGO

Mono Logo Style Minimum Logo Width – 30mm

ALTERNATIVE LOGO VERSIONS

Reverse Logo Style 

our logo

POSITIONING – ALWAYS POSITION THE LOGO TOP RIGHT

for Scotland’s mental health



4  SAMH  |  BRAND IDENTITY GUIDELINES  |  APRIL 2018

PRIMARY LOGO

Mono Logo Style Minimum Logo Width – 30mm

ALTERNATIVE LOGO VERSIONS

Reverse Logo Style 

our logo - in aid of

POSITIONING – ALWAYS POSITION THE LOGO TOP RIGHT
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our logo - hierarchy

The SAMH logo should always be the most 
prominent logo and always be positioned in 
the top right corner. 

 At times and when appropriate we might 
develop an identity for a service or project 
specific work. The positioning of such 
identities will be secondary to the SAMH 
brand and directions over placement should 
be discussed with the Communications 
Team. Scotland’s 

Mental Health 
Charter for 
Physical Activity 
& Sport

People Active for Change & Equality  
funded by Comic Relief
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Typography

A custom designed typeface has been 
created for us based on the hand-drawn 
lettering in our logo. The typeface is called 
SAMH. This should be used for headlines, 
calls to action and quotes in documents and 
any areas of large text.

The SAMH typeface should not be used to 
create the main body of text in a document.

INDESIGN/QUARK USERS:  
Please set kerning to ‘Optical.’ Some 
element of manual kerning will be required 
when setting display type.

SAMH 
a custom built typeface 

based on the current 

hand-drawn lettering 

within the samh logo.

abcdefghijklmnopqrstuvwxyz 
0123456789!@£%&*()_-—=+<>,.;:’”|\/?#©™
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Typography

The SAMH typeface should be restricted 
to display copy. Our corporate typeface for 
main body copy is Omnes. 

Where Omnes is not available or suitable, for 
example, on the web or internal documents 
then Arial rounded should be used.
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Pantone 226 
C0 M100 Y2 K0
R207 G0 B114
#CF0072

Pantone 7466
C88 M0 Y29 K0
R0 G179 B190
00B3BE

Pantone Black 
C0 M0 Y0 K100
R30 G30 B30
1E1E1E

Pantone 381 
C29 M0 Y96 K0
R201 G221 B3
C9DD03

Pantone 106
C0 M0 Y73 K0
R247 G230 B84
F7E654

Warm Gray 3
C9 M12 Y12 K20
R199 G194 B186
C7C2BA

Pantone 2975
C34 M0 Y5 K0
R163 G219 B232
A3DBE8

Pantone 2945
C100 M52 Y2 K15
R0 G84 B159
00549F

colour palette

Good to know!

You can use these colours in 
microsoft word by clicking on 
‘more colours’ under the colour 
tab and changing the sliders to 
the values printed here.

These are the only colours which should 
be used in our communications materials.  
Colour breakdowns are given for printing 
and for web use.
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PHOTOGRAPHY

We commission photography for use throughout 
our communications. Photography has a key 
role to play in challenging stigma surrounding 
mental health. If you require photography for a 
presentation or something you are working on 
please contact communications@samh.org.uk 
who will be happy to help.
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Distressed Circle

The distressed circle can be used to 
either  display copy headlines of no more 
than 5 words or it may also be used as a 
placeholder for images

The distressed circle can also be used as 
polka dots to create texture or pattern.

We all
have
mental
health
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Distressed Circle

The circles can also be used as polka dots to 
create texture or pattern throughout materials. 
Distressed lines can also be used. You can view 
more examples of this in use on our website: 
www.samh.org.uk/get-involved
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hijklmno

pqrstuvw

efgda

illustrations

We have developed a suite of illustrations in 
the style of pictograms which can be used 
on our communications materials to help to 
illustrate text. This can be added to over time.

They can be used in a range of colours and 
ways to suit the materials.

