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WHY HAVE
A BRAND?

In a crowded market place, branding is more
important than ever. When a prospective
student looks through 50 prospectuses and a
hundred websites, they will all start to blur into
one. Effective branding helps the University of
Leicester material — online and in print — to stand
out among our competitors (who are also all
trying to stand out).

Branding also provides consistency. It is important
that all University of Leicester material looks like it
originates from the same place. Properly branded
material benefits from — and enhances — the
University’s reputation.
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BRAND
ELEMENTS

The University’s brand includes several aspects and
elements including:

- The logo

- The crest

- Fonts

- Colours

- The ‘Ls

- The "UOL" device

and other elements of design, including the sub-branding
we are using for our centenary.

These branding guidelines applies to everything we
produce for an external audience including

- Brochures

- Leaflets

M ONES

- Postcards

- Social media
- Websites

- Banners

- Powerpoints
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THE HERALDIC CREST

The Heraldic Crest

The crest is used very sparingly and always in a
dignified way. It's not the logo. Check with ERD
before using it.
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It is usually reproduced in grey pantone 431. It
can also be used as a watermark behind text.

The Logo

The logo has three versions:

UNIVERSITY OF
LEICESTER

e Full colour (grey and red)
¢ Single colour
® Inverse

The most important thing about the logo

is that it includes the shield and the name
together and so must always be used complete:
the shield cannot be used on its own. The

logo should never be stretched, squeezed or
distorted in any way.

We always put the logo top left on everything.
Any additional logos, such as the SU or Team
Leicester, normally sit bottom left.
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LOGO APPLICATIONS

Full-Colour

UNIVERSITY OF
LEICESTER

UNIVERSITY OF
\ 04 LEICESTER

e
UNIVERSITY OF

LEICESTER

Inverse

UNIVERSITY OF
LEICESTER

UNIVERSITY OF
LEICESTER

UNIVERSITY OF
LEICESTER

Exclusion Zone
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35mm

MINIMUM SIZE

The logo is not to be reproduced
smaller than 35mm in size.

X

X

The monochrome version of the logo
is normally black. It is also available in
grey, gold or silver, but check with ERD
before using those colours. No other
colours are available or allowed.

If the background is a solid, dark colour,
you can use the inverse logo, which is
available in white, gold or silver.

The total width of the logo should never
be less than 35mm.

The area around the logo must be clear
of text and other graphics.
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CENTENARY
100 YEARS DEVICE
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Over the next three years, this centenary
logo will be widely used across all our
material. It is available in three variants:

e Gold on gold
e Gold on black
e Gold with no background
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DEGREE L
L CONGREGATIONS

17 - 18 JANUARY 2018

The President and Vice-Chancellor requests
the pleasure of your company at the degree
ceremonies on Thursday 17 and Friday 18
January 2019 at De Montfort Hall, Leicester.
You are invited to bring a guest.

RSVP by Friday 21 December 2018 using the
tear-off card or at www.le.ac.uk/rsvp-graduation
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A5 example

A4 example

STATEMENTS

UNIVERSITY OF
EICESTER

1

FINANCIAL

THURSDAY 6 DECEMBER, 10AM-6P
AND FRIDAY 7 DECEMBER, 10AM-8P

With Christmas nearly upon us, come and
enjoy this year’s festivities on campus
Farmers’ Market

Giant Snow Globe

Christmas carols

Festive nibbles

Pantomime

enactus

-yunion

FREE ENTRY

Open to all, bring your
family and friends

#UOLCHRISTMAS

Find out more:
www.le.ac.uk/christmas

A4 example
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FONTS

We have two fonts: Frutiger and Adobe Caslon

Frutiger is our sans serif font, used for campaign
material.

Adobe Caslon is our serif font, used for the body
text in brochures, leaflets, reports etc. If you use
this for headings, it must be in ALL CAPS.

(If you are using a system that does not have
Frutiger or Adobe Caslon, use Ariel and
Times instead.)

Frutiger Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz@1234567890!?

Frutiger Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz@1234567890!?

Frutiger Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz@1234567890!?

Adobe Caslon Pro Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz@1234567890!?
Adobe Caslon Pro Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz@1234567890!?
Adobe Caslon Pro Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz@1234567890!?
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COLOUR PALETTE

Most of our material uses the red and grey
corporate colours. We have four other
colours and two metallics that can also be
used. No other colours should be used for
text, blocks or backgrounds.

Corporate Colours

PANTONE: 200 C

PANTONE: 431 C

Secondary Colours

PANTONE: CYAN PANTONE: 289 C

PANTONE: 3278 C PANTONE: 872 C(gold)

Metallics Litho

PANTONE 872 GOLD PANTONE: 877
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OUR
ACCOLADES

These are rankings and awards we have
received. They can be included on printed
material, using these graphics. The asterisks

and footnotes are mandatory, for legal reasons.

You don't have to use all of them on
everything. ERD will keep the graphics
up-to-date as our rankings change.

Top 25 Best
UK University*

94.4%
employability*

*Times Higher Education
World University Rankings 2019

*latest DLHE

Top 20

Students’ Union*

Top 10 UK university
for producing CEOs*

*voted 15th best in the country by
students on StudentCrowd

*Emolument.com

3" most affordable
city*

*NatWest’s Student Living Index

Leicester stands
together*

*HeForShe - 1 of only 10 University
IMPACT Champions worldwide

2" happiest city
in the UK*

Top 30

UK university*

*9NINE Super Seed

*in the Shanghai Ranking 2018
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RED

Most of our material uses red as the base
colour (see ‘Colour palette’). We sometimes
use gradients and other effects to enhance
the design.
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GLOWING

We try to use glowing imagery where

appropriate, as these examples demonstrate.
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MORE
GLOWING

We have a bank of approved ‘glow’ effects
which can be used. This ties into the ‘space’
theme of our advertising.
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THE ‘Ls

One of the most distinctive elements of
our brand is the ‘L's (sometimes called the
‘lock-up element’). These give a distinctive,
consistent look to our marketing materials

without getting in the way of the headings,

text or imagery.

TITLE OF
DOCUMENT

ff...?.c mﬁm_ 5 R
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HOW THE
‘L's WORK

The ‘Ls are used top-right and bottom-left as
shown, framing the title or heading.

The title or heading can be left- or right-justified
but must always be right-aligned on the page. It
is usually in ALL CAPS.

On A4, A5 or 201x210 subject brochures, the
title and Ls will always be at the top of the
design. On other documents, it may sometimes
be lower down the design.

1 1
TITLE TITLE
HEADING HEADING

A
TITLE TITLE
HEADING HEADING
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Here are some examples of how the title and
‘L's can be used in different ways on an A4

poster. Although it's a simple design element,

there are many different ways it can be used.

1

HISTORY
MONTH 2018

We are hosting a month of events to celebrate
black history, arts and culture this October.

Full list of events: www.le.ac.uk/black-history

-
Black

History
MONTH 2018

We are hosting a month of events to celebrate
black history, arts and culture this October.

Full list of events: www.le.ac.uk/black-history

UNIVERSITY O
@I LEICESTER

MONTH 2018

We are hosting a month of events to celebrate
black history, arts and culture this October.

Full list of events: www.le.ac.uk/black-history

BLACK

HISTORY
MONTH 2018

We are hosting a month of events to celebrate
black history, arts and culture this October.

Full list of events: www.le.ac.uk/black-history

UNIVERSITY OF
@ LEICESTER

14
BLACK

HISTORY
MONTH 2018 -

We are hosting a month
of events to celebrate
black history, arts and

culture this October

Full list of events:
www.le.ac.uk/black-history

_Black
History
MONTH 2018

We are hosting a month
of events to celebrate
black history, arts and

culture this October

Full list of events:
www.le.ac.uk/black-history
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The overlapping ‘UOL" device is used on

material that is specifically aimed at current
students. It should not be used on any L
external material.

The 'UOL normally goes bottom left,

either horizontally or rotated 90 degrees
anticlockwise. It can be used in a wide variety
of colours, or be translucent over imagery, or
even use imagery within its shape.