Facebook

House Movies

Volunteer

Cycle Time

Email

Information

One to One Pencil

Twitter

People

Health

Exclamation Charity 
Event

Youtube

Star

Speach

Caring

Group  
Support

Support

Ideas

Talking

Car

Music Volunteers Superhero

Gardening

Mindfulness

Phone

Arrow

Gift

Healthy 
Eating

Fundraising

Forms

Tea
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Ask 
Once 
Get 
Help 
Fast 

SAMH 
Local Councils  
Manifesto  
2017

examples – publications and Posters

UNDERSTANDING MENTAL HEALTH PROBLEMS 1

Understanding
bipolar disorder

UNDERSTANDING

MENTAL
HEALTH

for Scotland’s mental health

PROBLEMS

for Scotland’s mental health

SAMH ANNUAL REVIEW 2015-2016

TOWARDS  
A MENTALLY 
HEALTHY 
SCOTLAND

PUBLICATIONS POSTERS

   expeerience
counts  

and well 
informed     

www.samh.org.uk
Scottish Charity No. SC008897.   SAMH is the Scottish Association for Mental Health.   
Registered office: Brunswick House, 51 Wilson Street, Glasgow, G1 1UZ.

Phone:  
01698 265659  
(Expeerience Counts)  

0800 0730918 
 (Well Informed)

62 Windmillhill Street,  
Motherwell, ML1 1TA

Our work includes:
• Peer Support 
• Community Link
• GP Link
• Veterans
• Mental Health and Wellbeing Information

going 
to be

going 
to be...
well-
trained

SAMH survey on school staff 
training in mental health

We need every single 
person standing for 
local election to know 
that Scotland’s local 
communities deserve 
an Ask Once Get Help 
Fast approach to 
mental health.

SUMMARY: 

What do councils need to do to create an Ask Once Get 
Help Fast approach?

1  ACT ON CHILDREN AND  
YOUNG PEOPLE’S MENTAL 
HEALTH NEEDS

2 FOCUS RESOURCES  
ON SUICIDE  
PREVENTION

3  REVIEW EMPLOYABILITY 
SERVICES SO THEY WORK 
FOR PEOPLE WITH MENTAL 
HEALTH PROBLEMS

4  MAKE SELF DIRECTED 
SUPPORT ACCESSIBLE 
TO PEOPLE WITH MENTAL 
HEALTH PROBLEMS

5  RECRUIT, TRAIN AND RETAIN 
ENOUGH MENTAL HEALTH 
OFFICERS

Get 
involved

IN DETAIL: 

What do councils need to do to 
create an Ask Once Get Help Fast 
approach?

SUPPORT CHILDREN AND  
YOUNG PEOPLE

Half of all adults who are mentally ill experienced the onset of 
their mental health problems by the age of 15.2 So there is an 
opportunity to make a real difference, if we can identify and 
support young people who need help early on. 

But the statistics are sobering. By the time they’re 16, three 
children in every classroom will have experienced mental health 
problems.3 There were a thousand cases of school aged children 
self-harming in Scotland last year.

And three quarters of young people don’t know what mental 
health information and support is available locally.4 

We cannot close the attainment gap unless we address the 
mental health needs of children and young people. 

We need councils to:
 ʠ Educate teachers in mental health

 ʠ Invest in school-based mental health services

 ʠ Commit to tackling stigma and discrimination in schools, using 
resources from the See Me anti-stigma programme

 ʠ Ensure local authority anti-bullying policies are robust and 
in step with the National Approach, using resources from 
respectme, Scotland’s Anti-Bullying Service, and ensure that 
these inform school anti-bullying policies locally

FOCUS RESOURCES ON  
SUICIDE PREVENTION

There were 672 deaths by suicide in 
Scotland in 2015.5 Men are far more 
likely to die by suicide than women, 
and living in a deprived area is an 
additional risk factor. 

We have made good progress 
in tackling suicide, with an 18% 
reduction since 2000-2002.6 But 
we must keep up our efforts, or we 
risk going backwards. 

Local Choose Life Coordinators 
in each of Scotland’s 32 local 
authorities have a vital role in 
implementing local suicide 
prevention action plans. But we 
do not know the dedicated time 
or budget available to each local 
coordinator. Responses to recent 
SAMH FOIs make clear not every 
councils now has a full-time Choose 
Life co-ordinator. 

There is little transparency in local 
suicide prevention activities, with 
resources for suicide prevention 
bundled into councils overall 
funding package from central 
government.   

What’s more, people we consulted 
told us that there are too few 
accessible crisis services and 
that too many people receive 
an inadequate and stigmatising 
response from frontline staff when 
they seek help with mental health. 