A5 example

!

500x1500 Twitter example

Welcome

L  to Leicester

UNIVERSITY OF

LEICESTER

1

VICTORIA FISHER MEMORIAL PRIZE 2018

WOMEN
AND THE
LAW?

You are invited to write an essay of not more
than 10,000 words relating to the above topic.
The winning entry will be awarded £250.

About the Prize: The purpose of the annual prize is to
stimulate interest in the relationship between women and
the law.

About Victoria Fisher: Victoria was a lecturer in the Faculty
of Law at the University of Leicester. She was a founder
member of the Women and Law group and an active trade
unionist.

Entries to be received by 7 January 2019

To find out how to enter contact:
Mrs Linda Henfrey, Victoria Fisher Memorial Prize Fund
t: +44 (0) 116 252 2363 e: Ih55@le.ac.uk

www.le.ac.uk/law

A4 example
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DEPARTMENTAL
BROCHURES

These two examples demonstrate how our
brochures can have a clearly identifiable
shared branding while actually looking very
different.

Both have the logo, title and ‘Ls at the top.

The main title is Adobe Caslon, the smaller
title above is Frutiger. Both are ALL CAPS
and both are right-aligned.

210x210 example

[X)
Ly

L

UNIVERSITY OF

LEICESTER

1

UNDERGRADUATE COURSES

PHYSICS AND
ASTRONOMY

210x210 example

UNIVERSITY OF

LEICESTER

BACHELOR OF SCIENCE (BSc)

OPERATING
DEPARTMENT PRACTICE
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CAMPAIGN
BROCHURES

There is more scope for variation among
campaign brochures. Each stands on its
own, rather than being part of a set like the
departmental brochures.

These two examples show how the title
and ‘Us (but not the logo) can be in the
middle of the page or even towards the
bottom. There is also a choice of using
Adobe Caslon (serif) or Frutiger (sans serif)
for the title.

210x210 example

:

DISCOVERING EXCELLENCE

¥ AWARDS

Thursday 15 November 2018

UNIVERSITY OF
LEICESTER

.
SPORT

AND
ACTIVE
LIFE

LEICESTER www.le.ac.uk/sports

A5 example

UNIVERSITY OF LEICESTER BRAND GUIDELINES



UNIVERSITY OF
LEICESTER

PULL-UP
BANNERS

Pull-up banners (technically called
‘grasshoppers’) are 220 ¢cm tall and 80 cm
wide.

The heading and the ‘L's always go near
the top.

Departmental banners should have the
heading in Adobe Caslon to match the
brochures. Other banners can use Adobe
Caslon or Frutiger as desired.

Banners work best when kept uncluttered,
with text that can be read from a distance.
Bear in mind that sometimes there may be
a table in front of your banner!

FXJ| UNIVERSITY OF UNIVERSITY OF

LEICESTER

L CHEMISTRY

www.le.ac.uk/study

Welcome to
L your Library

@UoLDWL
#OurLibraryTips

s . o
Grasshopper banner example Grasshopper banner example

1
DISCOVER THE
POWER OF
INNOVATION

www.le.ac.uk/ktp

Grow your business
through collaboration
and innovation.

provide the
links to expertise that will enable
you to grow your business and
gain a competitive edge by:

* Connecting you to innovation
 Transforming your business

¢ Up to 67% funding available

We work with

Innovate UK

Grasshopper banner example

UNIVERSITY OF LEICESTER BRAND GUIDELINES
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ON-CAMPUS
CAMPAIGNS

Here are some examples of how the
branding guidelines allow variation while
maintaining a consistent feel.

UNIVERSITY OF
LEICESTER

ABROAD

23 October, 12.00 - 3.00pm
Charles Wilson Sports Hall

www.le.ac.uk/go-abroad-fair

A4 example A4 example

FRIDAY 2 NOVEMBER
EVENTS SQUARE, 12PM - 4PM

Sample street food, enjoy vibrant
rangoli patterns, create a Diwali mask,
decorate your own diya Diwali candle

and watch a 3pm performance.