We need councils to:
 ʠ Demonstrate and account for 

suicide prevention spending and 
activities, including providing 
adequate resources to local 
Choose Life Coordinators 

 ʠ Develop joint crisis arrangements 
and pathways with other 
stakeholders and  statutory 
bodies – including emergency 
services; NHS and third sector 
care providers 

 ʠ With Health and Social Care 
Integration Boards, commission 
peer support services to tackle 
health inequalities relating to 
men and suicide
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examples – leaflets and Postcards

Got a 
moment?

for Scotland’s mental health

Thinking 
of you

for Scotland’s mental healthfor Scotland’s mental health

Three children in every class will have experienced 
mental health problems by the time they’re 16.  
And thousands will struggle to get the help they need.

going 
to be

Growing up we all 
imagine what we’re 
‘going to be’. We can’t 
always prevent mental 
health problems, but 
we can give young 
people every chance 
to get the help they 
need and realise their 
dreams.

 
JOIN THE 
CAMPAIGN.  

Share 
Join us on Facebook 
and share our page with 
your friends and family.  
Go to facebook.com/
SAMHmentalhealth

Visit
Visit samh.org.uk to find out 
how you can join the ‘Going 
To Be’ campaign and why it’s 
important that you do

Tell
Please tell all your friends 
and family about ‘Going 
To Be’.  We need everyone 
in Scotland to get talking 
about it.

Tweet
Follow us on twitter @
SAMHTweets and tell us 
what you were ‘Going To Be’ 
when you were younger or 
help us get #itsgottochange 
trending

Show
Show your support by 
wearing a ‘Going To Be’ 
wristband or putting up a 
campaign poster in your 
community. Contact 
goingtobe@samh.org.uk to 
get your kit

Thank you for supporting ‘Going To Be’
www.samh.org.uk
SAMH is the Scottish Association for Mental Health. Scottish Charity No. SC008897

going 
to be

HOW TO  
HELP A   
FRIEND

for Scotland’s mental health

A SAMH guide for young people

Half of mental health problems 
in adulthood begin by the age 
of 14, and three quarters by the 
age of 24.

As a friend, you’re likely to be 
one of the first people  to notice 
if someone is acting differently. 
If you’re concerned about a 
friend, don’t be afraid to ask 
them how they’re feeling. 

There are many barriers that 
stop people from talking about 
their mental health, but talking 
about the problem is the first 
step to being able to get help.

STARTING THE CONVERSATION
     Make the time and space to listen and support  

your friend.

     Ask open-ended questions that go deeper than “yes” or 
“no” answers.

     Avoid giving advice and focus on listening to what’s 
going on for them.

     Reassure them that they did the right thing by talking.

     Be non-judgemental: try not to assume you know what 
caused their problem or that you know how to fix it.

     Don’t dismiss their problem/s.

Remember, talking about what’s going on can be hard. 
There are many reasons why people don’t talk about their 
mental health. If they’re not ready, just remind them that 
you’re there when they need you.

OKAY, NOW WHAT? 
So you listened to your friend… Now what? Although there 
is no “one size fits all” way to support someone, but here 
are some tips on how to be there for your friend.

     Sometimes a chat and a hug is enough, but if you’re still 
worried after you’ve spoken, encourage them to seek 
help  - perhaps booking an appointment with their GP.

    Remind them that you’ll be there to support them. 

      Keep in contact, even if they don’t feel like socialising as 
much as they used to.

     Keep inviting them to do the usual fun stuff you  
do together.

    Encourage them to join in everyday activities.

     Do small things to show you care – like sending them a 
thoughtful text or making them a cup of tea.

     Come up with a plan for what to do on their “bad days” 
(e.g. people they can talk to, self-care techniques they 
can try).

     Be patient: there will be good days and bad days, and 
motivation to change can fluctuate over time.

Sometimes people who are distressed may say hurtful 
things that they don’t mean – try not to take it personally. 

Be realistic about what you can do, and don’t try to  
‘fix’ them.

It’s not always possible to provide your friend with the support they need, 
especially if the problem is serious. It’s important to speak to someone else if you 
need to – an adult you trust, or a helpline like Childline. 

Need Information?
Evergreen also has a SAMH Information Point where 
members  of the public can pick up a range of leaflets 
about Mental Health and learn about SAMH, the work we 
do, how you can get involved and how you can support us.

Promoting good health 

and wellbeing
Gardening offers a whole range of therapeutic benefits, 
including physical activity and mental wellbeing. Evergreen 
is open to the public, so we are increasing social inclusion 
and community integration. We offer small allotment plots 
for each person attending the service. These are used 
to grow food produce, grown on organic principles, that 
encourages aspects of healthy living.

Evergreen offers the opportunity to be signposted to other 
services using our planned exit strategy.

During this programme the opportunity to gain the John 
Muir Award at “Conserver” level is available. 

The John Muir Award is a conservation based award 
challenge which encourages people to engage with wild 
spaces in their neighbourhood and further afield. Although 
the John Muir Award is non vocational it is recognised 
nationally by conservation organisations

“Gardening is 
good for your 
mental health”

Evergreen
At our service based in Barnet 
Crescent, Kirkcaldy we offer people 
with mental health issues the 
opportunity to take part in a 2 year 
gardening programme.
SAMH’s staff, who are trained horticulturalists and
experienced in mental health, will:

support people with mental health issues 
towards self management;

promote health and wellbeing;

enhance people’s employability skills;

provide education and training.

By taking part in structured activity people can improve 
on time keeping, social skills and community involvement. 
All of this can help enhance employability or educational 
prospects.

Supporting people
Using therapeutic gardening we help  people build 
confidence and self esteem and increase their motivation.
By using a range of therapeutic interventions such as 
distraction therapy and graded exposure we can support 
people towards self management.

Our staff will teach people coping strategies and use 
motivational interviewing techniques as well as using peer 
support to help people on their recovery journey.

At Evergreen we also offer the following:
•	 safe environment;
•	recovery focused model;
•	individualised personal development plans.

As Evergreen  is a horticulture training service. We 
train people in horticulture to SVQ standards as well as 
delivering the John Muir Award in Conservation.

A Personal Development programme is individually
tailored to each trainee. This includes:
•	addressing barriers that prevent people from progressing 

towards further education or employment;
•	working on self-esteem and confidence;
•	employment skills;
•	access to the SAMH Employment Pathway;
•	references for college, volunteering or employment.

WHERE 
 WE ARE

For more information please contact:

Evergreen
The Allotments
1a Barnett Crescent
Kirkcaldy
KY1 1QU
t 01592 260534
e evergreen@samh.org.uk

The Evergreen Service is delivered in partnership  
with Fife Council and The John Muir Award

www.samh.org.uk

SAMH is the Scottish Association for Mental Health.   
Scottish Charity No. SC008897.   
Registered office: Brunswick House, 51 Wilson Street, Glasgow, G1 1UZ.

evergreen 
     project

SAMH’s Tools for Living™  

group work Programme
Tools for Living™ is a central part of SAMH’s 
employment pathway. It is made up of a number 
of modules that can be delivered flexibly to fully 
meet the needs of each customer. Customers 
can complete all modules, or simply select the 
specific ones that will help their progression into 
education and employment. 

The modules have been grouped
into three units:

•	Personal Development
•	Personal Resilience
•	Personal Progression

Each part of the programme equips clients with
life and employment skills which will make it
easier and more practical for them to enter into
and sustain mainstream paid employment. For
example, the personal resilience programme
includes assertiveness training, changing habits and
behaviour and understanding teamwork.

Please ask a SAMH member of staff for more
information on Tools for Living™.

Volunteer for us
Volunteering opportunities are available for any interested 
adult (age 16+) and are recruited in line with SAMH’s 
volunteer procedures. 

Volunteering at Evergreen could represent the first steps to 
employment or further education.

There are no fixed start dates to begin the programme, and 
people are invited to join at anytime throughout the year 
and the opportunity to take this experience forward.

LEAFLETS

POSTCARDS
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5 steps to a consistent visual brand

When designing communications materials or commissioning 
designed materials for SAMH these are the key things to check:

1   Use only commissioned photography from the central library

2   Use the SAMH typeface for display type and Omnes for all other copy

3  Use only colours from the approved colour palette

4  Use the circle device with no more than 5 words as shown in the example

5  Always place the logo top right
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If you have any questions about the SAMH brand 
please contact communications@samh.org.uk 
who will be happy to help.

SAMH is the Scottish Association for Mental Health. Scottish Charity No. SC008897 
Registered Office: Brunswick House, 51 Wilson Street Glasgow G1 1UZ 
SAMH is a company limited by guarantee registered in Scotland No 82340. 

www.samh.org.uk 
Follow us on Twitter: @samhtweets 
Find us on Facebook: facebook.com/SAMHmentalhealth
Find us on Instagram: samhscotland

for Scotland’s mental health