HISTORY
MONTH 2018

We are hosting a month of events to celebrate
black history, arts and culture this October.

A . Find out more:
Full list of events: www.le.ac.uk/black-history

A4 example
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INVITATIONS

All invitations to official University of
Leicester events use the same design and
layout, incorporating a ‘glowing’ design
from a bank of approved imagery.

UNIVERSITY OF
LEICESTER

A5 example

JOIN US FOR THE
BENEFACTORS’
RECEPTION

29 SEPTEMBER 2018

= B -:
THE UMIVERSITY OF LEACESTER CORDIALLY INVITES YOAR TO THE DATE: Sabardey 9 feptember JUI0
BENEFACTORS RECEPTION N
hested by Professor Paul Boyle CBE, President and Vice-Chancelin i

U M, UK

TO CONFIRA YOUR PLACE
BV by Moy
i Sepharnier 3

A5 example

UNIVERSITY OF LEICESTER BRAND GUIDELINES




UNIVERSITY OF
LEICESTER

ii‘f&’i’é?é’ﬁ ER
HANDBOOK 1

POSTGRADUATE RESEARCH TUTOR BOOK
C O V E R S POSTGRADUATE POSTGRADUATE RESEARCH TUTOR BOOK
L LESSONS PROJECT LESSONS

All our student handbooks use the
same design and layout, incorporating
a geometric graphic from a bank of
approved imagery.

The colour is always red or blue (see
‘Colour palette’).

You said that you wanted it to be { You said that you wanted it to be
easier to get hold of academic staff. i | easier to get hold of academic staff.
d an Open Do

MODULE D AU MODULE D AUTUMN 2018

Bank of approved imagery for the handboook covers.
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TEMPORARY
SIGNAGE

[XJ| UNIVERSITY OF
@ LEICESTER

Signs directing people around campus (eg. :

during a conference) use Frutiger, our sans Attenborough Building
serif font, and this design of arrow. David Wilson Library
Engineering Building
Law
Mission Control

o

Peter Williams Lecture Theatre
Danielle Brown Sports Centre

o

Ken Edwards Building

UNIVERSITY OF LEICESTER BRAND GUIDELINES
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POWERPOINT

It is important that Powerpoints, for both
internal and external use, use the standard
University of Leicester templates which can
be found at www.le.ac.uk/powerpoint

The fonts used are Times (serif) and Ariel
(sans serif) because Frutiger and Adobe
Caslon are not available on Powerpoint.

The designs on the left are title templates

and should only be used for your title slide.

The title is in Times, the speaker name
in Ariel.

On the main slide templates, Times is used
for the main heading, Ariel is used for any
subheading and the body text.

ENIVERMTY 0
auu ESTER

UNIVERSITY O
W LEICESTER

5;3 EICESTER

TEILE SLIDE ONLY

TIMES FONT, WHITE T !
RED GLOW BACKGROUND,

SIZE VARIABLE

SPEAKER'S MAME

TITLE SLIDE ONLY

TIMES FONT, WHITE TEXT ON
RED BACKGROUND,

SIZE VARIABLE

SPEAKER'S NAME

8

T ON

OUN

D,

1

q

B I

MAIN HEADER IN TIMES,
COLOUR GREY, UPPER
CASE, SIZE VARIABLE
LEFT ALIGNED

M HEADER IN TIMESICOLOUR RED UPPERCASE

MAIN HEADER IN TIMES,
COLOUR GREY, UPPER
CASE, SIZE VARIABLE
LEFT ALIGNED

2 HEADER IN TIMESTCOLOUR RED UPPEHCASE

MAIN HEADER IN TIMES,
COLOUR GREY, UPPER
CASE. SIZE VARIABLE
LEFT ALIGNED

20 HEADER IN TIMESCOLOUR RED UPPERCASE
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SCHOOL OF
BUSINESS
TOOLBOX

The School of Business has its own branding
guidelines. These guidelines cannot be adapted
to any other school or department.

- ULSB and UOL logo usage

- colour palette

- school of business graphic device

- colour application

- school of business examples




UNIVERSITY OF
LEICESTER
UOL/ULSB LOGO
UNIVERSITY OF SCHO
LEICESTER | BUS |
UNIVERSITY OF SCHOOL OF
LEICESTER BUSINESS

UNIVERSITYOF | SCHOOL OF
LEICESTER BUSINESS

Uol/ULSB Logo

This is the one and only time that the UoL logo is
combined with another element. As with the standard
Uol logo, this cannot be split up, stretched, squeezed or
re-arranged in any way. It is available in full colour (red
and grey), black, grey or inverse.

ULSB logo

This is available in horizontal (4x1) or vertical (2x2)
formats and can be used in a variety of colours.

Heraldic crest

The crest is sometimes combined with
the ULSB logo to give it a sense of
prestige.

UNIVERSITY OF LEICESTER BRAND GUIDELINES
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THE SCHOOL OF
BUSINESS
COLOUR PALETTE

The ULSB colour palette uses the same
corporate red as the main University colour
palette but features some other colours.
These can be used at any density down

to 10%.

Custome .ase palette files are available for
Adobe Creative Suite.

Corporate Neutrals

CORPORATE RED LIGHT COOL GREY CORPORATE GREY

PANTONE: 200 C PANTONE: 427 C PANTONE: 431 C

DARK BLUE MID COOL GREY BLACK
PANTONE: 2189 C PANTONE: 429 C

PANTONE: Process Black C

Highlight colours

VIBRANT RED
PANTONE: 185 C

WARM YELLOW
PANTONE: 130 C

LIGHT BLUE

PANTONE: 2204 C

UNIVERSITY OF LEICESTER BRAND GUIDELINES



UNIVERSITY OF
@ LEICESTER

ULSB LOGO SIZES Size variation: Small use Size variation: Large use
Minimum sizes for the two variants of the in ‘
ULSB logo. I D ‘ﬂ‘

Ul=OD I k

L | L]

Minimum size: 15mm Minimum size: 7mm ‘
(15mm-30mm) (7mm-15mm)
Size variation: Medium use For use 100mm wide and higher

Please contact the
II “ 5 University of Leicester
I, Creative Team for correct
‘JI )I: file and file sizes.
=Dl «
Minimum size: 40mm Minimum size: ZOmm .
(40mm-100mm) (20mm-50mm)

|

For use 100mm wide and higher
(not to scale)
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ULSB LOGO
COLOURS

There are many ways to vary the colour
of the ULSB logo — here are some
examples.

When using two densities of the same
colour in adjacent parts of the logo, the
densities should be 100% and 75%.

D D
J=D Ji I

D) _
i Ji I
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ULSB EXAMPLES

The School of Business has a distinctive
look and feel, separate to other schools
and departments. It has its own colour
palette and its own ‘ULSB’ device.

The ULSB device can be placed in
different parts of the design and at
different sizes.

University of Leicester/

THE LEICESTER MBA ool School of Business

type lock-up and
relevant title

Accreditation logos

(if applicable)

SCHOOL OF BUSINESS

University Road, Leicester, LE| 7RH UK
t: +44 (0) 116 252 0000

f: +44 (0) 116 252 0000

e: abcde@le.ac.uk

www2.le.ac.uk

USLB graphic device

(flexible placement)

| FLEXIBLE

| FLEXIBLE

UNIVERSITY OF LEICESTER BRAND GUIDELINES
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SCHOOL OF BUSINESS
EXAMPLES

11 QD

UNIVERSITY OF | SCHO
LEICESTER | BUSI

Key elements

e University of Leicester/
School of Business type lock-up

e ULSB graphic device

e Appropriate application of colour
to the ULSB graphic device dependent
on the communication/audience

e Limited colour palette to convey prestige

oF UNIVERSITY OF | 5
ESS LEICESTER | B

HoO
SIN

UNIVERSITY OF | sCH
LEICESTER | BUS

an

h JI ‘)I,

P ss
g
D
1 2D
[ JER S8
| I R )
Ji Il
example template layouts - not to scale
primary colours accent colours
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